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The  Likes  of  Lycan 

Gary  Lycan,  assistant  managing  editor  jfeatures  for  The  Register,  flagship  newspaper  of 
Freedom  Newspapers,  Inc.,  typifies  the  men  and  women  who  brought  us  the  dominance  we 
enjoy  in  our  market.  Technical  skill,  professional  dedication  and  hard  work  are  some  of  the 
ingredients  that  contribute  to  a  paper  that’s  truly  ‘‘good  and  getting  better.  ” 

-Dave  Threshie,  Jr.,  publisher 


^  ^There’s  something  for  everyone  in  Orange  County,  California.  Businessmen  profit  from  our 
enormous  growth;  tourists  dream  of  our  coastlines;  sports  fans 
follow  the  Artels  in  the  summer  and  the  Rams  in  the  fall. 

“But  for  the  two  million  people  who  live  here,  Orange 
County  offers  even  more  — a  unique  blend  of  sunshine, 
affluence  and  culture. 

“As  the  leading  paper  in  the  market.  The  Register 
stays  in  touch  with  Orange  County  better  than 
anyone.  Recently,  we  developed  a  new  features 
section  to  keep  up  with  the  cultural  comet  that 
is  Orange  County.  It’s  called  Accent  and  it 
gives  us  the  perfect  opportunity  to  explore 
everything  from  music  and  the  arts  to  the 
annual  sand  castle  contest  in  Newport 
Beach. 

“People.  The  young  and  old,  the 
famous  and  not-so-famous— their 
interests,  ambitions  and 
pursuits— that’s  the  focus  of  our 
coverage.  Our  readers  like  it 
that  way.^^ 


A  Division  of  Freedom  Newspapers,  Inc. 
625  North  Grand  Avenue,  Santa  Ana,  CA 


\ 


Circulation:  238,757  Daily; 
272,369  Sunday. 

Source;  ABC  Publisher’s 
Statement,  3/31/81 


“Election  Night  in  Springfield"  by  Marvin  Friedman 


Around 
our  newsroom, 
you  never  know 
who  may  drop  by. 

You’re  right. 

The  tall  guy  is 
Abraham  Lincoln, 

And  the  two  in  top 
hats  are  Senator  Lyman 
Trumbull  of  Illinois  and 
State  Treasurer  Jesse 
Dubois. 

It’s  election  night 


1860. 

They’re  all  waiting  to 
find  out  whether  Lincoln 
has  been  elected 
President  of  the  United 
States. 

And  they’re  waiting 
where  they  can  find  out 
the  fastest,  and  with  the 
most  certainty. 

In  the  office  of  Illinois 
State  Journal  editor 
Edward  Baker. 

The  Illinois  State 
Journal  is  now  called  The 
State  Journal-Register, 
and  a  lot  has  changed  in 


Springfield,  Illinois,  since 
1860,  but  our  newsroom  is 
still  the  place  people 
depend  on  for  the  most 
accurate  and  in-depth 
reporting. 

It’s  still  the 

informational  focus  of 
influential  and  ordinary 
citizen  alike,  in  the 
capital  city  and  across 
Central  Illinois. 

It’s  still  Springfield’s 
Front  Page  after  150 
years. 

By  the  way,  Lincoln 
won  the  election. 


"SPRINGFIELD’S  FRONT  PAGE" 
^  iiSINCE  1831J- 
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Mr.  President/ we  re 
in  steel  to  stay. 
And  to  prosper. 


Wht 
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nation’s  welfare. 
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That's  a  Bethlehem  commitment 


Mr.  President,  you've  called  the 
revitalization  of  the  American  steel 
industry... "The  first  major  step  in  the 
industrial  revitalization  of  our 
country." 

And  you've  taken  steps  to  revive 
our  economy  and  spur  business  invest¬ 
ment... steps  that  we  believe  will  help 
stimulate  demand  for  steel  products 


and  provide  work  for  steelworkers. 

At  Bethlehem,  we  realize  we  have  a 
job  to  do  on  our  own.  So  we've  put  our 
top  priority  on  self-improvement. 
We're  determined  to  make  Bethlehem 
the  most  efficient... the  lowest-cost... 
the  highest-quality. .  .and  the  most  prof¬ 
itable  steel  producer  in  the  business. 

We'U  be  satisfied  with  nothing  less. 


Bethlehem 
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A  Good 
Death 


A  story  of  family, 
faith  and  bravery 
—  and  commitment 
to  pubiic  service 

Death  diminishes  us.  But  a  good  death,  like 
that  of  Francis  "Jack”  Jacquette,  enriches  us. 

Jack  was  paralyzed  with  cancer  and  riddled 
with  pain.  But  he  died  as  he  chose  to  —  at 
home,  surrounded  by  love,  under  the  guidance 
of  a  hospice. 

To  tell  his  story,  Times-Union  Staff  Writer 
Phil  Kloer  and  Staff  Photograper  Walt  Stricklin 
trained  as  hospice  volunteers.  During  Jack’s 
last  eight  months,  they  spent  hundreds  of 
hours  at  his  bedside,  caring  for  him,  and  about 
him.  The  Jacquettes  came  to  consider  them 
practically  members  of  the  family. 

As  a  public  service,  the  Times-Union  pub¬ 
lished  a  five-part  series,  in  words  and  photos, 
on  how  one  man  died  the  way  he  wanted  to,  a 
story  of  family,  faith  and  bravery.  Reprints 
were  offered  to  the  community  in  booklet  form. 

It  is  a  good  story,  about  a  good  death,  and  a 
newspaper’s  commitment  to  public  service. 

^^heS'lorida  Zimts  -ilnioti 

ONE  RIVERSIDE  AVE.,  JACKSONVILLE,  FU.  32202  (904)  359-4111 
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AUGUST 

19- 21 — Northeast  Regional  Newspaper  in  Education  Association 

Downtown  Holiday  Inn,  Portland,  Me. 

20- 23 — National  Association  of  Black  Journalists,  Galt  House 

Hotel,  Louisville,  Ky. 

23- 25— N.  Y.  state  Publishers  Assn.,  Gideon  Putnam,  Saratoga 

Springs,  N.Y. 

24- 28 — 123rd  International  Typographical  Union  convention,  Shera¬ 

ton  Montreal  Hotel,  Montreal 

SEPTEMBER 

9-11 — PNPA  Classified  Clinic,  Holiday  Inn,  Grantville,  Pa. 

10- 12 — 36th  annual  International  Conference,  Radio-tv  News  Direc¬ 

tors  Assn.,  Marriott,  New  Orleans 

11- 12 — New  York  State  Newspaper  Production  Conference,  Shera- 

ton-Canadaigua  Inn,  Canadaigua,  N.Y. 

11-13— North  Carolina-South  Carolina  Classified  Ad  Managers, 
Sand  Dunes  Motel,  Myrtle  Beach,  S.C. 

14- 15 — 7th  Annual  Editors’  Seminar  at  United  Nations  sponsored 

by  UN  Association  of  the  United  States. 

15- 16 — New  York  State  Associated  Press  Association,  Buffalo  Hilton,  Buf¬ 

falo,  N.Y. 

17-19— Mid-America  Newspaper  Conference,  Lane  Lodge,  Branson,  Mo. 
17-19 — Fla.  Newspaper  Ad  &  Marketing  Executives  Assn.,  Quality  Inn, 
Cypress  Gardens,  Winter  Haven,  Fla. 

20-22 — Central  States  Circulation  Managers  Association,  Hyatt 
Regency,  Dearborn,  Mich. 

20-23 — WCAA-Western  Classified  Advertising  Association,  Red 
Lion  Motor  Inn,  Sacramento,  Calif. 

22-25 — Suburban  Newspapers  of  America  ad  conference,  Marc 
Plaza,  Milwaukee,  Wise. 

22- 25 — National  Conference  of  Editorial  Writers  35th  annual  con¬ 

vention,  Biltmore  Plaza  Hotel,  Providence,  R.l. 

23- 25 — American  Association  of  Sunday  and  Feature  Editors  con¬ 

vention,  Toronto  Hilton,  Toronto. 

24- 25 — National  News  Council,  One  Lincoln  Plaza,  New  York  City. 

24-26 — Illinois  Press  Association,  Decatur  Holiday  Inn,  Decatur. 
24-26 — Oregon-Washington  Associated  Press  Newspaper  Exec¬ 
utives  annual  convention,  Village  Green,  Cottage  Grove,  Ore. 

24-27 — Western  Newspaper  Production  Conference,  MGM  Grand 
Hotel,  Reno,  Nev. 

30-Oct.  1 — PNPA  57th  annual  convention,  Mirriott  Inn,  Harrisburg,  Pa. 
30-Oct.  2 — Interstate  Advertising  Managers  Association,  Resorts  Interna¬ 
tional,  Atlantic  City,  N.  J. 

30-Oct.  3 — National  Newspaper  Association  annual  meeting  and  trade 
show,  Boston. 

OCTOBER 

1-3— 42nd  annual  New  England  Newspaper  Production  Conference, 
Mount  Washington,  Bretton  Woods,  N.H. 

4-6 — UPl  Edicon,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

4-6 — International  Newspaper  Promotion  Association  Eastern  Re¬ 
gional,  Pittsburgh  Hilton,  Pittsburgh,  Pa. 

7-10 — Cal  Western  Circulation  Managers',  Red  Lion  Inn,  Sacra¬ 
mento,  Calif. 

12-16 — Inter  American  Press  Association,  Rio-Palace  Hotel,  Rio 
de  Janeiro 

15-16 — Penna.  Society  of  Newspaper  Editors  Seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

18-21 — INCFO,  Bellevue-Stratford  Hotel,  Philadelphia,  Pa. 

18-21 — Inland  Daily  Press  annual  meeting.  Drake  Hotel,  Chicago. 

20- 23 — Associated  Press  Managing  Editors,  Westin  Toronto,  Can. 

21- 23 — National  Assoc.  Advertising  Publishers.  The  Aladdin, 

Las  Vegas. 

NOVEMBER 

3-5 — 67th  Audit  Bureau  of  Circulations  conference  and  annual 
meeting,  Continental  Plaza,  Chicago. 
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When  you're  number  one, 
you  do  things  better. 


V\7l 


Twenty  years  ago  Digital  set  out  to  revolu¬ 
tionize  the  computer  industry.  We  did. 

Fifteen  years  ago  we  started  a  text 
management  revolution  with  our  revolu¬ 
tionary  PDP-8.  Until  then,  automatic  text 
management  was  more  dream  than  reality. 
Our  new  interactive  minicomputers  made 
it  practical.  Today,  more  US.  newspapers 
use  Digital  multiterminal  text  management 
systems  than  any  other  vendor's. 

Not  simply  because  we  were  first.  \Ne 
understood  the  industry's  needs... from 
front  desk  to  business  office.  So  in  addition 
to  hardware,  we  developed  sophisticated 
application  software  for  our  pace-setting 
operating  systems.  Software  for  reporting 
and  editing.  Software  for  composing  room 
personnel.  Software  for  classifieds.  Software 
for  circulation  and  distribution.  Software 
for  business  operations. 

We  also  recognized  the  need  for  sup¬ 
port.  Comprehensive  training  programs  for 
newspaper  personnel.  Local  hardware  and 
software  maintenance  support.  New  service 
approaches  that  make  expert  help  as  close 
as  the  telephone,  yet  affordable. 


And  tomorrow? 

As  the  era  of  electronic  publishing 
evolves.  Digital  leads  the  way  with  new 
products  and  services  for  our  newspaper 
customers.  Products  and  services  to  help 
them  capitalize  on  technological  change. 
After  all,  when  you've  been  number  one 
since  the  beginning,  you  keep  doing  things 
better. 


This  is  our 
conrniitineiit 


Digital  Equipment  Corporation 
Graphic  Arts  Group 
Merrimack,  NH  03054 
(603)  884-6107 


We  change  the  way 
the  world  thinks. 


Newsbriefs _ 

Thomson  to  acquire  dailies 

Thomson  Newspapers  Inc.,  Des  Plaines,  Ill.,  has  ac¬ 
quired  the  Thomasville  (Ga.)  Times — Enterprise  and  Kel- 
bro  Printing  Co.,  which  handles  the  mechanical  depart¬ 
ment. 

L.  Edward  Kelly,  Jr.  is  president,  publisher,  and  editor 
of  the  10,700  evening  newspaper.  Daniel  L.  Kelly  is 
vicepresident  of  the  paper  and  president  of  Kelbro. 

The  sale  was  announced  August  13. 

On  August  14,  Richard  Blacklidge  announced  that  an 
agreement  was  reached  to  sell  the  Kokomo  (Ind.)  Tribune 
to  Thomson  for  an  undisclosed  amount. 

A  23 — member  partnership,  comprised  of  heirs  of  John 
Arthur  Kautz,  the  Tribune’s  owner,  who  died  in  1938, 
agreed  to  accept  the  offer  from  Thomson.  St.Clair 
McCabe,  president  of  Thomson  group,  assured  the  mem¬ 
bers  of  the  partnership  that  local  autonomy  would  con¬ 
tinue. 

Included  in  the  purchase  is  the  weekly  Howard  County 
News  in  Greentown,  Ind. 

Gerald  Reilly,  Greenwich,  Conn.,  served  as  the  broker 
in  the  Kokomo  transaction. 

The  Tribune  has  a  daily  circulation  of  30,000.  The  week¬ 
ly  paper’s  circulation  is  2,300. 

No  immediate  change  in  staff  or  policy  is  planned, 
Blacklidge  said.  His  son,  Kent,  is  publisher  of  the  Tri¬ 
bune. 


Murdoch  scuttles  D.C.  daily 

A  plan  to  start  a  daily  tabloid  in  Washington  D.C.,  owned 
by  Toronto  Sun  Publishing  Corp.  and  Rupert  Murdoch’s 
News  America  Publishing  Inc.,  have  been  dropped. 

“Yes,  we  have  talked  to  Doug  Creighton  (president  of 
Toronto  Sun  Publishing  Corp.)  and  his  people  recently  and 
also  in  the  past,’’  Donald  Kummerfeld,  president  of  News 
America,  told  Canadian  Press  (August  14),  “about  possi¬ 
ble  joint  venture  in  the  U.S.  And  we  did  look  specifically 
at  the  possibility  of  the  Washington  market.  At  the  mo¬ 
ment,  the  thing  is  not  going  ahead.’’ 

One  of  the  main  problems  blocking  the  joint  venture 
was  the  unavailability  of  press  equipment,  according  to 
Sun  treasurer, Thomas  Peddie. 


News  credibility  found  high 

A  Washington  Post  poll  conducted  in  July  found  the 
public  generally  satisfied  with  the  major  news  media’s  re¬ 
porting  of  national  issues  and  problems. 

Asked,  “Overall,  would  you  say  the  major  news  media 
do  a  good  job  in  reporting  about  the  issues  and  problems 
in  America,  or  not  so  good  job?”  16%  said  the  major 
media  do  an  “excellent”  job,  and  69%  said  “good.”  11% 
said,  “not  so  good,”  and  3%  said  “poor.” 

More  than  1,500  persons  across  the  country  were  inter¬ 
viewed  by  telephone  by  Chilton  Research  Services. 

In  other  results,  56%  said  they  read  a  newspaper  every 
day;  19%  said  they  read  a  paper  a  few  times  a  week;  and 
14%  said  they  read  a  paper  less  often  than  once  a  week. 
54%  said  they  watch  “the  national  news  report  on  tv” 
daily;  30%  said  they  watch  a  few  times  a  week.  A  third  of 
the  respondents  said  they  read  a  paper  and  watch  the 
national  news  every  day.  46%  trusted  tv  when  it  came 
down  to  a  situation  that  is  hard  to  understand  or  con¬ 
troversial  as  compared  with  17%  who  chose  newspapers. 
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Reliability.  Productivity.  Advanced  technology. 
All  in  one  easy-to-operaie  stacker. 


New  Goss  Stackmastei^. 

It  incorporates  high  speed  plus  the 
very  latest  technology.  It  offers 
improved  circuitry  reliability,  accu¬ 
rate  counting,  positive  control 
over  bundles  —  both  compensated 
and  uncompensated  —  plus  a  host 
of  built-in  extras  not  found  in 
other,  similar  equipment. 

Its  features  are  tailored  to  the 
needs  of  today’s  high  production 
mailrooms;  High  speed#  Compact, 
modular  construction  •  Portability 

•  Left,  right  or  alternating  delivery 

•  Microprocessor  control  •  Fully 
programmable  •  Automatic  error 
indication  •  Easy  maintenance 

•  Optional  external  computer  input 
and  processor  interlink  capability 
for  program  transfer. 


only  contributes  to  more  reliable 
operation  but  to  investment 
economies.  It  also  assures  easy 
maintenance. 

The  input  section  is  electrically 
driven,  while  the  remainder  of  the 
stacker  is  pneumatically  operated. 
There  are  few  moving  parts.  And 
parts  are  easy  to  reach  and  replace 

The  Goss  Stackmaster:  Afford¬ 
able.  Sophisticated.  Productive. 


It’s  the  answer  to  complex  produc¬ 
tion  requirements.  And  it  comes 
with  our  strong  parts  and  service 
backing  plus  the  reliability  traditional 
for  Goss  equipment  since  1885. 

For  more  information, 
contact  Goss  Mailroom  Products, 
Graphic  Systems  Division, 

Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  (312)656-8600. 

The  Goss  systems  solution 
to  printing  production. 


Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Evening  newspapers 

If  you  believe  the  doom  and  gloom  forecasters  the  entire 
newspaper  business  is  on  its  way  down  the  tube  and  the 
evening  newspaper  is  leading  the  way.  There  isn’t  a  word  of 
truth  in  it. 

Because  of  the  highly  publicized  financial  difficulties  of 
three  metropolitan  evening  newspapers  in  the  last  three 
weeks  the  myth  is  being  spread  that  because  of  competition 
from  other  media  only  morning  newspapers  are  profitable 
and  all  evening  newspapers  are  failing.  If  editors  aren’t  care¬ 
ful  about  how  they  report  the  news  of  these  newspaper  de¬ 
velopments,  they  may  have  the  public  believing  it.  In  fact, 
there  are  some  morning  papers  in  financial  difficulties  just 
as  there  are  many  highly  successful  and  profitable  evening 
newspapers.  The  reading  public  should  be  told  one  cannot 
draw  generalities  from  a  field  of  387  morning  newspapers 
and  1,388  evening  newspapers  (the  last  E&P  Y ear  Book  tally). 

The  problems  of  the  Washington  Star,  Philadelphia 
Bulletin,  and  the  “Tonight”  edition  of  the  New  York 
News,  have  been  no  secret  in  the  newspaper  business.  The 
precipitous  announcement  of  the  Star  management  that  it 
would  close  in  two  weeks  unless  a  savior  could  be  found  was  a 
surprise  that  seemed  to  create  a  climate  the  managements  of 
the  other  two  newspapers  had  been  waiting  for.  It  brought 
forth  the  desired  reactions  in  Philadelphia,  a  degree  of  labor 
statesmanship  to  save  the  newspaper  making  one  wonder 
how  many  newspapers  might  have  been  saved  in  the  last  20 
years  had  that  philosophy  prevailed  then.  In  New  Y ork,  man¬ 
agement  thought  it  was  opportune  to  end  the  experiment 
rather  than  invest  more  time  and  money. 

These  developments,  however,  are  not  symptomatic  of  an 
ailing  industry.  They  represent  changes  in  an  ever-changing 
field  influenced  by  the  competition  for  the  public’s  leisure 
time,  the  advertisers'  dollars  and  changing  lifestyles. 

There  have  been  many  suspensions  of  large  metropolitan 
newspapers  in  recent  years.  No  one,  least  of  all,  newspaper 
people,  want  to  see  a  newspaper  go  out  of  business.  However, 
not  to  belittle  these  events  which  have  serious  impact  on  all 
involved,  the  fact  remains  there  are  still  1,745  daily  newspap¬ 
ers  in  this  country  (which  is  about  equal  to  the  number  at  the 
end  of  World  War  II). 

The  number  has  fluctuated  as  has  the  geographical  loca¬ 
tion  of  dailies.  There  are  more  “newspaper  towns”  today 
than  ever  before;  more  communities  with  their  own  news¬ 
paper  than  ever  before. 

That  is  what  has  been  happening  to  the  newspaper  busi¬ 
ness.  Newspapers  have  followed  the  people  to  where  they 
sleep,  eat,  live  and  shop.  They  are  vital  to  the  daily  lives  of 
their  communities.  That’s  why  more  than  62  million  copies  of 
them  are  sold  every  day  and  why,  in  spite  of  the  collapse  of 
one  or  more  in  highly  competitive  areas,  newspapers  will 
continue  to  be  in  demand  by  and  to  serve  their  individual 
communities. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  average  paid  Dec.  30, 1980—25.600 
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The  Oldest  Publishers  and  Advertisers 
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Letters 


PURCHASERS 

I  receive  a  great  deal  of  satisfaction  out 
of  reading  Editor  &  Publisher.  It  gives  me 
an  opportunity  to  stay  abreast  of  the 
newspaper  business  all  around  the 
country. 

E&P  does  a  fine  a  job  covering  news 
about  newspapers  in  general,  advertising 
news,  circulation  news,  promotion  news, 
ad  agency  news,  newspeople  in  the  news, 
equipment  news,  labor  news,  and  sup¬ 
plier  news. 

While  all  of  these  areas  are  very  impor¬ 
tant  for  the  operation  of  a  newspaper,  one 
very  important  function  within  the  news¬ 
paper  industry  would  have  to  be  Procure¬ 
ment  &  Materials  Management — better 
known  as  “Purchasing.” 

We  have  an  organization  in  the  news¬ 
paper  industry  called  the  Newspaper  Pur¬ 
chasing  Management  Association,  Inc. 
The  purpose  for  which  the  association 
has  been  organized  are  as  follows: 

(a)  To  promote  study,  development 
and  application  of  improved  purchasing 
methcxis,  practices  and  techniques  in  the 
newspaper  publishing  industry. 

(b)  To  foster  and  promote  interchange 
of  ideas  and  cooperation  among  its  mem¬ 
bers. 

(c)  To  collect  and  disseminate  informa¬ 
tion  of  interest  and  benefit  to  its  mem¬ 
bership. 

(d)  To  encourage  and  cooperate  in  the 
institution  of  ethical  standards  in  buying 
and  selling. 

(e)  To  strive  by  all  legitimate  means  to 
advance  the  purchasing  profession  within 
the  newspaper  industry. 

Just  for  a  minute,  think  about  where  all 
the  supplies  used  in  the  operation  of  a 
newspaper  come  from.  Supplies  such  as 
pencils,  paper,  business  machines,  tele¬ 
phone  systems,  office  furniture,  photo 
supplies,  ink,  press  plates,  newsprint, 
trucks  and  automobiles,  fuel,  and  many 
other  supplies. 

Many  newspapers  have  purchasing 
professionals  that  have  the  responsiblity 
of  purchasing  those  needed  supplies.  As  a 
matter  of  fact,  the  Newspaper  Purchasing 
Management  Association,  Inc.  is  repre¬ 
sented  in  thirty-seven  states,  Canada  and 
Nova  Scotia.  We  are  dedicated  purchas¬ 
ing  professionals. 

The  following  position  titles  are  in¬ 
cluded  in  our  membership: 

1.  Publisher 

2.  Vicepresident  «&  Treasurer 

3.  Vicepresident  &  General  Manager 

4.  Vicepresident  &  Purchasing 

5.  Vicepresident  &  Purchasing 
Director 

6.  Business  Manager 

7.  Secretary 

8.  Controller 

9.  Production  Manager 

10.  Director  of  Purchasing  &  Building 
EDITOR  &  PUBLISHER  for  August  22,  1981 


Operations 

11.  Purchasing  Manager 

12.  Assistant  Purchasing  Manager 

13.  Buyer 

As  you  can  see,  we  are  not  just  buyers. 
We  are  an  organization  of  dedicated  pro¬ 
fessionals.  In  very  basic  terms,  purchas¬ 
ing  professionalism  is  effective  purchas¬ 
ing  when  it  is  able  to  coordinate  company 
objectives  with  marketplace  realities  and 
apply  the  appropriate  purchasing  techni¬ 
ques.  This  is,  and  always  will  be  the  goal 
of  the  Newspaper  Purchasing  Manage¬ 
ment  Association,  Inc. 

Robert  M.  Comer 
(Coiner  is  director  of  purchasing,  Dayton 
Newspapers  Inc.) 

FREE  versus  PAID 

Edward  Heins  (E&P,  August  1)  writes 
that  newspaper  publishers  should  give 
“at  least  a  portion  of  their  news  product 
away.” 

To  do  this  a  publisher  must  allocate 
income  to  defray  the  cost  of  the  gift;  and 
he  must  design  the  gift  to  make  its  unit 
cost  as  low  as  possible,  always  done  at 
the  cost  of  the  news  report. 

Western  publishers  know  that  to  pro¬ 
vide  complete  newspaper  advertising  ser¬ 
vice  to  their  business  community  they 
must  provide  some  “free”  circulation.  If 
they  do  not,  someone  will  enter  the  mar¬ 
ket  with  his  version  of  a  “newspaper” 
introducing  competitive  stresses  and  un¬ 
certain  outcome. 

A  newspaper  performing  the  function 
of  a  free  press,  in  the  First  Amendment 
sense,  must  charge  a  subscription  price 
worthy  of  the  product.  The  newspaper 
one  buys,  one  reads.  This  eliminates  the 
nagging  thought  that  affects  all  readers  of 

“free”  newspapers: - that  the  news  is 

edited  in  scope  and  content  with  a  clear 
eye  on  the  only  fellow  who  provides  the 

free  paper’s  income - the  advertiser. 

The  editorial  integrity  of  every  free  shop¬ 
per  is  suspect.  It  does  not  mean  that  they 
are  not  good  businesses,  but  that  they  are 
not  good  newspapers. 

To  broaden  their  news  coverage  shop¬ 
per  publishers  must  increase  circulation 


income.  They  do  this  using  deceptive 
terms  as  “voluntary  pay.”  This  is  at  the 
risk  of  creating  a  carrier  force  that  will 
learn  bad  business  practices.  When  pay¬ 
ment  includes  a  percentage  of  the  collec¬ 
tion  (“take”,  the  subscribers  pays  volun¬ 
tarily,  remember)  a  carrier  quickly  learns 
that  the  percentage  is  100%  of  all  collec¬ 
tions  not  reported. 

The  heart  of  a  newspaper  is  the  news 
report.  Newspapers  that  charge  a  sub¬ 
scription  price,  “No  pay,  no  get,”  are 
worthy  of  the  name.  All  others  are  adver¬ 
tising  papers  whose  editors  work  under 
restraints  no  real  journalist  can  accept. 

As  for  tv  and  radio  they  are,  first,  last, 
and  always,  even  when  very,  very  good — 
show  business. 

W.  J.  Valentine 

(Valentine  was  publisher  of  Antelope 
Valley  Ledger-Gazette,  Lancaster,  Calif, 
from  1954  to  1978.  He  is  now  editor  of  a 
monthly  bulletin  for  the  California  News¬ 
paper  ^rvke  Bureau,  Los  Angeles). 

J-SCHOOLS  DEFENDED 

In  your  editorial  on  the  Janet  Cooke 
case  (July  4,  1981),  you  declare:  “But 
nowhere  have  we  seen  emphasis  being 
placed  on  training  methods  to  instill  the 
basic  principles  of  honesty  and  integrity 
into  journalism  students  .  .  .  Does  any 
school  or  department  of  journalism  have 
a  required  course  on  ‘Integrity,  Moraility 
and  Honesty’  for  the  graduating  class?” 

Janet  Cooke  was  not  a  journalism 
graduate,  nor  did  she  even  pretend  in  her 
job  application  that  she  had  attended  an 
accredited  school  of  journalism. 

All  accredited  schools  and  depart¬ 
ments  of  journalism  teach  honesty  and 
integrity  as  part  of  each  journalism 
course,  and  many  have  separate  courses 
in  journalistic  ethics.  The  ANPA  and 
ASNE  have  been  deeply  involved  in  this 
accreditation  process  for  many  years. 

Journalism  schools  have  enough  prob¬ 
lems.  Do  not  lay  upon  us  the  sins  of  young 
reporters  who  have  never  seen  the  inside 
of  a  journalism  classroom. 

Ralph  L.  Lowenstein 
(Lowenstein  is  dean,  College  of  Journalism 
&  Communication,  University  of  Florida.) 


BURCHARD 


Cooking  crow,  throwing  boomerangs,  hunt¬ 
ing  turkeys,  comforting  teddy  bears — these 
and  other  mysteries  yield  their  meaning  to 
the  magic  prose  of  Washington  Post  staff 
writer  Hank  Burchard. 


Los  Angelestmes-Washington  Post 
Newsservice"  202/334-&I73 
nSO  15th  Street,  N)hL  Washington,  DjC. 
20071 


Metro  Hanislmig  died  OS 
notioid!  IZth  best  income  nunfceL 


By  practically  any  measure,  Metro  Har¬ 
risburg  distinguished  itself  as  one  of  the  top 
income  markets  in  the  nation  during  the 
past  decade. 

According  to  a  Department  of  Commerce 
report/  Harrisburg  was  the  fastest- growing 
metro  in  Per  Capita  In¬ 
come,  with  an  increase 
of  124%,  in  the  entire 
Northeast  region  during 
the  1970-1979  decade. 

Per  capita  income 
jumped  from  $3,631 
to  $8,158  during  this 
period. 

Marketing  Economic 
Institute*^  also  cited 
metropolitan  Harris¬ 
burg  as  the  12th  best  per 


household  income  market  in  the  nation. 
1979  per  household  income  was  $26,617. 

A  stable  economy,  with  high  technology 
companies  like  AMP,  DuPont  and  TRW, 
balanced  by  over  48,000  state  and  federal 
jobs,  and  a  strong  retailing  base  have 
made  metro  Harrisburg 
the  envy  of  many  other 
markets  of  similar  size. 

Make  sure  The  Patriot- 
News,  with  a  daily 
penetration  of  more 
than  71%**  of  the 
adults  in  the  Harris¬ 
burg  Market  Area,  is 
on  your  1981  and  '82 
schedules.  Check  with 
your  Newhouse  repre¬ 
sentative  for  details. 


The 

Harrisburg 

Patriot- 

News 

A  Newhouse  Newspaper 


*Advertising  Age 
**Belden  Associates  1981 
CMS 
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Phila.  Bulletin 
unions  agree 
to  cost  cuts 

Philadelphia  Bulletin  received  a  new 
lease  on  life  after  8  unions  voted  August 
16  to  approve  $4.9  million  in  wage  cuts 
and  accept  layoffs  of  1 13  union  members 
at  the  paper. 

The  new  contracts  run  for  five  years. 
Executives  at  the  Bulletin  have  agreed 
to  a  10%  pay  cut  to  match  the  cuts  being 
asked  of  the  unions. 

The  final  “yes”  vote  came  at  6:35  P.M. 
on  Sunday  when  the  pressmen  approved 
the  concessions  by  a  margin  of  235  to  177. 

The  news  of  their  approval  came  in 
time  for  the  Bulletin  to  publish  its  Mon¬ 
day  morning,  August  17,  edition. 

On  August  3,  Bulletin  president  and 
publisher  N.S.  “Buddy”  Hayden  told  the 
newspaper’s  employees  the  paper  would 
shut  down  on  August  16  if  the  conces¬ 
sions  were  not  forthcoming. 

The  8  unions,  before  the  layoffs,  repre¬ 
sented  879  Bulletin  employees.  The  con¬ 
cessions  will  reduce  that  total  to  766. 

In  addition  to  the  union  layoffs.  Nearly 
60  non-union  employees,  mostly  from 
advertising  and  circulation,  received 
layoff  notices  on  August  18.  The  move  is 
intended  to  save  the  Bulletin  another  $1 .4 
million  a  year. 

Union  members  being  laid  off  will  re¬ 
ceive  a  minimum  of  2  weeks  severance 
pay  and  up  to  a  maximum  of  8  weeks.  The 
Bulletin  agreed  to  pay  an  additional  week 
of  severance  at  the  highest  1981  pay  scale 
to  union  workers  if  the  paper  closes  down 
within  18  months. 

Non-union  employees  who  are  laid 
off  will  receive  one  day’s  pay  for  every 
month  of  service  up  to  a  maximum  of  45 
weeks. 

None  of  the  layoffs  involved  the  Bulle¬ 
tin’s  news  staff. 

The  latest  personnel  reductions  bring 
the  Bulletin’s  total  number  of  employees 
to  about  1,728.  In  June,  1980  the  paper 
laid  off  125  non-union  employees  and  im¬ 
posed  a  wage  freeze  on  non-union  per¬ 
sonnel  including  the  news  staff  which  will 
be  in  effect  until  July  1,  1982. 

In  May  1980,  the  Bulletin  had  2,190 
employees,  according  to  Hayden.  In  May 
1981,  the  total  dropped  to  2,048.  By  July 
1,  1981,  the  Bulletin  had  1,901. 

Hayden  commented  that  before  the 
current  layoffs,  the  Bulletin’s  personnel 
had  been  reduced  by  more  than  500  over 
the  last  five  years. 

Chartcom,  Inc.,  the  subsidiary  of  Char¬ 
ter  Co.  of  Jacksonville,  Fla.  which  owns 
the  Bulletin,  has  pledged  to  invest  up  to 
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$30  million  in  the  paper  now  that  the  un¬ 
ions  have  agreed  to  the  $4.9  million  in 
concessions. 

Chartcom  has  also  implemented  a  pro¬ 
fit  sharing  pilan  at  the  Bulletin  which  will 
share  25%  of  any  future  profits  with  the 
paper’s  employees. 

Publisher  Hayden  said  the  $30  million 
from  Chartcom  is  “more  than  enough”  to 
meet  the  Bulletin’s  operating  needs.  He 
added  the  paper’s  recovery  plans  calls  for 
it  to  make  a  profit  by  1984. 

Hayden  said  the  $6.3  million  in  savings 
from  the  union  concessions  and  non¬ 
union  layoffs  “gives  us  one-third  in  the 
equation  we  need.”  The  other  two-thirds 
must  come  from  increased  circulation 
and  advertising  revenues,  he  stated. 

The  Bulletin  lost  $7.5  million  in  1979 
and  $13.4  million  in  1980.  In  the  first  half 
of  this  year,  the  paper  lost  $10.3  million. 

Saying  the  Bulletin  was  entering  its 
highest  revenue  period  for  the  year, 
Hayden  projected  the  losses  for  all  of 
1981  to  be  about  $17  million  before  figur¬ 
ing  in  the  $6.3  million  from  the  union  con¬ 
cessions  and  layoffs. 

He  stated  the  Bulletin  does  not  plan 
any  circulation  or  advertising  price  in¬ 
creases  in  the  near  future. 

In  its  March  31,  1981  Publisher’s  State¬ 
ment,  the  Bulletin’s  circulation  was  listed 
as  412,286  Monday  through  Friday, 
395,648  on  Saturday,  and  466,409  on  Sun¬ 
day.  Hayden  said  the  Bulletin’s  morning 
edition  sells  about  70,000  copies. 

In  1980,  according  to  Media  Records, 
the  Bulletin  ran  a  total  of  20. 1  million  full 

(Continued  on  page  13) 
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Kent  panel 
urges  breakup 
of  monopolies 

Declaring  that  newspaper  competition 
in  Canada  is  “virtually  dead,”  the  Kent 
royal  commission  has  urged  the  govern¬ 
ment  to  implement  numerous  measures 
aimed  at  stopping  the  further  growth  of 
newspaper  monopolies  in  that  country. 

After  conducting  a  nine-month  study  of 
the  newspaper  industry,  the  commission 
this  week  (August  18)  issued  its  report 
calling  for  a  halt  to  the  “monstrous” 
growth  of  newspaper  groups. 

The  three  member  commission, 
chaired  by  Thomas  Kent,  concluded  that 
“concentration  engulfs  daily  newspaper 
publishing”  and  in  some  regions  of  the 
country  media  conglomerates  should  be 
forced  to  divest  themselves  of  some  hold¬ 
ings. 

The  commission  suggested,  for  exam¬ 
ple,  that  within  five  years,  Thomson 
Newspapers  Ltd.,  which  owns  40  news¬ 
papers,  should  be  forced  to  divest  itself  of 
its  flagship  newspaper,  the  Toronto 
Globe  and  Mail,  or  sell  all  its  other  news¬ 
papers. 

The  commission  also  suggested  that 
chains  in  Saskatchewan  and  New  Bruns¬ 
wick  be  forced  to  sell  some  of  their  hold¬ 
ings. 

In  an  interview  after  the  report  was 
released,  Kent  said  the  Globe’s  satellite- 
transmitted  national  edition,  published  in 
Ottawa  and  Calgary  and  sold  across  the 
country,  appears  in  cities  where  Thom¬ 
son  also  owns  the  only  local  newspaper. 

“It  is  a  concentration  of  ownership,  a 
concentration  of  power  in  one  set  of 
hands,  which  is  clearly  the  reverse  of  all 
normal  concepts  of  freedom  of  the  press 
and  the  liberty  and  independence  and 
deomcracy  of  the  society,”  he  said. 

Of  the  1 17  daily  newspapers  in  Canada, 
88  are  controlled  by  groups,  many  of 
which  also  have  broadcasting  outlets  in 
the  same  market. 

Key  recommendations  of  the  Kent 
commission,  in  addition  to  that  which 
seeks  Thomson’s  divestitute  of  either  the 
national  Globe  and  Mail  or  its  other  news¬ 
papers,  include: 

§Passage  of  a  Canada  Newspaper  Act 
to  establish  rules  for  ownership  of  news¬ 
papers  and  to  create  a  three-member 
Press  Rights  Panel  to  oversee  their  imple¬ 
mentation. 

§A  prohibition  on  acquisition  of  news- 
papers  by  companies  with  non¬ 
newspaper  assets  valued  at  more  than  the 

(Continued  on  page  13) 
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N.Y.  News  battles  to  cut 
projected  $11  million  loss 


By  John  Consoli 

The  announcement  that  the  New  York 
News  will  close  its  one-year  old  evening 
Tonight  edition  on  August  28  is  just  one  of 
a  number  of  major  cost-cutting  measures 
aimed  at  saving  the  News  itself  from 
going  under. 

In  addition  to  the  closing  of  the  Tonight 
edition,  other  segments  of  the  newspap¬ 
er’s  cost-cutting  plan  include: 

§The  layoff  of  approximately  320  union 
and  non  union  employees. 

§The  freezing  of  salaries  of  all  non  un¬ 
ion  employees  at  1981  levels. 

§The  elimination  of  all  executive 
bonuses. 

§The  cutting  by  10%  of  the  salaries  of 
all  top  executives,  including  that  of  News 
president  and  publisher  Robert  Hunt. 

§The  elimination  of  a  private  limousine 
service  that  transports  Hunt  and  News 
vicepresident  and  editor  Michael  O’Neill 
to  and  from  work. 

Even  after  those  cuts,  the  News  is  ex¬ 
pected  to  lose  $11  million  this  year  on 
revenues  of  $340  million,  according  to 
Hunt. 

He  said  a  senior  planning  group,  made 
of  of  1 1  Daily  News  execs,  will  be  con¬ 
ducting  ongoing  meetings  to  determine 
where  other  cost-saving  cutbacks  in  the 
operation  can  be  made. 

In  bringing  out  its  Tonight  edition,  the 
News  had  gone  against  the  findings  of  an 
exhaustive  1967  study  which  showed  that 
starting  a  new  afternoon  (evening)  news¬ 
paper  in  New  York  City  would  be  too 
costly  and  would  be  a  “marginal  opera¬ 
tion  at  best.” 

At  that  time.  News  study  teams  from 
editorial,  advertising  and  circulation  ex¬ 
amined  the  problems  of  bringing  such  a 
newspaper  out.  While  the  public  indi¬ 
cated  a  desire  for  such  a  newspaper,  as 
did  advertisers,  it  was  found  that  when 
rising  costs  were  measured  against  poten¬ 
tial  revenues,  it  became  clear  that  the 
projected  newspaper  would  only  be  a 
marginal  operation. 

Executives  of  the  News  and  the  parent 
Tribune  Company  decided  to  scrap  the 
project  at  that  time,  only  to  revive  it  14 
years  later.  The  earlier  projections  held 
up. 

While  stating  publicly  that  there  was  no 
ultimatum  made  to  the  unions  to  go  along 
with  the  manpower  cutbacks  or  see  the 
News  itself  fold.  Hunt  did  say  that  “no¬ 
thing  less  can  assure  the  continued  vital¬ 
ity  and  yes, survival  of  this  newspaper.” 

“The  fact  is,  our  costs  have  gone 
through  the  ceiling,”  he  said.  “Energy 
10 


Robert  Hunt 

costs  have  gone  up,  ink  has  gone  up. 
Newsprint,  of  which  we  use  more  than 
200,000  tons  per  year,  has  increased  dra¬ 
matically.  And,  obviously,  labor  costs 
have  gone  up  substantially.” 

Hunt  met  with  officials  of  the  Allied 
Printing  Trades  Council,  which  repre¬ 
sents  the  11  unions  at  the  News,  in  an 
attempt  to  work  out  how  the  manning 
cutbacks  would  be  implemented. 

In  return  for  union  cooperation, 
George  McDonald,  president  of  the 
Council,  asked  that  the  News  open  its 
financial  records  to  the  unions  and  that 
the  unions  be  given  a  “seat  on  the  board 
of  directors  or  the  equivalent  of  that.” 

“He’s  offered  us  a  partnership  to  help 
make  the  News  the  best  newspaper  in  the 
country,”  McDonald  said  after  an  initial 
meeting  with  Hunt.  “It’s  a  two-way 
street.” 

McDonald  said  the  request  to  see  the 
financial  books  was  not  made  out  of  dis¬ 
trust  of  News  management,  but  out  of  an 
obligation  to  the  union  members  who 
might  lose  their  jobs.  As  for  the  seat  on 
the  board,  McDonald  said  the  unions 
want  to  have  some  input  in  the  future 
decision  making  process  at  the  newspap¬ 
er  and  want  full  knowledge  of  what  will  be 
happening  down  the  road. 

Concedes  to  the  Post 

In  announcing  the  closing  of  Tonight, 
Hunt  conceded  defeat  to  the  New  York 
Post  in  the  evening  market.  He  also  said 
the  News  will  not  revive  its  early  evening 
“Night  Owl”  edition  that  was  discon¬ 
tinued  when  Tonight  began  publishing 
last  August. 

“We  made  a  mistake,”  Hunt  said  of  the 
decision  made  last  August  to  invest  $20 
million  dollars  to  start  a  new  evening  edi¬ 
tion.  “Now  we  are  trying  to  correct  it.” 

Commenting  on  the  Post’s  ability  to 
dominate  readership  in  the  evening  mar¬ 
ket,  Hunt  said,  “Tragically,  the  people 
who  put  down  their  quarter  and  make  a 
choice  in  the  afternoon.  .  .  in  a  market 


so  largely  street  sales.  .  .  are  choosing 
the  Post.” 

The  Post  is  not  unlike  the  News  when  it 
comes  to  financial  difficulties,  however. 
Although  its  circulation  has  risen  con¬ 
siderably  since  Rupert  Murdoch  bought 
the  newspaper  in  late  1976,  the  Post  also 
continues  to  lose  money  at  a  rate  which 
rivals  that  of  the  News. 

An  article  in  the  August  17  issue  of 
Forbes  magazine  reports  the  Post  lost  $12 
million  last  year  and  states  the  outlook  is 
“no  better  for  this  year.” 

Murdoch,  however,  is  quoted  as  saying 
even  if  the  paper  continues  to  lose  money 
at  that  rate,  he  will  keep  the  Post  operat¬ 
ing  for  three  or  four  more  years.  The 
Post  is  also  prepared  to  seek  manning 
reductions  if  the  unions  approve  them  for 
the  News,  according  to  Martin  Fischbein, 
circulation  manager  and  spokesman  for 
the  Post. 

The  Tribune  Company,  parent  of  the 
News,  along  with  News  executives,  had 
hoped  that  the  Tonight  edition  would  pick 
up  readers  of  the  New  York  Times  and 
Wall  Street  Journal,  who  were  not  read¬ 
ing  the  News  in  the  morning.  An  early 
advertising  and  promotion  campaign 
even  urged  New  Yorkers  to  “Read  the 
Times  in  the  morning  and  Tonight  at 
night.”  The  campaign  failed  to  pick  up 
those  readers,  however,  and  caused  an¬ 
ger  among  morning  News  staffers  who 
resented  that  readers  would  be  told  to 
read  the  competition. 

Hunt  said  original  plans  predicted 
Tonight  would  garner  between  200,000 
and  300,000  readers.  At  its  peak,  the 
evening  edition  was  selling  around 
100,000  copies,  but  circulation  had  de¬ 
clined  to  70,000  when  the  announcement 
to  shut  the  paper  down  was  made. 

“We  believed  there  was  a  market  for 
Tonight,”  said  Hunt.  “We  felt  the  Wall 
Street  Journal  and  New  York  Times  read¬ 
ers  not  reading  the  News  in  the  morning, 
and  an  unhappy  piece  of  the  Post  audi¬ 
ence  would  be  interested  in  reading  us  (at 
night).” 

Hunt  said  it  was  a  “marketing”  cal¬ 
culation  that  did  not  work.  Tonight,  he 
said,  had  adequate  time  to  catch  on,  but 
the  readers  just  did  not  support  it. 

“We  promised  ourselves  when  we 
started  we  would  not  end  it  prematurely, 
and  we  didn’t,”  he  said.  “We  believed 
New  Yorkers  wanted  a  quality  afternoon 
newspaper,  and  we  hoped  to  attract  a 
whole  new  audience  of  readers  and 
advertisers.” 

“We  gave  it  our  best  shot,”  Hunt  said. 
“We  went  all  out  to  produce  the  liveliest, 
most  interesting  editorial  package  we 
could,  and,  damn  it,  it  didn’t  work.” 

Jim  Wieghart,  who  was  the  News’ 
Washington,  D.C.  bureau  chief  until 
being  named  executive  editor  in  June,  felt 
Tonight’s  articles  were  too  long  and  the 
editiontoo“heavy”  for  the  afternoon 
commuter  at  which  it  was  aimed. 

(Continued  on  page  32) 
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WHAT  WENT 
WRONG  AT 
TONIGHT 

By  Victor  Livingston 

Edwin  Diamond,  the  noted  media  critic 
who  was  associate  editor  of  the  New  York 
News'  ill-fated  Tonight  edition,  says  top 
management  “panicked  too  soon”  in  de¬ 
ciding  to  fold  the  afternoon  paper  a  year 
after  its  debut. 

In  a  wide-ranging  interview  on  the  eve 
of  the  announcement  that  the  parent  Chi¬ 
cago  Tribune  Company  would  fold  the 
edition  on  August  28,  Diamond  acknow¬ 
ledged  that  “many  mistakes  were  made” 
by  management  and  by  the  paper's  edi¬ 
tors.  But  he  insisted  that  the  paper,  if 
given  more  time  to  “evolve,”  could  have 
succeeded. 

The  greatest  shortcomings,  he  said,  in¬ 
volved  planning,  marketing,  advertising 
and  circulation  —  not  editorial  content. 


N.Y.  News  Drops 
Evening  Project 

Publishers  of  the  Netv  York  News  have  decided 
to  abandon  their  interest  in  the  afternoon  field, 
following  an  exhaustive  study  that  led  to  the  con¬ 
clusion.  It  would  be  a  marginal  operation  from 
the  standpoint  of  advertising  and  circulation 
revenues. 

W.  H.  James,  executive  vicepresident  of  the 
News,  made  the  “disappointing”  announcement 
Thursday,  January  18,  after  the  matter  had  been 
considered  at  a  meeting  of  the  directors  of  the 
Tribune  Company  at  Fort  Lauderdale,  Fla.  The 
Tribune  is  the  parent  corporation  of  News  Syndi¬ 
cate  Co.,  publisher  of  the  Daily  and  Sunday  News. 

The  News’  judgment  of  the  perils  of  publishing 
an  afternoon  newspaper  in  Manhattan  jibed  with 
the  views  of  the  New  York  Times  management 
which  withdrew  its  consideration  of  a  projected 
entry  several  weeks  ago. 


But  he  agreed  with  criticism  that  the  pap¬ 
er  lost  its  sense  of  identity  in  its  search  for 
a  sizable  readership. 

“My  own  feeling  is  that  they  panicked 
too  soon;  I  would  have  to  put  the  blame 
near  the  top,”  Diamond  said.  “I  can’t 
believe  that  this  was  an  adaquate  trial.  I 
don’t  think  a  year  is  enough. 

“Newspaper  reading  is  a  habit,  and  it 
takes  a  lot  of  time  to  change  habits,” 
Diamond  said.  “For  reasons  of  bad  plan¬ 
ning,  lack  of  time,  distractions,  our  own 
limited  knowledge,  our  own  failing,  what¬ 
ever  it  was,  many  mistakes  were  made — 
and  evolution  was  necessary. 

“The  successful  formula  does  not 
spring  full-blown  on  August  19,  1980,” 
the  paper’s  launch  date. 

“It  certainly  doesn’t  show  much  sto¬ 
mach  for  management,  because  other 
managements  have  sustained  losses  in 
losing  situations,  and  the  News  is  not  in  a 
losing  situation.  The  News  has  never  lost 
money.  It  may  lose  money  this  year.” 
(Publisher  Robert  M.  Hunt  said  the  News 
expected  to  lose  $11  million  this  year.) 

“But  if  they  do,  so  what?,”  he  asked. 
“New  York  Post  publisher  Rupert  Mur¬ 
doch  has  been  losing  money  at  the  Post, 
$15  million  for  four  or  five  years.  Time, 
Inc.  lost  a  good  $20  million  with  the 
Washington  Star.  It  has  to  be  put  into  the 
perspective  of  the  philosophy  and  style  of 
management.” 

“To  run  up  the  white  flag  at  the  first 
sign  of  losses  may  look  good  from  the 
vantage  point  of  some  remote  board  in 
Chicago,  but  this  city  needs  the  Daily 
News — morning,  afternoon  and  Sunday. 

“Chicago  can  publish  a  Chicago  paper. 

(Continued  on  page  12) 

(Victor  Livingston,  former  reporter  for 
the  New  York  News,  is  editor  of  Metro 
News  Features,  White  Plains,  N.Y.) 
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The  research  into  the  prospects  tor  an  evening 
paper,  styled  differently  from  the  tabloid  morn¬ 
ing  paper,  had  been  under  way  since  the  closing 
of  the  World  Journal  Tribune  last  May. 

The  conclusion,  James  said,  “Was  that  we 
should  not”  go  ahead.  News  study  teams  from 
editorial,  advertising  and  circulation  had  ex¬ 
amined  the  problems  in  exhaustive  detail,  he  said. 
They  surveyed  readers,  interviewed  advertisers 
and  analyzed  market  trends. 

An  experimental  paper,  he  added,  represented 
the  most  progressive  trends  in  modern  journal¬ 
ism. 

“In  the  process,”  James  stated,  “We  found  evi¬ 
dence  of  public  desire  for  a  new  evening  news¬ 
paper.  In  addition,  many  advertisers  were  enthu¬ 
siastic. 

“But  an  analysis  of  all  the  complex  factors 
proved  in  the  end  to  be  discouraging.  When 
rising  costs  were  measured  against  potential 
revenues  it  became  clear  that  the  projected  news¬ 
paper  would  be  a  marginal  operation  at  best. 

“The  conclusion  is  disappointing  to  us,  as  we 
are  sure  it  is  to  many  New  Yorkers.  We  are 
grateful,  however,  to  those  on  the  News  staff 
who  contributed  too  much  time  and  talent  to  the 
inquiry.” 

The  information  gathered  in  the  studies,  James 
said,  would  be  helpful  to  the  News  in  “our  con¬ 
tinuing  development.” 

Whether  the  new  atternoon  paper  would  have 
been  so  successful  as  to  pull  down  the  circulation 
of  the  morning  News,  now  around  2.3  million, 
was  known  to  have  been  one  overriding  consider¬ 
ation,  the  Times,  too,  did  not  want  to  risk  the 
possibility  of  losing  its  momentum  toward  the 
million  mark. 
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Why  Tonight  failed 

(Continued  from  page  II} 


I  don’t  think  they  can  call  signals  from 
Chicago.  And  I  think  they  have  to  have 
the  right,  competent  people  here  in  New 
York  to  run  the  paper.” 

Diamond  said  that  News  editor-in- 
chief  Michael  J.  O’Neill  lobbied  hard  to 
save  the  afternoon  edition,  but  apparent¬ 
ly  lost  out  to  the  business  side.  “O’Neill 
may  be  the  scapegoat,”  he  said. 

It  was  O’Neill  who  brought  Diamond  to 
the  paper  as  assistant  to  former  New  York 
magazine  editor  Clay  Felker,  whom 
O’Neill  had  named  editor  of  Tonight. 
O’Neill  had  been  impressed  by  Di¬ 
amond’s  outline,  first  published  in  New 
York  magazine,  for  a  new,  intelligent 
afternoon  newspaper  that  would  draw 
well-educated,  “upscale”  readers  —  an 
alternative  to  Murdoch’s  racy  Post. 

Tonight  was  aimed  at  commuters  and 
Manhattanites,  but  at  its  death  was  selling 
only  70,000  copies  a  day.  Felker  left  his 
post  as  editor  in  June,  when  James  M. 
Wieghart,  the  paper’s  Washington 
bureau  chief,  was  brought  to  New  York 
as  executive  editor.  Assistant  managing 
editor  Dick  Oliver  took  over  Felker’s 
duties. 

Wieghart,  in  an  interview  published 
this  week,  described  Tonight  as  a 
“heavy,  formidable  paper”  that  “turned- 
off”  weary  commuters  at  the  end  of  the 
day.  “When  people  come  home  from 
work  after  getting  their  brains  knocked 
out  all  day,”  Wieghart  said  “they  want 
something  light  and  unchallenging  to 
read.”  He  said  the  News  is  “going  back 
to  reach  the  average,  working-class 
guy.” 

Diamond  rejected  the  notion  that  the 
original  Tonight  formula  was  mis¬ 
directed.  But  he  admitted  that  some  sec¬ 
tions  of  the  paper  “lost  sight  of  tight  writ¬ 
ing,”  and  that  feature  stories  often  were 
“too  soft.” 

His  greatest  fear.  Diamond  said,  is  that 
the  News  might  be  sold  or  go  under, 
accelerating  what  he  termed  a  trend  to¬ 
ward  “monopoly  journalism.”  He  ex¬ 
pressed  the  belief  that  Rupert  Murdoch  is 
high  on  the  list  of  prospective  buyers. 

“The  News  management,  if  it  panics, 
retreats,  runs  around  scrambling,  goes 
back  to  a  1950s  wire-service  journalism 
which  has  no  audience  anymore,  if  it  tries 
to  recapture  a  past  which  doesn’t  exist, 
then  the  News  can  lose  it,”  Diamond 
said. 

“The  Times  obviously  has  the  high 
ground.  The  News  was  conceding  the  low 
ground,  the  gutter,  to  Murdoch.  What  if  it 
turns  out  that  the  Times  has  the  middle 
ground, too?” 

Diamond  cited  these  factors  as  contri¬ 
buting  to  Tonight’s  failure  to  capture  a 
sizable  readership: 

*  Circulation  problems  caused  mainly 


by  trying  to  get  out  the  paper  by  truck  in 
heavy  city  traffic.  “You  can  be  the 
greatest  thing  in  the  world,  but  if  you’re 
on  a  mountaintop  in  the  Himalayas,  no 
one  can  find  you.”  The  paper  often  failed 
to  reach  newsstands  in  time  for  the  com¬ 
muter  rush. 

*  Bad  planning.  “The  planning  was  in 
some  ways  very  hasty,  not  seeing  the 
need  to  make  the  paper  look  distinct  from 
the  morning  paper.  Was  it  just  a  later 
edition  of  the  morning  paper,  or  an  earlier 
edition  of  tomorrow’s  paper?  It  didn’t 
have  a  clear  identity.” 

*  Bad  advertising  and  promotion.  “The 
two  advertising  campaigns  were  terrible. 
‘It’s  fun  to  work  at  the  Daily  News’  and 
‘Take  this  man  or  woman  home  with 
you .  ’  What  does  the  reader  care  if  it  ’  s  fun . 
(Former  mayor  John  V.)  Lindsay  called  it 
‘Fun  City,’  remember?” 

*  Too  much  editorial  content.  “The 
problem  was  density,  too  much  of  the 
wrong  kind  of  product  at  the  wrong  time, 
not  in  an  isolated  2,000  word  article  (such 
as  those  featured  daily  in  Tonight’s  Man¬ 
hattan  section)  but  in  the  feature  sections 
that  appeared.  I  don’t  think  they  were 
executed  well.  They  were  soft.” 

*  Unclear  editorial  philosophy.  “This 
whole  ‘upscale,  downscale’  thing  got  us 
off  on  the  wrong  foot.  Not,  ‘Hey,  we’re 
upscale,  we’re  looking  down  our  noses  at 
all  of  you  poor  working  class  slobs,’  but 
journalistically  distinct  from  the  morning 
News  and  the  Post.  Not  ‘upscale,  down- 
scale’  but  ‘Hey,  we’re  a  new  voice  in 
town,  a  new  sensibility.’  The  upscale 
thing  got  to  be  a  shorthand  for  a  more 
complex  situation.  And  what  often  hap¬ 
pens  when  you  try  to  simplify,  you  dis¬ 
tort.” 

*  Reversion  in  recent  months  to  classic 
tabloid  journalism.  “In  a  competitive 
situation  with  a  streetfighter  like  Mur¬ 
doch,  one  tends  to  get  down  in  the  gutter 
with  him,  and  I  think  this  was  an  attempt 
to  fight  Murdoch  on  his  own 
terms  .  .  .  This  is  the  old  argument,  the 
end  justifies  the  means.  I  think  it  was  a 
mistake.  But  it  was  indicative  of  point  of 
view.” 

In  the  end.  Diamond  said.  Tonight  was 
a  “marketing  failure.” 

“Tonight  would  have  succeeded  even¬ 
tually.  It  would  have  found  its  audience, 
and  its  audience  would  have  found  it.  I 
think  good  journalism  survives  in  many 
places  —  Newsday,  the  Times,  Washing¬ 
ton  Post,  Boston  Globe,  Chicago  Tri¬ 
bune.  I’m  not  advocating  that  the  paper 
should  lose  money.  But  a  little  more  pati¬ 
ence,  a  little  more  thought,  better  plan¬ 
ning,  more  confidence.” 

Diamond  also  blamed  press  coverage 
of  Tonight’s  ills  for  creating  a  false  notion 
among  top  management  that  the  paper 
couldn’t  make  it.  “Time  magazine,  Col¬ 
umbia  Journalism  Review,  Forbes,  the 
Wall  Street  Journal,  the  New  York  Times, 
to  a  lesser  extent  —  it’s  that  old  rule: 
When  you  write  about  something  I  know. 


you  screw  it  up,”  said  Diamond. 

He  was  especially  critical  of  a  recent 
Time  magazine  story  entitled,  “Disaster 
in  the  Afternoon.” 

“The  headline  over  the  Time  story  ab¬ 
out  its  own  property  (Washington  Star) 
was  ‘Washington  Loses  a  Newspaper,’ 
with  beautiful  reasoning  about  the  trou¬ 
bles  of  afternoon  papers.  But  none  of  that 
understanding  was  in  the  story  about  us.  ” 

Diamond,  who  teaches  journalism  and 
communications  at  Massachusettes  Insti¬ 
tute  of  Technology,  is  editor  of  special 
sections  for  Adweek  magazine.  He  is 
completing  a  book  on  the  1980  presiden¬ 
tial  campaign. 

He  has  left  the  News. 


Reporter  slain 

Everly  Driscoll,  a  science  reporter  for 
the  United  States  International  Com¬ 
munications  Agency,  based  in  Washing¬ 
ton,  D.C.,  died  (August  14)  as  a  result  of  a 
gunshot  wound  in  the  head. 

Miss  Driscoll,  who  was  in  Nairobi 
covering  a  United  Nations  conference  on 
energy,  was  a  passenger  in  a  car  being 
driven  by  Harold  Muir,  the  Voice  of 
America  correspondent  in  Nairobi. 

According  to  UPI,  Muir  said  his  car 
was  stopped  by  another  vehicle  that  had 
been  pursuing  them  in  the  front  of  his 
house.  Muir  said  he  jumped  out  to  open 
the  gate  when  the  thieves  closed  in.  Miss 
Driscoll,  he  said,  locked  herself  in  the 
car. 

A  man  with  a  pistol  took  Muir’s  wallet 
and  asked  for  the  car  keys.  Muir  said  he 
told  the  bandit  that  they  were  locked  in 
the  car.  He  went  around  to  the  passenger 
side,  according  to  Muir,  and  shot  his  pis¬ 
tol  through  the  window,  hitting  Miss  Dris¬ 
coll.  Muir  was  unharmed.  Driscoll,  40, 
died  later  during  surgery  at  a  Nairobi  hos¬ 
pital. 


William  J.  Brown 

William  J.  Brown,  68,  publisher, 
Youngstown  (Oh.)  Vindicator  since  1968, 
died  August  14.  Brown  was  the  grandson 
of  the  founder  of  the  Vindicator,  the  late 
William  F.  Maag  Sr.  Besides  his  wife,  the 
former  Betty  Heinrich,  he  leaves  one  son, 
Mark,  who  graduated  from  Kenyon  Col¬ 
lege,  and  his  sister.  Miss  Elizabeth  M. 
Brown,  secretary  and  vicepresident  of 
the  Vindicator  Printing  Co. 


Otis  Chandler  weds 

Bettina  Whitaker  and  Otis  Chandler, 
president  and  chief  executive  officer  of 
Times-Mirror  Corp.,  announced  their 
marriage  in  Los  Angeles  on  August  15. 
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Saved 

(Continued  from  page  9) 

run  lines  of  advertising  daily  and  7.3  mil¬ 
lion  full  run  lines  on  Sunday.  Part  run 
linage  totals  for  1980  were  6.3  million  dai¬ 
ly  and  2.3  million  on  Sunday. 

The  morning  Philadelphia  Inquirer  in 
1980  ran  26.3  million  full  run  lines  daily 
and  24.1  full  run  lines  on  Sunday.  Part 
run,  the  Inquirer  had  2.3  million  lines  dai¬ 
ly  and  3.9  million  lines  on  Sunday. 

The  Inquirer’s  circulation,  given  in  the 
March  Publisher’s  Statement,  is  428,862 
Monday  through  Friday,  354,346  on 
Saturday,  and  851,376  on  Sunday. 

The  Inquirer  is  published  by  Phi¬ 
ladelphia  Newspapers,  Inc.,  a  subsidiary 
of  Knight-Ridder  Newspapers. 

PNI  also  publishes  the  afternoon  Phi¬ 
ladelphia  Daily  News  with  a  circulation 
of  232,190  Monday  through  Friday,  and 
147,752  on  Saturday.  The  Daily  News’ 
linage  in  1980  was  12.1  million  full  run  and 
76,812  part  run. 

The  city’s  fourth  newspaper,  Phi¬ 
ladelphia  Journal,  pubd  by  Quebecor  of 
Montreal,  has  a  circulation  of  109,622  dai¬ 
ly  and  85,132  on  Saturday  according  to  its 
March  publisher’s  statement.  The  paper 
does  not  subscribe  to  Media  Records. 

The  concessions  the  Bulletin  worked 
out  with  its  unions  may  face  a  court  chal¬ 
lenge  from  Philadelphia  Newspapers. 

Three  of  the  unions  at  the  paper,  the 
teamsters,  pressmen,  and  the  mailers 
have  joint  contracts  with  the  Bulletin  and 
PNI.  That  fact  enabled  members  from 
those  three  unions  who  work  for  PNI  to 
vote  on  the  concession  package  affecting 
members  at  the  Bulletin. 

The  teamsters  approved  the  conces¬ 
sions  by  a  vote  of  1^-3 1 .  the  mailers  vote 
was  232-4  in  favor  of  the  new  contracts. 

The  concessions  called  for  a  10%  wage 
reduction  for  members  of  both  unions  at 
the  Bulletin  and  layoffs  of  26  mailers  and 
3  teamster  union  members  at  the  paper. 

The  potential  snag  arose  with  the  press¬ 
men  who  have  a  uniformity  clause  in  their 
contract  which  says  that  the  union  must 
offer  the  same  concessions  to  PNI  which 
it  gives  to  the  Bulletin. 

Hayden  and  the  pressmen  agreed  to 
add  a  clause  to  the  new  contract  which 
said  the  Bulletin  “will  reimburse”  the 
pressmen’s  union  “for  standard  and 
reasonable  legal  fees  incurred  with  re¬ 
spect  to  any  attempt  by  PNI  to  enforce 
the  Unformity  Clause.” 

The  Bulletin  also  agreed  that  if  PNI 
does  prevail  in  an  attempt  to  enforce  the 
Uniformity  Clause,  then  the  paper  will 
either  roll  back  the  concessions  or  “con¬ 
sider  the  New  Bulletin  Agreement  null 
and  void.” 

The  clause  swayed  the  pressmen  to 
approve  the  new  contract,  but  their  vote 
of  235  for  to  177  against  was  the  closest  of 
all  the  unions. 
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32  pressmen  will  be  laid  off  under  the 
new  contract. 

The  contract  containing  the  uniformity 
clause  was  negotiated  by  the  pressmen 
with  the  Philadelphia  Newspaper  Pub¬ 
lishers  Association. 

When  Hayden  announced  on  August  3 
that  he  was  seeking  concessions  from  the 
Bulletin’s  unions,  he  also  declared  the 
Bulletin  was  withdrawing  from  the  Pub¬ 
lishers  Association. 

Other  union  layoffs  included  27  from 
the  composing  room  and  one  from  the 
supply  department  who  were  represented 
by  the  Typographical  Workers  Union,  8 
building  service  employees,  six  engrav¬ 
ers,  6  paperhandlers,  and  4  platemakers. 

Sam  McKeel,  president  of  PNI,  said 
his  company  is  studying  copies  of  Bulle¬ 
tins  agreements  with  the  pressmen’s  un¬ 
ion  “to  see  how  we  think  our  legal  options 
might  be  served.  We  do  plan  to  pursure 
those  vigorously.  We  have  the  interests 
of  our  own  employees  to  protect.” 

McKeel  doubts  Philadelphia  can  sup¬ 
port  4  newspapers. 

“We’re  not  talking  about  a  growth 
area,”  he  said.  “We’re  talking  about  a 
static  pie  or  a  pie  that  is  shrinking.  This 
year  there’s  750,000  less  total  advertising 
lines  in  Philadelphia  papers. 

McKeel  added,  “Taking  past  statements 
and  projections  done  by  security  analysts 
and  public  reports,  it  seems  obvious  that 
the  losses  of  the  Journal  and  Bulletin  are 
greater  than  the  profit  of  PNI.  Add  all  the 
losses  and  profits,  and  there’s  not  a  profit 
for  a  newspaper  in  this  city.” 

McKeel  stated  PNI  has  reduced  its 
staff  “by  some  600  net  over  the  years  by 
attrition  and  retirement”  while  expand¬ 
ing  its  news  operation  by  100  people. 

McKeel  noted  that  “on  two  occa¬ 
sions”  the  Bulletin  had  approached  PNI 
about  a  joint  agency  only  to  drop  out  of 
the  negotiations  after  a  tentative  agree¬ 
ment  was  reached. 

He  said  the  Bulletin  “asked  for  discus¬ 
sion”  about  a  joint  agency  for  a  third  time 
last  spring  but  was  told  PNI  “has  no  in¬ 
terest  in  pursuing  it  now.” 

One  factor  hurting  the  prospects  for 
survival  of  all  four  papers  is  the  intense 
competition  for  advertising  which  Jerry 
Tillis,  senior  vicepresident  of  PNI,  char¬ 
acterized  as  “Let’s  make  a  deal.” 

Hayden  concurred  with  Tillis’  assess¬ 
ment,  adding  that  the  selling  of  adver¬ 
tising  off  the  rate  card  is  “done  with 
equal  ferocity.” 

Said  Hayden,  “We  have  got  to  get  the 
circulation  lead  back,  or  we  don’t  make 
it.” 

Robert  L.  Kyler,  a  federal  mediator, 
was  called  in  to  help  the  two  sides  work 
out  agreements.  Joseph  G.  Elliott, 
vicepresident  for  personnel  and  industrial 
relations,  who  joined  the  Bulletin  44 
years  ago  as  an  artist,  handled  negotia¬ 
tions  for  the  publisher. 

He  described  the  negotiations  as  being 
“very  harmonious”  overall. 


Breakup 

(Continued  from  page  9) 

newspaper  the  wish  to  take  over.  This  is 
apparantly  aimed  at  stopping  further  ex¬ 
pansion  by  Thomson,  which  has  major 
holdings  in  oil,  insurance,  trucking  and 
other  fields. 

§Newspaper  owners  should  be  permit¬ 
ted  to  buy  other  papers  only  if  the  total 
papers  already  owned  does  not  exceed 
five,  with  not  more  than  5%  (270,000)  of 
total  Canadian  daily  circulation.  The 
newspapers  would  also  have  to  be  in 
geographically  distinct  areas. 

§Southam,  Inc.,  another  group,  would 
be  forced  to  sell  its  holdings  in  Selkirk 
Communications,  Ltd.,  a  major  radio,  tv 
and  cable  company,  under  a  proposed 
rule  to  prohibit  simultaneous  ownership 
of  newspapers  and  broadcast  companies 
in  the  same  market. 

§Daily  newspapers  should  not  be  per¬ 
mitted  to  acquire  papers  such  as  weeklies 
and  twice  weeklies  within  their  circula¬ 
tion  areas  if  the  smaller  paper  is  the  only 
weekly  or  is  the  dominant  weekly  in  that 
area.  This  would  not  be  retroactive  and 
would  not  apply,  for  example,  to  the 
Toronto  Star,  whose  parent,  Torstar 
Corp.,  owns  a  string  of  major  weeklies  in 
its  circulation  area. 

§Groups  should  not  be  permitted  to 
control  more  than  75%  of  the  circulation 
in  one  province  or  region.  This  would 
force  the  Irving  group  to  sell  off  its  morn¬ 
ing  and  evening  papers  in  Saint  John  or  in 
Moncton.  If  they  kept  the  Saint  John  pap¬ 
ers,  the  Irving  group  would  have  to  sell 
off  its  radio  and  tv  stations  in  that  city 
under  other  rules  against  cross  media 
ownership. 

This  regulation  would  also  force 
Armdale  Ltd.  to  sell  either  the  Regina 
Leader-Post  or  the  Saskatoon  Star- 
Phoenix,  since  the  two  papers  combined 
have  more  than  75%  of  daily  circulation  in 
Saskatchewan. 

§Newspapers  should  be  encouraged  to 
spend  more  money  on  news  content  by 
giving  them  a  tax  credit  of  25%  for  all 
news  spending  higher  than  the  national 
average  of  about  15%  of  revenue.  Similar¬ 
ly,  papers  spending  less  than  the  national 
average  on  news  content  would  pay  a 
surtax  on  25%  of  the  deficiency. 

§Qualifying  news  agencies  such  as  the 
Canadian  Press,  should  receive  govern¬ 
ment  grants  equal  to  one-half  of  all  in¬ 
creased  expenditures  on  Canadian  news 
and  international  news  from  Canadian 
sources.  CP  is  a  national  news  coopera¬ 
tive  owned  by  its  111  member  papers. 

§Creation  of  new  tax  incentives  to  en¬ 
courage  investment  in  newspapers  by 
members  of  the  community  its  serves.  A 
special  allowance  should  be  provided  for 
the  purchase  of  shares  in  companies 
which  acquire  newspapers  about  to  be 
folded  or  which  establish  new  papers. 
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Newspaper  designer 
suggests  right  approach 


By  Linda  Stiles 

Change  in  newspaper  design  is  inevit¬ 
able,  according  to  Phillip  Ritzenberg, 
assistant  managing  editor  for  design/pro¬ 
duction  at  the  New  York  Daily  News. 

“The  danger  is  that  we  will  be  dragged 
kicking  and  screaming  into  change  into 
which  we  have  had  no  input,”  he  told  the 
annual  four-day  convention  of  the  Asso¬ 
ciation  Educators  in  Journalism  (AEJ)  at 
Michigan  State  University. 

“Rather  than  conscious  choices,  we’re 
probably  going  to  be  pulled  into  the  future 
by  a  couple  of  revolutions,”  he  said. 

One  of  the  revolutions  is  computer 
technology. 

Have  to  understand 

“I  know  we’ve  heard  about  systems 
and  computers  until  we’re  blue  in  the 
face,”  he  said.  “But  I  think  we,  as  edito¬ 
rial  people,  have  to  understand  what  is 
happening  to  us  as  a  result  of  the  systems 
revolution.” 

What  computer  systems  do  is  eliminate 
the  production  middlemen  and  put  the 
professional  journalist  in  the  driver’s 
seat,  Ritzenberg  said. 

“It  is  really  the  contemporary  version 
of  the  romantic  ideal  of  the  colonial  pub¬ 
lisher/printer/editor  where  we  do  the 
whole  thing.” 

“At  a  number  of  papers  around  the 
country,  there  are  the  beginnings  of 
makeup  terminals,”  he  said.  “The  pro¬ 
cess  is  manipulating  graphic  communica¬ 
tions,  and  we’re  the  people  who  are  going 
to  have  our  hands  on  a  keyboard  doing 
this.” 

Teach  design 

Ritzenberg  chided  the  journalism  edu¬ 
cators  for  not  providing  graduates  who 
can  meet  the  present  and  future  chal¬ 
lenges  of  newspaper  design. 

“The  people  in  the  trade  right  now  are 
essentially  retreads.  They  are  people  who 
came  into  journalism  from  something  else 
and  have  to  be  brought  up  to  some  profes¬ 
sional  level  of  understanding  about  what 
it  is  people  do  at  a  newspaper,”  he  said. 

Although  Ritzenberg  admitted  all  jour¬ 
nalism  schools  might  not  want  to  tackle 
the  heavy  chore  of  producing  full  blown 
newspaper  designers,  he  challenged  edu¬ 
cators  to  at  least  provide  students  with 
exposure  to  design. 

“Nobody,  for  example,  is  doing  the 
most  rudimentary,  decent  course  in 
typography,”  he  noted.  “I  can’t  think  of 
a  more  basic,  ubiquitous  important  tool  in 
manufacturing  a  newspaper. 

“One  would  hope  the  journalism 
schools  would  get  cranked  up  at  least  to 
sensitize  students  for  getting  involved  in 
the  whole  packaging  of  a  newspaper.” 
14 


Ritzenberg  stressed  the  need  for  pro¬ 
fessional  journalists  in  design  because 
good  design,  he  said,  involves  total  news¬ 
paper  content.  He  spoke  as  a  person  who 
proceeded  through  the  ranks  of  journal¬ 
ism  as  a  reporter  and  editor  rather  than 
artist  and  designer. 

“We’re  not  talking  about  decorating,” 
he  said.  “I  think  design  conjures  that  up. 
What  We’re  really  talking  about  is  the 
vehicle  for  bringing  the  message  to  the 
reader. 

“It’s  the  kind  of  thing  we  do  by  orga¬ 
nizing  content,  intelligent  use  of  readable 
and  interesting  typography,  supporting 
graphics  and  illustrations,  and  use  of 
craftsmanship  in  makeup  and  pasteup  of 
the  product. 

“The  design  process  as  it  should  work 
at  a  paper  is  really  a  simultaneous  crea¬ 
tive  process  with  the  editing  process,”  he 
remarked.  “It’s  the  other  side  of 
editing.” 

“The  designer  does  not  represent  some 
kind  of  anti-journalism — some  kind  of  in¬ 
truder  into  the  newspaper  process — but 
somebody  who  is  there  to  work  as  a 
graphic  journalist,”  he  stressed. 

Newspaper  design  is  a  young  and  grow¬ 
ing  field,  Ritzenberg  said.  Just  three  years 
ago  he  and  about  15  other  design  editors 
founded  the  Society  of  Newspaper  Desig¬ 
ners.  Ritzenberg  is  chairperson  of  the 
society. 

“I  think  what  we  have  seen  over  the 
last  few  years  is  a  consciousness  rais¬ 
ing,”  Ritzenberg  said.  “There  will  be  a 


lot  of  intransigence  for  years  ahead,  just 
as  there  is  with  acceptance  of  any  new 
idea. 

“This  is  not  to  say  that  all  of  the  new 
ideas  are  absolutely  terrific,”  he  re¬ 
flected.  “They  won’t  work  everywhere,” 

Cultural  differences  and  changes  in 
readership  must  be  taken  into  considera¬ 
tion  before  making  design  changes,  Rit¬ 
zenberg  said. 

“Something  I  like  on  a  newspaper  page 
may  be  the  wrong  thing  in  Saginaw  or 
Flint.  It  may  go  counter  to  tradition.  It 
may  go  counter  to  something  people  are 
used  to  seeing.” 

U se  of  color  on  the  front  page  is  a  prime 
example,  Ritzenberg  said.  “Surveys 
have  shown  that  black  and  white  news¬ 
papers  look  funny  to  people  in  Florida 
who  don’t  see  black  and  white  newspap¬ 
ers  anymore.” 

“But  in  an  area  like  New  York,  where 
nobody  ever  sees  papers  with  four  color, 
they  look  freaky.” 

While  technology  is  forcing  change,  the 
design  picture  is  incomplete  without  con¬ 
sidering  a  second  revolution — change  in 
readership,  Ritzenberg  said. 

For  example,  there  are  more  women 
readers  than  ever  before,  he  said.  “We’re 
now  beginning  to  recognize  that  our  pap¬ 
ers  are  too  masculine.” 

“Newspapers  customarily  treat 
women  as  a  completely  separate  audi¬ 
ence,”  he  explained.  “Very,  very  few 
people  are  intelligently  speaking  to  this 
huge,  alienated  chunk  of  the  population 
we  call  women. 

“We  all  know  about  those  fake  lifestlye 
sections,”  he  said.  “Those  are  just 
women’s  pages  under  a  new  name.” 

In  spite  of  changing  readership,  police 
reporting  will  survive,  Ritzenberg  said. 


RIGHT  APPROACH — Philip  Ritzenberg,  left,  chairman  of  Society  of 
Newspaper  Designers,  discusses  design  education  with  Harry  Stapler,  cen¬ 
ter,  of  Michigan  State  Univesity  and  David  Richter  of  Ohio  State  University. 
Ritzenberg,  who  is  in  charge  of  design  at  the  New  York  News,  addressed  the 
educators  on  August  9. 
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Electronic  publishing  seen 
as  multi-company  venture 


A  report  recently  released  by  a  Con¬ 
necticut  marketing  firm  concludes  that  it 
may  take  up  to  four  diverse  companies  to 
build  a  profitable  “electronic  yellow 
pages”  system. 

The  firm,  Information  Systems 
Marketing,  Inc.,  sees  the  need  for  an  in¬ 
formation  systems  quaternity  in  a  suc¬ 
cessful  electronic  publishing  venture.  It 
describes  the  quaternity  as  “a  continuum 
of  at  least  four  diverse  companies,  each 
one  specializing  in  at  least  one  of  the  fol¬ 
lowing:  information,  communications, 
technology  or  marketing.” 

According  to  ISM  president  Alan  Brig- 
ish,  the  electronic  publishing  field  is  like¬ 
ly  to  show  much  greater  potential  for  pro¬ 
fit  “if  certain  generic  groups  can  get 
together.  Newspapers  and  telephone 
companies  need  not  compete,”  says 
Brigish,  “their  needs  are  different,  but 
they  have  more  to  gain  by  cooperating.” 

“Telcos  and  newspapers  are  only  two 
examples  of  the  necessary  component 
companies  that  will  be  required  to  make 
up  the  electronic  publishing  company  of 
the  future,”  says  Brigish.  “But  they  are 
the  most  important  because  they  ‘own’  a 
massive  base  of  advertisers  and  subscri¬ 
bers.” 

The  firm  predicts  that  American  Tele- 

Cable  system  sells 
retail  ad  package 

American  National  Cable  Communica¬ 
tions,  Inc.,  a  shop-at-home  marketing 
firm,  has  purchased  a  retail  advertising 
package  involving  5,000  30-second  spots 
on  a  cable  television  system  which 
reaches  160,000  households  in  Long  Is¬ 
land,  N.Y.  and  New  Jersey. 

Called  “Video  Shopper,”  the  package 
combines  the  use  of  a  catalog  and  cable 
television  to  advertise  medium-to-upper 
quality  merchandise  in  a  regional  market. 
ANCCI  has  teamed  with  Comsumers 
Distributing,  Inc.  in  the  production  of  a 
260  item,  “top  of  the  line  catalog.”  It  will 
be  mailed  to  each  of  the  160,000  house¬ 
holds  which  subscribe  to  Cablevision, 
Inc. 

The  deal,  which  the  cable  company 
calls  “the  largest  commitment  to  retail 
advertising  on  a  cable  system  in  the 
U.S.,”  involves  more  than  $300,000  in 
television,  print  and  direct  mail  promo¬ 
tion  costs.  The  spots  purchased  by 
ANCCI  will  run  from  Sept.  15  through 
Feb.  28  on  the  Cablevision  system. 
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phone  &  Telegraph,  despite  legal,  judical 
and  regulatory  problems,  will  emerge  as 
the  front-runner  in  the  field.  But  because 
it  will  take  AT&T  “two  to  three  years  to 
get  its  act  together,”  the  field  is  ripe  for 
cultivation  by  smaller,  more  entrepreneu¬ 
rial  competitors. 

The  technology  of  electonic  publishing 
systems  in  the  U.S.  should  closely  para¬ 
llel  the  French  Teletel  and  Electronic 
Directory  systems.  These  systems, 
according  to  ISM,  offer  “the  best  trade¬ 
offs  today  in  terms  of  cost,  expandability 
and  future  compatibility  with  European 
and  other  North  American  systems.” 

The  firm  believes  human  engineering 
will  be  the  key  to  the  successful  adoption 
of  videotex  by  future  subscribers.  “At 
this  point,”  the  company  states,  “only 
the  French  systems  have  the  elements  of 
keyword  search  and  the  capability  of 
undertaking  transaction  processing,  such 
as  teleshopping  and  home  banking.  These 
two  features  are  vital  to  the  profitable 
operation  of  home  information  systems.” 

ISM  is  engaged  in  the  information  sys¬ 
tems  business,  concentrating  on  the  ap¬ 
plication  of  new  technology,  especially 
videotex,  to  the  distribution  of  informa¬ 
tion.  It  maintains  offices  in  Wilton,  Conn, 
and  Washington  D.C. 


ANCCI  and  Cablevision  will  produce 
what  they  call  “informercials,”  which 
will  display  demonstrations  and  compari¬ 
sons  of  three  or  four  products  in  a  single 
category.  About  18  minutes  of  informer¬ 
cials  will  be  run  daily  during  Cablevi- 
sion’s  Cable  News  Network  and  Enter¬ 
tainment  and  Sports  Programming  Net¬ 
work  programs.  Additonally,  Cablevi¬ 
sion  has  established  a  Video  Shopper  ac¬ 
cess  channel  which  will  run  the  spots 
back-to-back  on  a  30-minute  daily  show 
in  prime  time. 

Both  the  cable  and  the  catalog  advertis¬ 
ing  will  display  a  toll-free  telephone  num¬ 
ber  which  will  offer  information  on  the 
location  of  the  nearest  Consumers  Distri¬ 
buting  showroom  at  which  a  particular 
item  may  be  obtained. 

Promotional  spots  for  the  shop-at- 
home  service  are  running  on  CNN,  ESPN 
and  on  Cablevision  programs. 

In  addition  to  its  Long  Island  and  New 
Jersey  systems,  Cablevision  has  been 
awarded  a  15-year  contract  for  construc¬ 
tion  and  operation  of  a  cable  system  in 
Boston.  That  system,  according  to  the 
company,  will  serve  nearly  a  quarter- 
million  households. 


Gannett  to  move 
advertising  unit 
to  New  York  City 

Gannett  Newspapers,  Inc.  will  move 
its  corporate  advertising/marketing  divi¬ 
sion  from  Rochester,  N.Y.  to  New  York 
City  early  this  fall,  according  to  Mark 
Arnold,  Gannett’s  vicepresident/adver¬ 
tising,  newspaper  division. 

In  making  the  move,  Gannett  hopes  to 
maintain  closer  ties  with  the  advertising 
community  while  making  it  easier  for 
advertising  executives  from  its  individual 
newspapers  to  meet  with  ad  executives  at 
the  corporate  level.  The  move  will  con¬ 
solidate  Gannett’s  newspaper  advertis¬ 
ing/marketing  divisions  as  well  as  the  out¬ 
door  advertising  division  under  one  roof. 

“New  York  City  is  pretty  much  the 
country’s  advertising  capital,  or  at  least 
one  of  the  major  capitals,”  explained 
Arnold.  “It  will  be  a  lot  more  convenient 
for  us  and  our  newspapers  —  there  are  a 
lot  more  flights  in  and  out  of  New  York 
than  there  are  in  Rochester,”  he  added. 

The  move  will  take  place  sometime  be¬ 
tween  Sept.  1  and  Oct.  1,  said  Arnold. 
The  company  is  waiting  for  the  comple¬ 
tion  of  its  new  office  suite  on  the  56th 
floor  of  the  Pan  Am  Building  on  Park 
Avenue. 

Making  the  move  along  with  Arnold 
will  be  Rosalie  Hooke,  director  of  classi¬ 
fied  advertising,  and  Fred  L.  Foster,  Jr., 
director  of  sales  development.  Their  sup¬ 
port  staff,  described  as  “lean”  by 
Arnold,  will  also  be  moving  southward. 

The  new  offices  are  in  addition  to  the 
Gannett  Newspaper  Advertising  Sales 
offices,  which  are  located  on  the  51st 
floor  of  the  Pan  Am  Building.  Arnold  said 
the  proximity  of  the  two  offices  will  offer 
an  opportunity  to  establish  “an  even  clos¬ 
er  working  relationship”  between  Gan¬ 
nett’s  national  sales  arm  and  the  corpo¬ 
rate  advertising  unit. 

Grieb  named 
ACB  president 

The  Advertising  Checking  Bureau, 
Inc.  has  named  Warren  E.  Grieb  as  presi¬ 
dent  of  the  company. 

Grieb,  who  had 
been  the  ACB’s  ex¬ 
ecutive  vicepresi¬ 
dent,  joined  the 
firm  in  1970  as 
marketing  director 
of  its  New  York 
office. 


The  Do’s  and  Don’ts: 

Introducing  the  Media  Market  Book 


By  Leonard  A.  Zane 

National  Advertising  Manager, 

Columbus  Dispatch/Citizen-Journal 

Spring  is  the  time  when  the  newspaper  national  ad  mana¬ 
ger’s  fancy  turns  to  dreams  and  hopes  of  stimulating  more 
sales  of  national  advertising  into  his  publication  and  focusing 
the  attention  of  the  fickle  advertising  industry  on  his  market. 

It’s  the  time  to  get  the  creative  juices  flowing  and  action 
going  in  order  to  keep  the  national  advertising  orders  coming. 
It’s  the  time  to  blow  the  bugle  to  wake  up  the  troops  and 
summon  the  infantry  composed  of  national  advertising  sales 
representatives  and  local  account  sales  executives  for  still 
another  fresh  co-ordinated  charge  on  national  advertising 
budgets  to  capture  additional  national  advertising  dollars. 
One  tried  and  true  rallying  sales  banner  for  this  kind  of  sales 
charge  is  the  Media  Market  Book. 

The  Market  Book  is  typically  a  twenty-eight  page,  hard 
paper,  shiny,  four  color  stapled  publication  designed  to  re¬ 
package  the  market  (and  the  newspaper)  in  a  totally  fresh  new 
attractive  light.  Into  this  publication  go  new  photos,  crisp 
copy,  creative  graphics  and  new  statistics  fresh  from  the 
latest  Sales  Management  Survey  of  Buying  Power  annual 
edition  and  the  Chamber  of  Commerce. 

There  are  some  important  do’s  and  don’ts  involved  in  a 
successful  introduction,  especially  when  each  book  repre¬ 
sents  an  investment  of  anywhere  from  $3  to  $5  per  copy  and  a 
total  out-of-pocket  investment  in  the  neighborhood  of 
$30,000-$40,0(X). 

Do — make  sure  your  market  book  is  a  media  market  book 
and  not  an  area  industrial  development  piece  designed  to  lure 
industry  (emphasis  on  banking  facilities  and  utilities  is  a  tip 
off),  or  a  real  estate  pitch  designed  to  get  your  area  new 
residents.  If  it’s  one  of  these  two  you’ve  missed  the  target. 
The  media  market  book  is  neither  of  these.  It  is  a  book 
designed  to  lure  marketers  to  bring  their  products  and  ser¬ 
vices  into  your  market  to  sell  and  back  the  sales  with  ad 
campaigns  in  your  newspaper. 

Do — Dress  your  book  up  with  color,  faces  of  consumers, 
income  data  and  fresh  statistics.  Design  it  to  impress  and  sell 
your  own  sales  staff  as  well  as  your  advertising  prospects. 
Don’t — Picture  every  new  office  building  in  town  and  make  it 
a  “bricks  and  mortar’’  piece. 

Do — Involve  your  national  advertising  sales  representa¬ 
tives  who’ll  have  to  be  called  on  to  make  90%  of  the  national 
calls.  Don’t — Surprise  your  representatives  at  the  last  minute 
with  this  time-consuming  project  if  you  want  them  to  give  the 
project  the  priority  it  needs. 

Do — Print  enough  books  to  last  at  least  one  year.  Start  with 
a  order  of  5,000  (for  a  million  plus  market  the  size  of  Col¬ 
umbus,  Ohio).  Half  the  books  must  be  distributed  in  the  first 
two  or  three  month  introductory  period  or  you’ll  have  them 
on  your  hands  “forever.  ’  ’  The  other  half  will  probably  last  the 
rest  of  the  year  or  longer.  Don’t — Supply  quantities  of  books 
to  local  real  estate  offices,  recruitment  firms,  chambers  of 
commerce,  etc.  They  won’t  get  you  the  results  you  are  look¬ 
ing  for.  They  won’t  hit  your  target  audience. 

Do — Tie-in  a  contest  of  some  kind  to  add  excitement  and 
urgency  to  the  introduction  period  for  both  your  account 
representatives  and  advertisers  who  are  called  upon.  An  exo¬ 
tic  trip  or  cash  prizes  stimulates  interest. 

Do — Monitor  the  sales  contacts  by  using  a  mail-in  entry 
form  or  some  other  device  that  will  let  you  know  on  a  day  to 
day  basis  just  who  is  making  what  calls  and  when.  Monitoring 
the  calls  will  give  you  a  picture  of  the  quality  and  quantity  of 
calls  being  made.  Don’t — Sit  back  and  hope  for  the  best. 
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Do — Keep  your  sales  staff  and  sales  representatives  in¬ 
formed  on  the  number  of  contacts  being  made  and  who  is 
making  them.  Your  staff  will  catch  the  enthusiasm  and  fun  of 
competing  if  they  feel  someone  is  keeping  score. 

Do — Set  a  goal  and  quotas  for  the  number  of  “provable” 
sales  contacts  you  expect.  1500  contacts  for  the  size  of  the 
Columbus  market  made  within  a  90  day  period  is  achievable. 

Do — Keep  track  of  sales  contacts  by  regional  offices  and 
account  persons  so  that  competition  between  regional  sales 
offices  and  sales  people  can  be  reported  at  least  twice  per 
week. 

Do — Offer  a  modest  companion  prize  to  the  sales  repre¬ 
sentatives  who  happened  to  contact  the  winning  clients. 

Do — Support  the  market  book  introduction  with  an  umbrel¬ 
la  of  trade  press  ads.  Do — Include  response  coupons  in  the 
ads  to  facilitate  requests  for  the  book. 

Do — Send  a  small  prize  or  token  to  each  client  who  enters 
the  contest  after  receipt  of  each  entry.  This  will  confirm 
receipt  of  his  contest  entry  blank. 

Do — Require  some  degree  of  performance  by  the  client  in 
order  to  enter  the  contest — i.e.  answering  questions  about 
information  in  the  market  book,  using  his  own  postage  stamp 
on  the  contest  entry  form,  etc. 

Do — Schedule  production  of  the  book  to  allow  for  spring 
and  summer  picture  taking.  Also  plan  on  going  to  press  right 
after  the  annual  edition  of  Sales  Management  Survey  of 
Buying  Power  so  your  market  statistics  will  be  as  fresh  as 
possible 

The  Columbus  Disptach/Citizen-Joumal  is  in  the  midst  of 
introducing  its  umpteenth  market  book  (once  every  three  or 
four  years  while  some  newspapers  publish  a  book  every 
year).  It  is  titled  Columbus — Ohio’s  Capital  Gains.  It  is  a  slick 
28  pager  printed  on  heavy  stock  and  filled  with  a  brand  new 
batch  of  free-lance  photos.  Mlicki  Design  Inc.  of  Columbus, 
Ohio  handled  design,  copy  and  photos.  Guidelines  for  the 
book  were  supplied  by  the  newspaper  veteran  sales  staff 
which  included  national  manager,  Leonard  A.  Zane,  ad  direc¬ 
tor,  David  Weltner,  ad  promotion  manager.  Bill  Spires  and 
marketing  director,  James  Hammock. 

The  typical  market  book  sales  contact  involves  an  appoint¬ 
ment  with  the  client,  a  walk  through  of  the  book  page  by  page 
and  a  pitch  to  the  client  to  enter  the  contest  which  could  bring 
a  cash  prize  of  up  to  $1000  cash.  (The  contest  provides  a 
valuable  involvement  between  the  newspaper  and  the  client 
for  added  impact  on  the  client).  The  odds  are  attractive  since 
only  1500  entries  are  expected.  The  client  answers  ten  easy 
questions  from  the  book  (plus  two  tie-breaker  guesses)  and 
mails  the  post  card  entry  to  the  newspaper’s  national  advertis¬ 
ing  manager.  The  card  also  lists  the  national  sales  representa¬ 
tives  name  for  proper  credit  of  the  call.  By  return  mail  the 
contest  entrant  gets  a  confirmation  of  his  entry  in  the  form  of 
six  books  of  matches  (which  resemble  the  market  book).  The 
match  books  are  nicely  personalized  with  the  client’s  name 
and  carry  out  the  market  book  theme  and  cover  design.  The 
contest  ends  on  December  15  and  the  six  prizes  totaling  $1900 
are  awarded  with  fanfare  and  in  person  by  the  newspapers’ 
national  sales  manager  and  the  national  sales  representative, 
and  another  successful  introduction  has  been  completed. 

Dailies  switch  to  A.M. 

Morristown  (N.J.)  Daily  Record  will  be  published  as  a 
morning  newspaper  beginning  October  5,1981.  The  paper  will 
be  delivered  to  homes  by  6:30  a.m.  The  paper  will  be  ex¬ 
panded  to  include  complete  stock  market  prices.  On  July  6, 
Cherokee  (la.)  Daily  Times  switched  to  the  morning  cycle. 
Distribution  is  entirely  by  mail. 
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Promotion 
dovelops 
100  ads 

Dan  Caswell,  advertising  director, 
Lockport  (N.Y.)  L’nion-Sun  &  Journal, 
recently  rejuvenated  an  old  idea,  a  “Meet 
Your  Local  Area  Business  Person” 
promotion  that  filled  seven  and  a  half 
pages  of  the  newspaper  with  well  over  100 
ads. 

Each  one-inch  by  10-inch  ad  was  writ¬ 
ten  by  a  local  sales  person  in  news  style, 
and  carried  a  picture  of  the  advertiser. 

“The  response  was  excellent,”  said 
Caswell,  who  pointed  out  that  the  sales 
force  had  to  take  around  quality  mock 
layouts  and  a  news  story  format  to  sell  the 
local  advertisers.  “The  last  time  we  did 
this  was  seven  or  eight  years  ago,”  Cas¬ 
well  said,  “and  it  was  effective  for  about 
five  years  before  interest  died  down.” 

The  advertising  space  was  sold  at  regu¬ 
lar  rates.  Planning  and  selling  the  prog¬ 
ram  started  several  months  before  the 
planned  publication  date. 

“The  good  thing  about  this  approach,” 
said  Caswell,  “is  it  is  institutional  in  na¬ 
ture,  which  means  the  dollars  the  adver¬ 
tisers  spend  are  over  and  beyond  their 
regular  merchandising  budget.” 

KitchenAiil  agrees 
te  modify  co-op  ads 

Two  of  the  14  challenges  to  national  ads 
that  were  resolved  in  July  by  the  National 
Advertising  Division  of  the  Council  of 
Better  Business  Bureaus  were  newspaper 
ads. 

Both  of  the  advertisers  agreed  to  with¬ 
draw  the  ads  or  make  modifications. 

The  advertisers  were  Hobart  Corp., 
Kitchen  Aid  division,  and  Media  Three 
Periodicals  Inc.,  publisher  of  Three  to 
Get  Ready,  a  children’s  magazine. 

In  the  Kitchen  Aid  inquiry,  newspaper 
ads  for  a  Factory  Authorized  Sale  promo¬ 
tion  featured  savings  ranging  from  $60.00 
on  a  KitchenAid  Portable  Dishwasher 
down  to  $  1 0.00  on  small  appliances .  NAD 
asked  what  was  required  of  particpants  in 
this  promotion  and  how  the  savings  on 
appliances  sold  by  independent  retailers 
could  be  determined  in  advance. 

The  advertiser  provided  detailed  in¬ 
formation  of  the  incentives  offered  to 
KitcheAid  dealers,  through  69  distribu¬ 
tors,  to  encourage  participation  in  the 
promotion.  Distributors  provided  dollar 
allowances  to  dealers  and  placed  news¬ 
paper  ads  which  listed  the  names  and 
locations  of  participating  dealers. 

After  reviewing  these  requirements, 
NAD  said  it  “believed  there  should  be 
some  more  formal  commitments  between 
Hobart,  its  distributors  and  the  partici¬ 
pating  dealers  to  ensure  that  a  customer 
EDITOR  &  PUBLISHER  for  August  22,  1981 


NEWS  FORAAAT — ^Just  one  of  the  seven  and  a  half  pages  the  Lockport 
(N.Y.)  Union-Sun  &  Journal  filled  with  "People  in  Business"  ads  during  its 
promotion. 


would  secure  the  advertised  discounts.” 

The  advertiser,  NAD  said,  agreed  to 
clarify  the  obligation  of  its  distributors 
and  the  participating  dealers,  provided  no 
restrictions  were  placed  upon  the  inde¬ 
pendence  of  the  dealers  with  respect  to 
setting  prices.  NAD  proposed  that  provi¬ 
sions  be  inserted  in  KitchenAid’s  distri- 
butior  ad  dealer  cooperative  ad  program 
booklets  as  follows: 

“A.  Participating  dealers  will  commit 
themselves  to  offer  advertised  products 
at  the  specific  prices  or  with  the  specific 
savings  advertised  and  to  refrain  from 
any  deceptive  advertising  practice  such 
as  raising  prices  immediately  prior  to  a 
sale  in  order  to  eliminate  any  real  savings 
to  the  customers. 

“B.  Distributors  will  place  prominent¬ 
ly  in  each  multiple  dealer  listing  adver¬ 
tisement  the  statement,  ‘prices  may  vary 
by  dealer,'  as  a  condition  for  qualifying 


for  cooperative  advertising  funding.” 

Hobart  Corp.  agreed  to  implement 
them  in  the  next  promotion,  NAD  said  in 
its  report  which  was  issued  August  17. 

A  “concerned  parent,”  NAD  said 
brought  a  claim  against  Three  to  Get 
Ready  publishers.  The  publication  was 
using  newspaper  ads  to  solicit  subscri¬ 
bers.  The  ad  strongly  encouraged  chil¬ 
dren  to  urge  parents  to  buy  the  magazine 
or  “Throw  a  tantrum,  stamp  your  feet, 
turn  blue.” 

NAD,  while  acknowledging  that  the  ad 
copy  was  meant  to  be  tongue — in — 
cheek,  asked  that  the  ad  be  withdrawn 
because  the  Children’s  Advertising 
Guidelines  ask  advertisers  to  avoid 
directly  urging  children  to  requrest  pa¬ 
rents  to  buy  products  and  to  portray  posi¬ 
tive  social  behavior  in  their  advertising 
presentations. 

The  other  12  challenges  dealt  with  tv 
and  magazine  ads. 
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Ad  scene 


By  Dan  Lionel 


How  to  put  classifiod  on  cable 


“How  do  you  put  want  ads  on  cable?” 
“How  do  you  charge  for  them?” 

“With  what  frequency  should  they 
appear?” 

Questions  like  these  have  been  bom¬ 
barding  Dick  MacDonald  of  MacDonald 
Classified  Services,  Lafayette,  Indiana, 
from  CAMS  throughout  the  circuit  at  an 
accellerating  pace.  The  result  is  Dick  has 
turned  out  a  booklet  entitled  “Survival 
Manual:  A  Guide  for  CAMs  Concerned 
With  Putting  Classified  on  Cable  TV.” 

Because,  as  MacDonald  puts  it,  “It's 
all  so  new  that  there  isn’t  much  informa¬ 
tion  on  the  subject,  it  isn't  intended  to  be 
the  last  word.  It  is  however  the  first  thing 
available  to  CAMs  and  I  feel  good  about 
that  at  least.” 

One  thing  the  booklet  makes  clear  from 
the  outset  is  the  general  fuzziness  that 
surrounds  the  whole  concept  of  accept¬ 
ance  of  ‘pages’  of  textual  matter  on  tv 
screens  whose  primary  function  is  as  an 
entertainment  medium  where  commer¬ 
cials  are  considered  ‘intrusive’  even  at 
their  gaudy  best. 

“As  of  this  writing,”  the  introduction 
notes,  “we  still  do  not  know  conclusively 
if  there  is  in  fact  a  demand  for  an  addi¬ 
tional  way  in  which  to  deliver  the  in¬ 
formation  we  presently  deliver  only  via 
paper  and  ink.” 

Because  sophisticated  2-way  interac¬ 
tive  systems  “are  still  somewhere  down 
the  road,  the  manual  concerns  itself  with 
a  scrolling  service  which  is  what  a  num¬ 
ber  of  U.S.  newspapers  are  currently  in¬ 
volved  with  and  which  countless  more 
have  in  the  planning  stage  either  on  leased 
cable  time  or  on  their  own. 

The  ‘scroll’  is  likend  to  a  continuously 
moving  conveyor  belt  which  links  a  com¬ 
puterized  data  storage  unit  with  a  stan¬ 
dard  tv  set.  The  conveyor  belt  is  called  a 
loop  and  it  carries  stored  information  that 
is  inputted  either  by  keyboard  or  directly 
from  the  newspaper  computer  in  which 
classified  ads  are  stored.  The  Manual 
concerns  itself  with  the  marketing 
aspects  rather  than  the  technical  factors 
involved  as  these  do  not  concern  the 
CAM. 

The  need  to  answer  such  marketing 
questions  as,  “product?  price?  place? 
and  promotion?”  is  paramount.  With  re¬ 
spect  to  product,  MacDonald  advises  that 
CAMs  begin  with  private  party  ads  be¬ 
cause  of  their  human  interest  appeal. 

To  provide  an  insight  into  the  kind  of 
thinking  that  is  required  in  the  construc¬ 
tion  of  classified  ‘pages’  for  the  tv  screen, 
here  are  the  suggestions  for  creation  of  a 
private  party  ad  loop.  (Note  the  tv  ‘page’ 
consists  of  from  1  to  3 — three  line  classi¬ 
fied  ads) 
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“You  may  choose  to  select  ads  from 
the  six  most  widely  read  classifications 
which  contain  a  healthy  selection  of  pri¬ 
vate  party  ads.  Each  of  these  six  classi¬ 
fications  can  then  be  given  a  nine  minute 
dedicated  time  allotment  on  the  loop. 
(This  allows  one  minute  out  of  each  10 
minute  segment  for  headings  and  promo¬ 
tion.)  Continuing  the  above  arithmetic, 
each  9  minute  segment  can  accommodate 
81  three  line  ads  (3  ads  per  page  X  3  pages 
per  minute  X  9  minutes).” 

The  total  1  hour  loop  described  above 
may  be  repeated  at  various  times  of  the 
day  or  on  a  continuing  24  hour  basis  de¬ 
pending  upon  the  cable  facilities  arrange¬ 
ments  the  paper  has.  The  classifications 
carried  will  differ  from  market  to  market 
with  metro  markets  featuring  perhaps 
real  estate  or  employment  or  employment 
ads. 

The  manual  recommends  a  pricing  phi¬ 
losophy  with  emphasis  on  “Go  slow!”. 
Because  the  cable  ads  wil  be  sold  as  an 
adjunct  to  the  printed  ads, the  add-on 
price,  particularly  at  the  outset  “should 
not  be  to  make  a  great  deal  of  revenue  but 
to  establish  a  new  beachhead  in  the  in¬ 
formation  marketplace.  To  do  this  ads 
will  need  to  attract  viewers.  Again  the 
argument  is  for  low  prices,  which  will 
make  ‘trying  my  ad  on  cable  a  low  cost 
risk.” 


Because  the  length  of  time  the  viewer 
will  be  willing  to  look  at  text  to  find  an  ad 
of  interest  is  obviously  limited,  it  is  sug¬ 
gested  that  a  regularly  programmed  clas¬ 
sification  system  be  followed.  For  exam¬ 
ple,  real  estate  ads  would  appear  on  the 
hour,  followed  in  the  next  10  minute  seg¬ 
ment  by  employment,  than  autos,  etc. 
The  manual  even  includes  a  section  on 
the  sales  pitch  the  ad  taker  can  use  to  get 
advertisers  to  include  cable  in  their  buy. 

The  booklet,  priced  at  $2.00,  is  avail¬ 
able  from  MacDonald  Classified  Ser¬ 
vices,  P.O.  Box  225,  Lafayette,  IN  47902 

Louisville  papers 
to  test  teletext 

The  Courier-Journal  and  Louisville 
Times  Co.  has  joined  up  with  Antiope 
Videotext  Systems,  Inc.  to  .develop  a  pro¬ 
totype  cable  and  broadcast  teletext  sys¬ 
tem  for  news  and  advertising,  including 
classifieds. 

The  project  is  scheduled  to  start  next 
February. 

Morris  Goldstein,  vicepresident  of  in¬ 
formation  for  the  Louisville,  Ky.  papers, 
said  the  prototype  system  will  be  tested  in 
10  households  using  decoder-equipped  tv 
sets. 

The  teletext  software  is  being  de¬ 
veloped  by  Dissly  Research  Corp.,  a 
wholly  owned  computer  systems  subsidi¬ 
ary  of  the  Courier-Journal  and  Louisville 
Times  Co. 

Goldstein  said  if  the  prototype  proves 
successful,  the  teletext  system  will  be 
marketed  nationally. 


GOOD  JOB — Jack  Harpster,  ad  director,  Torrance  (Calif.)  Daily  Breeze,  left,  re¬ 
ceived  an  award  from  Gary  Moore,  classified  ad  director,  Santa  Monica  (Calif.) 
Evening  Outlook,  right,  at  the  summer  meeting  of  the  Southern  Classified  Advertis¬ 
ing  Manager's  Association.  The  award,  the  first  of  its  type  given  by  the  association, 
was  to  recognize  Harpster's  outstanding  work  on  behalf  of  the  organization  and 
classified  ad  executives. 
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There’s  been  a  I^rade 
in  Washington  every  Sund^ 
for  the  past  40  years. 


Parade®  was  a  little-known  magazine  when 
first  published  in  The  Washington  Post  back  on 
August  24th,  1941. 

Today  our  circulation  is  over  22,000,000  and 
we  appear  in  130  of  the  finest  newspapers  around 
the  country.  That  makes  Parade  the  largest  weekly 
publication  in  America. 

And  published  in  our  pages,  you’ll  find  some 


of  the  most  gifted  writers  in  America.  Names  like 
Alex  Haley,  David  Halberstam,  John  Cheever, 
Erica  Jong,  Norman  Mailer  and  Herman  Wouk. 

This  is  our  40th  Anniversary.  And  our  40th 
year  with  The  Washington  Post. 

We’re  proud  to  have  been  a  part  of  this  great 
newspaper.  And  proud  to  have  been  a  part  of 
America’s  Sunday  mornings  for  the  past  forty  years. 


parade' 

America’s  largest  weekly  magazine. 


Mike  Hammer  appointed 
marketing/ad  director 


I.B.  “Mike”  Hammer,  marketing  and 
promotion  director  of  Memphis  Pub¬ 
lishing  Co.  for  the  past  four  years,  was 
named  to  the  new  position  of  marketing/ 
advertising  director. 

The  announcement  of  his  expanded  re¬ 
sponsibilities  was  made  by  Joseph  Wil¬ 
liams,  business  manager  of  the  company 
that  publishes  the  Commercial  Appeal 
and  Memphis  Press — Scimitar. 

“We  are  making  this  change  in  order  to 
extend  our  ever — improving  marketing 
and  research  skills  to  our  advertisers  in 
such  a  way  that  their  needs  will  be  more 
completely  served.” 

Hammer  earned  to  Memphis  in  May, 
1977,  from  Charlotte,  N.C.  where  he  was 
circulation  marketing  manager  of  Knight 
Publisher  Co.  He  has  prior  experience  as 
circulation  promotion  manager  of  the 
Chicago  Tribune  and  the  Des  Moines 
Register  and  Tribune. 

Of  his  new  position.  Hammer  says, 
“Our  operational  philosophy  is  to  be¬ 
come  more  customer  oriented,  and  to 
provide  better  aovertising  planning  and 
creativity  for  our  advertisers.  In  order  to 
accomplish  this,  it  has  been  necessary  to 
analyze  our  operational  structure  and 
professional  skills  to  determine  how  we 
can  best  utilize  our  human  resources  and 
technological  capabilities.” 

David  Druley,  ad  director,  has  left 
Memphis  Publishing  Co.  to  join  Treasure 
Chest  Commercial  Printing. 


I.  B.  Hammer 


NACON  to  retain 
association  mgr. 

Newspaper  Advertising  Co — Op  Net¬ 
work’s  board  of  directors  were  expected 
to  vote  this  week  on  whether  or  not  Kiel- 
ty,  Rebedeau  and  Associates  would 
handle  the  management  duties  of 
NACON  on  a  permanent  basis. 

The  multiple  association  group  was 
assigned  the  account  on  a  temporary 
basis  after  former  director,  Ellis  Murphy, 
left.  At  that  time,  NACON’s  headquar¬ 
ters  were  in  downtown  Chicago. 

The  Kielty  firm  is  located  at  5105  Toll- 
view  Dr.,  Rolling  Meadows,  Ill.  60008. 


WINNERS  pictured  above,  representing  the  winning  newspapers  in  Family 
Weekly's  annual  Circulation  Bonanza  contest  are:  Standing  left  to  right;  Jon 
Thompson,  Mort  Frank,  Lee  Ellis,  Bob  AAarriott  of  Family  Weekly,  Dick 
Harnett,  Cocoa  (Fla.)  Today,  Jim  Jones,  Oshkosh,  (Wise.)  Northestern, 
AAaggie  Alexander,  Family  Weekly,  Bill  Hertter,  Bloomington  (III.)  Panto¬ 
graph,  Rick  Wohiforth,  Donrey  M^ia,  Bob  Christian,  Family  Weekly,  Bob 
Kuptz,  Reno  (N.Y.)  State  Journal,  Bob  MeVay,  Odessa  (Tex.)  American. 

Seated  left  to  right:  Jim  Baher,  Family  Weekly,  Jim  Johnson,  Lakeland 
(Fla.)  News,  Jim  Larsen,  Everett,  (Wash.)  Herald,  Tony  Peterson,  Freedom 
Newspapers,  Don  Sage,  Willmington  (Del.)  News-Journal,  Jim  Dillon, 
Scranton,  (Pa.)  Times  and  Paul  Haygood,  Amarillo,  (Tex.)  Globe-News. 

52  people  from  26  Family  Weekly  subscribing  newspapers  will  be  going  on 
a  one-week  expense-paid  trip  to  Mexico  City  and  Puerto  Vallarta  November 
2  through  9. 
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Top  news  execs  show 
strong  cable  interest 

Just  about  every  newspaper  chief  ex¬ 
ecutive  officer  or  publisher  who  re¬ 
sponded  to  an  International  Newspaper 
Advertising  and  Marketing  Executives’ 
survey,  indicated  that  they  would  be 
either  “very  interested”  or  “interested” 
in  acquiring  a  cable  tv  channel  in  their 
market. 

The  results  of  the  survey  were  released 
by  the  INAME  Cable  Television  Com¬ 
mittee  during  the  INAME  summer  meet¬ 
ing  in  Toronto. 

A  total  of  339  daily  newspaper  execu¬ 
tives  were  contacted  and  106  responded. 
Execs  from  daily  newspapers  in  Ohio, 
Pennsylvania,  Indiana,  West  Virginia, 
Kentucky  and  Michigan  were  contacted. 

Forty-seven  indicated  they  would  be 
“very  interested”  in  having  their  news¬ 
paper  acquire  a  cable  tv  channel  in  their 
market.  Another  47  said  they  would  be 
“interested.”  Only  six  said  they  would 
not  be  interested. 

Of  those  responding  to  the  survey ,  only 
four  said  their  newspaper  is  currently 
operating  an  information  cable  tv  chan¬ 
nel.  Fifty-seven  said  their  newspaper  is 
“considering  negotiating”  with  a  cable 
firm  for  one  or  more  channels  in  their 
market  and  29  said  their  newspaper  is 
currently  negotiating  for  one  or  more 
cable  tv  channels  in  their  market. 

Of  eight  who  reported  just  completing 
negotiations  to  purchase  a  cable  tv  chan 
nel  in  their  market,  five  said  they  had 
been  successful  and  three  said  they  had 
not  been  able  to  acquire  a  cable  channnel. 

In  a  related  area,  88  execs  said  they  are 
either  “very  interested”  or  “interested” 
in  having  their  newspaper  begin  electro¬ 
nic  retrieval  of  news  from  a  computer 
data  base. 


Army  re-ups  Ayer 

U.S.  Army  has  reappointed  N  W  Ayer 
as  its  ad  agency  for  the  fifth  consecutive 
time.  F.  Bradley  Lynch,  vicepresident, 
corporate  communications,  said  Ayer 
was  selected  again  in  open  competition 
against  some  of  the  best  ad  agencies  in  the 
business.  “We’re  proud  that  the  advertis¬ 
ing  Ayer  has  developed  for  the  Army  is 
really  working,”  Lynch  said.  “The  ‘Be 
All  You  Can  Be’  ad  campaign  has  com¬ 
peted  with  negative  images,  a  shrinking 
pool  of  prospects,  the  civilian  job  market, 
other  branches  of  the  military — and 
won,”  Lynch  noted.  “The  Army  has  re¬ 
cruited  100%  of  its  manpower  goals,  both 
in  quantity  and  quality,”  Lynch  told 
E&P. 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOWTOUSEA 
SELF-SERVICE  GAS  SnmON 

YOU  CAN  SAVE  MONEY  BY  DOING  SIMPLE  CAR  MAINTENANCE  YOURSELF. 


Gasoline  or  diesel  fuel 
usually  costs  less  at  a  self- 
service  station.  But  too  many 
people  think  that  filling  a  fuel 
tank  is  all  there  is  to  self  serv¬ 
ice.  You’ll  do  vour  automobile 
the  most  good  if  you  also  in¬ 
clude  a  few  simple  maintenance 
procedures. 

Most  self-service  pumps 
have  easy-to-follow  directions 
printed  ri^ht  on  them.  Before 
you  drive  into  a  self-service  sta¬ 
tion,  it’s  helpful  to  know  whether 
your  car  ta^es  leaded  gas,  un¬ 
leaded  gas,  or  diesel  fuel,  and 
also  where  your  fuel  tank  is 
located,  so  that  you  can  pull  up 
to  the  proper  pump  and  have 
the  fuel  tank  close  at  hand.  The 
type  of  fuel  your  car  requires 
should  be  printed  on  the  instru¬ 
ment  panel,  and  the  fuel  tank 
location  can  be  found  in  the 
owner’s  manual. 

If  you  don’t  find  instructions 
on  the  pump,  here’s  what  to  do 
at  most  stations:  1.  Turn  off  the 
en^ne.  2.  Remove  the  fuel  cap. 
3.  Remove  the  nozzle  from  the 
pump  and  turn  the  pump  lever 
to  “ON’.’  4.  Place  the  nozzle  in 
your  fuel  tank  and  squeeze  the 
trimer.  5.  When  the  trigger  clicks 
offTremove  the  nozzl^om  the 
tank  and  turn  the  pump  lever  to 
“OFF.”  6.  Replace  your  fuel  cap. 

There  are  some  things, 
however,  that  the  directions 
may  not  tell  you.  Fuel  fumes 
are  highly  flammable,  so  you 
should  never  smoke  at  a  service 
station.  Also,  fuel  caps  are  easy 


to  forget  and  lose,  so  when  you 
remove  the  cap  t^  to  wedge  it 
in  between  the  door  to  the  tank 
and  body  of  the  car,  where  you’re 
not  likely  to  forget  it.  All  1981 
and  most  older  General  Motors 
cars  have  fuel  caps  that  twist  on' 
and  then  click  when  secure. 

When  you’re  filling  up,  try 
to  avoid  topping  off  your  tank, 
since  it  may  overflow.  If  fuel 
does  spill  on  your  car,  you  should 
wash  it  off  as  soon  as  possible, 
to  avoid  paint  damage. 

After  you  fill  your  tank,  re¬ 
member  to  dean  your  windshield. 
If  you’ve  been  driving  in  bad 
weather,  be  sure  to  wipe  off  your 
side  mirrors  and  headhghts,  too. 

A  quick-maintenance  in¬ 
spection  can  help  you  spot 
potential  trouble.  You  don’t 
need  any  expensive  tools— just 
a  good  quality  tire  gauge,  a  rag 
or  paper  towel,  an  oil  can  spout 
kept  m  a  plastic  bag,  and  a  jug 
of  premixed  windshield  washer 
fluid,  such  as  GM  Optikleen. 

To  check  your  engine  oil, 
pull  out  the  dipstick,  wipe  it 
clean,  insert  it  again,  then  pull 
it  back  out.  The  oil  should 
be  between  the  marks  labeled 
“FULL’  and  “ADD’.’  K  it’s  below 
“ADD’,’  add  a  quart  of  the  oil 
recommended  in  your  GM 
owner’s  manual. 

You  should  also  check  the 
coolant  level.  Most  GM  cars 
have  a  see-through  recovery 
tank.  If  the  level  looks  low,  add 
coolant  to  this  tank.  Never 
remove  the  radiator  cap  when 
the  engine  is  hot,  because  pres¬ 
surized  coolant  may  overflow 
and  bum  you. 

Periodically  check  your 
brake,  transmission,  and  power 
steering  fluid  levels.  Your 


owner’s  manual  tells  you  how. 
Remember  to  keep  the  wind¬ 
shield  washer  reservoir  filled 
with  fluid,  too,  especially  in  the 
winter  when  you  use  it  most 
often. 

Most  GM  cars  are  equipped 
with  maintenance-free  battenes. 
But  it’s  still  wise  to  make  sure 
their  cables  are  on  tight  and 
the  ends  aren’t  frayed.  Look 
for  fraying,  cracks,  or  other  signs 
of  wear  on  belts,  too. 

Look  at  tires  for  signs  of 
wear  or  worn-out  edges  which 
can  indicate  improper  inflation 
or  the  need  for  mignment.  Once 
a  month,  you  should  use  a  tire 
gai^e  to  check  the  pressure, 
m  GM  cars,  the  recommended 
pressure  is  on  the  left  fi'ont  door 
edge  or  inside  the  glove  com- 
paitnent.  Recommended  pres¬ 
sure  is  for  cold  tires,  so  check 
them  before  you  drive  more  than 
a  mile. 

You’ll  be  putting  self- 
service  stations  to  then-  best 
use  if  you  include  maintenance 
checks  in  your  stops  for  gas. 
Your  GM  owner’s  manual  can 
be  an  invaluable  guide  to  proper 
car  care.  Please  use  it. 


This  advertisement  is  part  of  our 


cars  and  trucks  and  the  company 
that  builds  them. 

General  Motors 

People  building  transportation 
to  serve  people 


NEWSPEOPLE  IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Butler  Luecke  Dadisman  Heisler  Stricklen 


Jack  Lawrence  Butler,  former 
senior  vicepresident  of  the  Fort  Worth 
Star-Telegram,  received  an  honorary 
Doctor  of  Letters  degree  during  the  sum¬ 
mer  commencement  ceremonies  August 
14  at  Texas  Christian  University.  Butler 
delivered  the  commencement  address  on 
the  theme  “You  Hired  Out.” 

After  beginning  his  career  in  1939  in  his 
native  Texas,  Butler  became  managing 
editor  of  the  Tyler  Morning  Telegraph 
and  subsequently  managing  editor  of  the 
Gladewater  Times-Tribune  in  1941;  then 
moved  to  the  Austin  Tribune  and  joined 
the  Star-Telegram  in  1943,  serving  37 
years  in  various  posts . 

♦  ♦  * 

Pam  Luecke,  a  business  writer  for  the 
Courier-Journal,  Louisville,  for  two 
years,  was  appointed  business  editor  of 
the  Louisville  Times.  She  replaces  Mike 
Kallay,  who  was  recently  named  assis¬ 
tant  managing  editor.  Before  joining  the 
Courier- Journal,  Luecke  was  a  reporter 
for  the  Hartford  (Conn.)  Courant.  She 
holds  an  MBA  from  the  University  of 
Hartford,  a  master’s  in  journalism  from 
Northwestern  University. 

*  * 

Harry  McNulty,  Life/style  editor 
for  the  Hartford  (Conn.)  Courant  since 
1978,  is  now  assistant  managing  editor, 
features.  With  the  Courant  since  1969, 
McNulty  has  worked  as  a  reporter,  night 
city  editor  and  op-ed  editor. 
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J.  Carrol  Dadisman,  general  mana¬ 
ger  of  the  Tallahassee  Democrat  the  past 
15  months,  will  become  publisher  of  the 
newspaper  September  1 .  He  succeeds  W. 
H.  Harwell  ,  Jr.,  who  was  promoted  to 
vicepresident  of  Knight-Ridder  News¬ 
papers,  Inc. 

Dadisman  went  to  Tallahassee  in  1980 
after  six  years  as  executive  editor  of  the 
Columbus  (Ga.)  Ledger  and  Enquirer, 
also  Knight-Ridder  newspapers.  He 
joined  the  company  in  1972  as  managing 
editor  of  the  Macon  News. 

4c  4c  9|c 

The  Dallas  Morning  News,  has 
appointed  three  journalists  to  head  new 
bureaus  in  East  Texas,  West  Texas  and 
Toronto,  Canada.  At  the  same  time 
national  and  foreign  desks  have  been  cre¬ 
ated  to  edit  an  increased  flow  of  staff- 
produced  articles. 

Larry  Powell,  an  assistant  news  edi¬ 
tor,  was  appointed  national  editor.  He 
joined  the  paper  in  1975  after  working  at 
several  other  papers,  including  Grand 
Prairie  (Texas)  Daily  News,  where  he 
was  editor. 

Jana  Sutherland,  with  the  paper 
since  1976,  was  appointed  foreign  editor. 

John  Gonzalez  is  chief  of  the  El  Paso 
bureau,  covering  West  Texas  and  parts  of 
New  Mexico  and  northern  Mexico.  Gon¬ 
zalez  has  worked  for  the  San  Antonio 
Express-News  and  more  recently  as  an 
editor  for  the  Associated  Press  in  New 
York. 

Steve  Blow,  with  the  News  since 
1978,  has  opened  the  East  Texas  bureau, 
with  headquarters  in  Tyler,  his  home 
town. 

Susan  Goldenberg  opened  the 
Toronto  bureau  in  June.  A  veteran  repor¬ 
ter  and  author  of  “Men  of  Property”,  she 
is  specializing  in  coverage  of  the  com¬ 
munity  of  interests  between  Canada  and 
the  Sun  Belt,  especially  energy  and  fi¬ 
nance  matters.  The  bureau  is  the  first 
established  in  Canada  by  a  Texas  news¬ 
paper. 


Mike  Stricklin  joined  the  staff  of  the 
Fort  Worth  Star-Telegram  as  assistant 
managing  editor  for  planning  and  train¬ 
ing.  He  was  with  the  University  of  Neb¬ 
raska  in  Lincoln  as  assistant  professor  in 
the  school  of  journalism.  Stricklin  also 
taught  at  the  University  of  Iowa,  where 
he  was  publisher  of  the  Daily  Iowan,  and 
at  Baylor  University. 

Other  new  staffers  at  the  Star- 
Telegram  are: 

Ron  Lowe,  art  writer,  who  came  from 
Dallas  where  he  was  director  of  the  500 
Exposition  Gallery. 

Daniel  Reed,  reporter,  who  moved 
from  the  Arkansas  Democrat,  Little 
Rock. 

Robert  G.  Ratcliffe,  reporter,  who 
was  with  the  Florida  Times-Union,  Jack¬ 
sonville. 

4c  4(  * 

Robert  A.  Heisler  was  appointed 
managing  editor  of  the  Stamford  (Conn.) 
Advocate,  moving  from  editor  of  the 
Queens  edition  of  Newsday,  Long  Island. 
His  background  includes  assignments  as 
editor  and  reporter  at  the  New  York  Post, 
Philadelphia  Daily  News  and  Providence 
Journal-Bulletin. 

Also,  Arthur  Helms  was  appointed 
associate  editor,  with  responsibility  for 
the  editorial  and  viewpoint  pages.  Other 
appointments  include: 

Dorothy  Torres,  formerly  design 
director  for  the  New  Haven  Journal 
Courier,  was  named  director  of  editorial 
design;  Harry  Berkowitz,  formerly 
business  editor  of  the  Bridgewater  (N.J.) 
Courier  News,  was  appointed  business 
editor,  and  Mike  Sweeney,  formerly 
assistant  news  editor  of  the  Courier 
News,  also  joined  the  Advocate  as  news 
editor. 

4c  4c  4c 

Mardi  Epes,  staffwriter  and  columnist 
of  the  Arkansas  Democrat,  Little  Rock, 
was  named  Style  editor.  Epes  moved  to 
the  Democrat  in  September  of  last  year 
from  the  Twin  City  Tribune,  West  Hele¬ 
na,  Ark.,  where  she  was  a  news  and  fea¬ 
ture  writer,  columnist  and  photographer. 
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Tim  Kelly,  deputy  managing  editor  of 
the  Dallas  Times  Herald,  joined  the  De¬ 
nver  Post  as  managing  editor/news.  Kel¬ 
ly's  duties  will  include  the  news  desk, 
sports  department  and  the  daily  and  Sun¬ 
day  feature  departments,  including 
Empire  magazine.  Kelly  has  worked  at 
the  Miami  Herald,  Courier-Journal, 
Louisville,  and  Philadelphia  Inquirer.  He 
joined  the  Dallas  paper  in  1975  as  assis¬ 
tant  news  editor. 

Managing  editor  Robert  Pattridge 
and  assistant  managing  editor  Chuck 
Green  will  continue  to  direct  the 
Washington  bureau  and  all  city,  suburban 
and  regional  news  coverage.  Pattridge  in¬ 
formed  Post  executives  that  he  plans  to 
retire  January  9,  1982,  his  31st 
anniversary  at  the  newspaper. 

*  *  * 

Sue  Kelly  was  promoted  to  news 
editor  of  the  Camden  (N.J.)  Courier-Post 
from  assistant  news  editor.  Kelly  joined 
the  paper  in  1978  as  a  copy  editor  and  then 
was  promoted  to  chief  copy  editor. 

Steve  Royek  was  promoted  to  assis¬ 
tant  news  editor  from  assistant  metro  edi¬ 
tor.  He  came  to  the  paper  in  1978  as  a 
reporter. 

*  *  * 

W.  Raymond  Ollwerther,  former 
night  suburban  editor  of  the  Ashury  Park 
(N.J.)  Press,  was  named  assistant  to  the 
editor. 

Lawrence  Benj.amin,  who  edited  the 
paper’s  Ocean  County  section,  was 
promoted  to  night  suburban  editor,  and 
Robert  Scon  was  named  accounting 
manager. 


Pomfret  Riggs 


SENIOR  AAANAGEMENT  changes  in 
the  business  organization  of  the  New 
York  Times  include  John  D.  Pomfret, 
general  manager,  being  appointed  ex¬ 
ecutive  vicepresident  and  continuing  as 
senior  vicepresident  of  the  New  York 
Times  Company,-  and  J.A.  Riggs,  Jr., 
vicepresident  for  operations,  being 
appointed  a  senior  vicepresident. 

Riggs'  responsibilities  are  expanded  to 
include  labor  relations  in  all  craft  areas, 
newsprint  and  purchasing,  and  oversight 
of  plans  for  modernization  and  expansion 
of  plant  and  technology  at  the  company's 
newspapers  in  Florida,  North  Carolina 
and  Louisiana. 

Also,  John  Mortimer,  senior  vicepresi¬ 
dent  for  industrial  relatians,  becomes 
assistant  to  the  general  manager  for  spe¬ 
cial  projects 
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Diane  R.  Christenson  was  named 
educational  services  coordinator  for  the 
Omaha  World-Herald.  She  was  an 
elementary  teacher  and  reading  specialist 
before  joining  the  newspaper.  Her  prim¬ 
ary  duties  will  be  to  coordinate  the  News¬ 
paper  in  Education  program  and  she  also 
will  be  responsible  for  teacher  workshops 
and  related  education  activities. 

*  *  * 

Donald  C.  Schulz  has  joined  the 
staff  of  Newsweek’ s  advertising  office  in 
Detroit  as  a  sales  representative.  Schulz 
succeeds  Robert  G.  Saltsman.  who  re¬ 
tired  earlier  this  year.  Most  recently 
Schulz  was  assistant  national  advertising 
manager  at  the  Detroit  Free  Press. 

♦  *  * 

Staff  changes  at  the  Elmira  (N.Y.) 
Star-Gazette! Sunday  Telegram  include: 

Kathleen  M.  Kozdemba  was  named 
regional  editor,  moving  from  Sunday/fea¬ 
tures  editor. 

Nancy  Taylor,  formerly  city  editor 
of  the  Marietta  (Ohio)  Times,  joined  the 
staff  as  editor  of  the  Sunday  Telegram 
and  editor  of  the  features  department. 

Philip  C.  Moldenhauer,  assistant 
sports  editor,  was  appointed  executive 
sports  editor.  He  succeeds  Al  Mallet- 
TE,  who  moves  into  the  new  position  of 
sports  columnist  and  contributor  to  spe¬ 
cial  projects. 

Burton  H.  Blazar,  chairman  of  the 
editorial  board  since  1980,  retired  to  pur¬ 
sue  other  interests.  He  was  a  veteran  of 
almost  31  years  with  the  Elmira  news¬ 
papers. 

*  *  * 

Randy  Bergmann  was  promoted  to 
editor  of  The  New  Jersey  Herald,  New¬ 
ton,  N.J.  He  was  Sunday  editor. 

Kenneth  A.  Smith  was  appointed 
associate  editor,  in  a  promotion  from 
managing  editor. 

*  *  * 


JOINS  PARADE — Linda  D.  Johnson 
was  appointed  art  director  at  Parade 
AAogazine  and  will  report  to  Ira  Yoffe, 
who  became  director  of  design  at  the 
magazine  earlier  this  year.  Johnson 
served  as  art  director  at  the  New  York 
Daily  News  prior  to  her  appointment  with 
Parade.  She  also  has  worked  for  Self 
AAogazine,  New  York  AAogazine  and  Roll¬ 
ing  Stone. 

Robert  L.  Hrycyk  was  appointed  to 
the  newly  created  position  of  display 
advertising  manager  of  the  Buffalo  (N.Y.) 
Courier-Express.  He  was  associated  with 
the  Baltimore  News  American  as  retail 
advertising  manager  previously. 

*  *  * 

Don  McAlister,  editor  of  the  Taylor 
(Tex.)  Press,  has  become  associate  pub¬ 
lisher  of  the  Cushing  (Okla.)  Daily 
Citizen. 

*  *  * 

James  E.  Dible  was  named  publisher 
of  the  Lewistown  (Pa.)  Sentinel.  For  the 
past  eight  years,  Dible  was  managing  edi¬ 
tor  of  the  Tiffin  (Ohio)  Advertiser- 
Tribune,  sister  paper  to  the  Sentinel  in  the 
Buckner  News  Alliance.  At  Lewistown, 
Dible  succeeds  Richard  Calkins,  pub¬ 
lisher  of  the  Sentinel  the  past  three  years. 

(Continued  on  page  24) 


Russell  G.  D’Oech,  editor  of  the 
Middletown  (Conn.)  Press,  was  named 
by  Governor  William  A.  O’Neill  to 
serve  on  a  17-member  commission  study¬ 
ing  changes  in  Connecticut’s  higher 
education  system. 


Own  Your  Own 
Low  Power  TV  Station 

Investors  view  low- 
power  TV  as  the  new 
broadcast  frontier.  The 
investment  can  be  less 
than  $50,000.00.  We 
can  prepare  your  complete 
application.  Two  week 
delivery.  Call  for  more 
information. 

Edward  M.  Johnson 
&  Associates.  Inc. 


Suite  702,  Hamilton  Bldg., 
Knoxville,  TN  37902 

.  PH  615/521-6464 
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Notes  on  people 


While  standing  in  line  at  a  grocery 
checkout  counter,  Bruce  P.  Frassinelli, 
managing  editor  of  the  Easton  (Pa.)  Ex 
press  overheard  two  women  behind  him 
voicing  complaints  about  something  in 
the  newspaper  a  day  or  so  earlier.  One 
announced,  “I’d  like  to  give  the  editor  a 
piece  of  my  mind.” 

Frassinelli  introduced  himself.  The 
lady  recovered  nicely  and  fired  “book 
and  verse”  at  the  editor.  The  conversa¬ 
tion  continued  beyond  the  checkout 
counter.  Frassinelli  did  a  little  checking  at 
the  paper;  found  her  complaint  had  merit 
and  righted  a  wrong  in  next  day’s  edition. 

Frassinelli  says  the  incident  confirmed 
what  he  long  suspected.  Many  readers 
would  like  to  tell  it  to  the  editors — and  to 
ask  some  whys  and  why-nots  about  what 
goes  into  the  paper. 

So  he  announced  a  call-in  hour  for 
Monday  afternoons  between  4  and  5 
p.m.,  when  he  sits  at  his  desk,  phone  to 
one  ear,  and  listens  to  reader  comments, 
recommendations  and  ideas.  He  kicked 
off  the  project  with  a  by-line  piece,  and 
reminds  readers  with  an  in-house  ad  to¬ 
ward  the  end  of  each  week.  The  paper  set 
up  toll-free  lines  around  its  circulation 
area. 

Frassinelli  terms  response  since  the 
first  week  in  late  June  as  nothing  short  of 
phenomenal.  “Some  of  the  calls  have 
been  helpful,  some  humorous,  some 
thought-provoking.”  And  he  follows  up 
each  of  the  sessions  with  a  next-day  re¬ 
port  to  the  Express  staff. 

In  one  report,  Frassinelli  included  a 
postcard  generated  by  the  project.  A  Pen 
Argyl  woman,  noting  she’d  rather  write 
than  phone,  was  incensed  that  one  page  in 
the  Living  Section  Sunday  was  slightly 
off-center. 

The  editor’s  memo  included:  “As  a  re¬ 
sult,  some  of  the  characters  of  type  ad¬ 
joining  the  centerfold  were  lost.  'Don’t 
you  people  down  there  care?’  she  wrote.  I 
responded,  assuring  her  that  we  do 
care... and  that  we  don’t  take  these  mis¬ 
takes  lightly.  She  also  asked  whether  she 


NEWSPAPER 

STARTUP! 

We  need  $1 50,000  to  launch  a 
bi-monthly  tabloid  in  a  major 
metro  market.  Format  similar  to 
PROFITABLE  Chicago  Reader  and 
Boston  Phoenix.  Call  or  write  our 
C.P.A.  for  details:  Martin  Seibert, 
611  N.  Mayfair  Road., 
Wauwatosa,  Wi.  53226(414) 
258-5158. 
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Bruce  Frassinelli 

would  get  her  money  back  for  a  paper  she 
found  unacceptable.  I  sent  her  50  cents  to 
compensate  her  for  the  cost  of  the  paper 
and  postcard.” 

There  was  a  follow-up  in  the  next 
week’s  report  to  the  staff.  The  lady  sent 
back  25  cents,  saying  she  had  learned  the 
paper  cost  only  25  cents.  “She  didn’t 
want  to  be  reimbursed  for  postcard.  Now 
she’s  out  the  cost  of  a  stamp  too.  She  said 
she  appreciated  our  concern  and  quick 
response  to  her  complaint.” 

Frassinelli  is  getting  suggestions  about 
where  to  run  features — such  as  a  woman 
who  said  don’t  run  coupons  and  recipes 
back-to-back  in  the  Living  Section. 

Then  there  was  a  Forks  Township  man 
who  made  “a  good  suggestion.”  He  re¬ 
called  that  several  years  ago  the  paper  ran 
a  coupon  asking  readers  to  rate  how  their 
municipalities  performed  various  ser¬ 
vices.  He  proposed  this  be  done  annually 
as  a  way  to  get  municipal  officials  “off 
their  duffs.” 

Frassinelli  won  back  one  subscriber 
who  had  quit  the  paper  some  six  months 
ago  in  a  huff.  She  and  her  husband  run  a 
dairy  farm  and  sell  cattle  for  slaughter  and 
she  didn’t  like  an  Express  editorial  calling 
for  Americans  to  modify  their  eating 
habits.  She  had  responded  by  cutting 
back  on  the  paper.  Frassinelli  explained 
an  editorial  is  merely  a  point  of  view  and 
that  she  should  have  disagreed  in  the  let¬ 
ters  column.  She  admitted  that,  saying 
she  was  somewhat  hasty  in  quitting  and 
promised  to  re-subscribe. 

On  on  July  7,  the  editor  concluded  his 
report  to  the  staff  with  this  paragraph: 
“And  then  there  was  the  call  from  the 
Bethlehem  Township  man  which  really 
made  my  day.  He  said  the  Wednesday 
and  Saturday  papers  are  so  small  we 
should  be  embarrased  to  circulate  them.  1 
told  him  Wednesday  was  one  of  our 


largest  papers.  'Well,  maybe  it’s  Tues¬ 
day,’  he  hedged.  I  couldn’t  quarrel  with 
that.  I  told  him  that  the  papers  on  Tues¬ 
day  and  Saturday  might  be  small  but 
they’re  mighty  as  far  as  content.  Uncon¬ 
vinced,  he  repeated  that  we  should  be 
ashamed  to  charge  25  cents  for  them  and 
left  me  with  this  thought;  'As  far  as  I’m 
concerned,  you  can  take  Tuesday  and 
Saturday’s  papers  and  shove  them  up 
your  ass.’  And  bang  went  the  phone.” 

*  *  ♦ 

Edward  Bellamy,  the  late  co-founder 
of  the  Springfield  (Mass.)  Daily  News 
who  died  in  1900,  is  to  be  memorialized 
by  a  U.S.  Post  Service  commemorative 
stamp  in  1983.  Bellamy  died  in  1900.  An 
oil  portrait  of  Bellamy,  painted  by  James 
Trelease,  staff  artist  for  the  Daily  News, 
may  be  reproduced  on  the  stamp. 

— Lenora  Williamson 


Newspeople 

(Continued  from  page  23) 


New  management  level  assignments  at 
the  Bristol  Press/Valley  Press,  Bristol, 
Conn.,  include: 

Joseph  H.  Zerbey  IV,  formerly  gener¬ 
al  operations  manager,  to  general  man¬ 
ager;  George  V.  Avery,  from  assistant 
operations  manager  to  production  man¬ 
ager. 

Donald  F.  Fies,  named  controller  and 
finance  manager. 

*  ♦  * 

Margaret  E.  Krebs,  president  of  the 
Progressive  Publishing  Company,  Inc., 
Clearfield,  Pa.,  was  named  general  mana¬ 
ger  of  the  Clearfield  Progress. 


Puckett  Buckel 


NEW  POSITIONS  at  Harte-Hanks 
effective  this  past  week  are  Frank  Puckett, 
Jr.,  being  named  executive  vice  president 
and  general  manager  of  the  Abilene 
(Texas)  Reporter-News,  moving  from 
publisher  of  the  Hamilton  (Ohio)  Journal- 
News,  and  Harry  J.  Buckel  succeeding 
Puckett  at  Hamilton. 

In  Abilene,  Puckett  succeeded  William 
H.  Martin,  who  became  president  of 
Harte-Hanks  Arkansas  Newspapers  re¬ 
cently.  Buckel  had  been  publisher  of  the 
Gloucester  County  Times,  Woodbury, 
N.J.,  since  last  October. 
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Controlling 
interest  in 
daily  for  sale 

Lewiston  (Wash.)  Morning  Tribune  is 
offering  for  sale  a  two-thirds  interest  in 
Tribune  Publishing  Co. 

Disclosure  of  the  offer  was  published  in 
the  newspaper  on  July  12  under  the  head¬ 
line:  “Control  of  Tribune  may  change 
hands.” 

A.L.  Alford,  Jr.,  publisher,  confirmed 
that  a  two-thirds  interest  in  Tribune  Pub¬ 
lishing  Co.  is  on  the  market,  as  reported. 

The  story  explained  that  “the  stock  is 
being  offered  for  sale  by  two  branches  of 
the  family  that  founded  the  Lewiston 
newspaper  89  years  ago.”  It  identifies  the 
prospective  sellers  as  the  Matlock  and 
Hamblin  families.  John  M.  Matlock  is 
president  of  the  corporation  and  assistant 
publisher.  His  sons,  David  of  Boise, 
Steve  of  Billings,  and  Gordon  of  Long¬ 
view,  hold  most  of  that  family’s  third 
ownership,  which  passed  down  through 
their  mother,  the  late  Alice  Matlock. 
Eugene  Hamblin,  also  a  descendent  of 
the  two  founding  Alford  brothers,  is  own¬ 
er  of  KOZE  radio  station  in  Lewiston. 

The  story  discloses  that  “Alford,  who 
controls  approximately  one-third  of  the 
publishing  company's  stock  through  his 


own  holdings  and  the  estate  of  his 
brother,  the  late  Charles  H.  Alford,  said 
that  stock  will  be  retained  by  the  family. 
He  also  is  negotiating  to  purchase  any  of 
the  stock  that  eventually  may  be  sold.” 

The  news  report  listed  as  companies 
“interested”  in  the  stock  sale  the  Salt 
Lake  Tribune,  Cowles  Publishing  Co., 
Lee  Newspapers,  Seattle  Times,  Howard 
Publications,  and  Gannett  Newspapers. 

In  addition  to  the  Morning  Tribune, 
company  owns  70%  of  the  stock  of  the 
Moscow  Daily  Idahonian',  a  weekly  in 
Meridian,  Idaho;  a  printing  company 
operating  in  Boise  and  Albuquerque;  a 
printing  and  office  supply  company  oper¬ 
ating  in  Moscow  and  I^llman;  another 
printing  operation  operating  in  Lewiston 
and  Richland. 

Dow  Jones  invests 
in  Riverside  paper 

Dow  Jones  &  Co.  has  purchased  a 
13.1%  minority  interest  in  the  Press- 
Enterprise  Co.,  Riverside  Calif. 

The  company  publishes  the  72,000- 
circulation  morning  Enterprise,  the 
34,000-circulation  evening  Press  and  the 
105,000-circulation  evening  Press  and  the 
105,000-circulation  Sunday  Press- 
Enterprise. 

Dow  Jones  and  Press-Enterprise  ex¬ 
ecutives  said  that  Dow  Jones,  through  its 
community  newspaper  publishing  sub- 
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PURCHASE — Hearst  Corp.  has  ac¬ 
quired  28  Los  Angeles  County  weekly 
newspapers  and  2  daily  newspapers  with 
a  total  circulation  of  425,000  (E&P,  Au¬ 
gust  16). 


sidiary,  Ottaway  Newspapers,  Inc.,  had 
also  negotiated  an  option  to  purchase 
another  7%  of  the  Press-Enterprise  com¬ 
mon  stock  by  Oct.  30,  1981. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-662-2845  or  write; 
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EQUIPMENT  NEWS  SECTION 

~  Edited  by  EARL  WILKEN 


HP  125  system  combines  computer, 
word  processor/graphics  workstation 


Hewlett-Packard  of  Palo  Alto,  Calif., 
has  introduced  a  low-cost  office  compu¬ 
ter  for  use  in  the  publishing  industry. 

The  computer,  called  the  HP  125,  com¬ 
bines  the  features  of  a  personal  computer, 
word  processor,  computer  terminal, 
financial  calculator,  and  graphics  work¬ 
station  in  one  easy-to-use  desktop 
system. 

The  system  not  only  manipulates 
words,  numbers,  and  pictures,  but  it  can 
also  draw  data  from  a  mainframe  compu¬ 
ter  and  do  local  “what  if’  analyses  for 
management  decision  making.  The  HP 
125  can  also  create  a  set  of  8  color  slides 
or  graphs  to  communicate  the  hows  and 
whys  of  the  decision. 

Because  the  HP  125  uses  an  industry- 
standard  operating  system,  users  can 
purchase  application  solutions  to  a  broad 
range  of  business  problems.  Field- 
proven  software  is  available  for  such  di¬ 
verse  functions  as  accounting,  data  man¬ 
agement,  investment  analysis,  billing, 
and  many  more. 

HP-supplied  software  packages  now 
offered  include; 

t  VISICALC  125,  a  financial  planning 
and  analysis  tool  that  aids  decision¬ 
making  by  turning  the  HP  125  screen  into 


an  electronic  “spread  sheet.”  It  provides 
rapid  solutions  to  problems  in  planning, 
forecasting,  budgeting  and  other  business 
operations,  without  hours  of  tedious  cal¬ 
culating. 

t  GRAPHICS/ 125,  a  package  for  creat¬ 
ing  graphs,  charts,  or  overhead  trans¬ 
parencies,  transforming  tabulated  data, 
including  that  from  VISICALC,  into  bar, 
pie,  and  line  charts,  and  producing  text 
slides  with  a  variety  of  type  sizes  and 
styles. 

t  WORD/125,  a  word-processing  pack¬ 
age  that  also  supports  the  generation  of 
tailored  bulk-  mailings  through  a  mail/ 
merge  capability.  WORD/125  offers  true 
proportional  spacing  and  a  facility  to 
tailor  document  contents,  in  conjunction 
with  an  HP  letter-quality  printer. 

HP  also  offers  BASIC/ 125,  an  interpre¬ 
tive  BASIC  language,  and  LINK/ 125,  a 
software  data  communications  link  that 
connects  the  HP  125  to  Hewlett- 
Packard’s  HP  3000  family  of  distributed 
data  processing  systems. 

The  HP  125  is  designed  so  users  do  not 
have  to  memorize  commands,  but  rather 
operators  can  perform  most  application 
functions  simply  by  pushing  one  or  more 
of  eight  “soft  keys,”  whose  functions  are 


labeled  on  the  screen.  These  keys  prompt 
and  guide  the  manager  or  professional  by 
presenting  alternatives  in  English- 
language  form.  A  full  complement  of  edit¬ 
ing  keys  produce  a  “what  you  see  is  what 
you  get”  image  on  the  screen. 

U.S.  prices  of  HP  125  systems  start  at 
under  $7500  for  a  complete  entry-level 
system,  including  an  HP  125  Processor, 
dual  5  14  inch  disc  drives,  two  RS-232  data 
communications  ports,  and  an  integrated 
120-cps  thermal  printer. 

Software  capabilities  are  priced  separ¬ 
ately.  VISICALC/125  is  $200,  WORD/ 
125  is  $500,  GRAPHICS/125  is  $200, 
BASIC/125  is  $325,  and  LINK/125  is 
$125,  all  U.S.  list.  Advanced  program¬ 
ming  tools  (assembler,  debugger  and  utili¬ 
ties)  are  packaged  separately  in  an  Adv¬ 
anced  Programming  Package  at  $125. 

Alco  Gravure  to  print 
Sunday  magazine 

San  Jose  (Calif.)  Mercury-News  and 
Alco  Gravure,  Inc.,  jointly  announced 
August  5,  a  multi-year  contract  for  the 
printing  of  the  San  Jose  weekly  Cal  Today 
Sunday  magazine.  Alco  will  print  the 
Sunday  magazine  starting  with  the  Octo¬ 
ber  4,  1981,  issue. 

Alco  Gravure,  which  recently  became 
an  employe-owned  company,  has  gra¬ 
vure  printing  facilities  in  major  cities 
throughout  the  country.  Cal  Today  will 
be  printed  in  Alco’s  Los  Angeles  plant. 

GSD  to  seii  Protocoi 
register  systems 

Graphic  Systems  Division  (GSD), 
Rockwell  International,  has  been 
appointed  a  distributor  on  a  non¬ 
exclusive  basis  for  Protocol  register  sys¬ 
tems  for  use  with  newspaper  presses,  in 
the  U.S.,  Canada  and  Latin  America. 

The  Protocol  register  system  provides 
a  comprehensive  method  of  assuring 
accurate  register  from  camera,  enlarger, 
or  scanner  to  the  press.  Included  in  the 
Protocol  system,  now  available  from 
GSD,  are  high  speed  semi-automatic 
stripping  tables,  optical  register  film  pun¬ 
ches,  register  pins,  plate  punches  and 
plate  bending  machines  of  advanced  de¬ 
sign. 

The  Protocol  products  are  available  for 
both  commercial  printing  and  newspaper 
production  applications.  Protocol  will 
complement  the  capability  of  the  Goss 
HV  press. 

Protocol  Engineering  Ltd.,  has  its 
headquarters  in  Berkhamsted,  England. 
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\bu  get  the  best 
of  both  worlds  with  an 
XVC-2  ^stem.  \bu  get  more  in 
^stem  capabilities.  \fet  they  cost  you  less. 
These  stateof-the-art  ^sterns— made  by  the  leading  de- 
veloperand  manufacturer  of  low-cost  displayed  terminals— 
offer  you  today’s  most  affordable  package  of  time-saving, 
cost-saving  features.  Among  them: 

Totally  adaptable  -  "On-line”  to  front  end  system  or  photo¬ 
typesetter  via  direct  interface,  or  “off-line"  via  floppy  disk  or 
paper  tape.  Dramatically  increases  composition  efficiency. 
Full  broadsheet  capability  -  Screen  display  and  output  of  up 
to  100  picas.  Full  scrolling  as  well  as  1/^  and  2  times  sizing. 
Storage  for  made-up  ads  -  Roppy  disk  storage  for  later  ad 
retrieval,  updating.  Up  to  100  ads  per  disk  surface.  Full  file- 
maintenance  facilities. 


Automatically  generated  composition  commands-Outputs 
all  commands  specified  by  the  layout  display,  together  with 
text  elements,  to  phototypesetter  or  front-end  system. 
"Link  File”  capability  for  multi  ad  output  saves  time  as  well  as 
S/RC  paper  usage. 

Plus  plenty  of  optional  enhancements  to  tailor  your  tystem 
just  the  way  you  want. 

XVC-2tystems.'lhjlypowerfuldisplayadterminals. .  .truly 
modest  cost.  Write  or  call  for  full  information. 


Xenotron,  Inc.,  14Tbwer  Office  Park,  Woburn,  Mass.  01801 
Tfelephone:  (617)  933-7860 


XENOTRON 

display  ad  termitvals 

more  powerful , . , 
more  uersatile , , , 

.yet  they 

COST  YOU  LESS 


They 
do  a 

lot  more... 
fora 
lot  less 


VDT  design  permits 
4-segment  screen 

Raytheon  Graphic  Systems  has  de¬ 
veloped  a  new  video  display  terminal  for 
both  their  RAYEDIT  editorial  and 
RAYPUBS  text  processing  systems. 

The  new  terminal  retains  all  the  display 
features  and  quality  of  the  original  ter¬ 
minal,  but  is  more  compact  and  more  eco¬ 
nomical  with  improved  maintainability, 
expandability,  and  more  memory.  This 
was  accomplished  by  adapting  the  PTS- 
2000  terminal,  Raytheon  Data  Systems’ 
most  advanced  terminal  design,  to 
Rayedit  and  Raypubs  terminal  specifica¬ 
tions. 


DISPLAY  TERMINAL  for  Rayedit  edito¬ 
rial  and  Raypubs  text  processing  systems 
has  a  screen  that  can  be  split  into  two, 
three,  or  four  segments. 

Employing  109  keys  in  place  of  the  124 
on  the  original  terminal  keyboard,  the 
new  terminals,  respectively  named  the 
Rayedit  Video  Display  Terminal  2000  and 
Raypubs  Video  Display  Terminal  2000, 
simplify  operation  while  maintaining  the 
same  functionality.  In  addition,  terminal 
memory  for  program  and  character  stor¬ 
age  has  now  been  increased  to  56K  bytes 
from  the  previous  48K  bytes. 


PUNCH  (jOAT|R 


For  information 

contact:  BEACH 


BEACH  MANUFACTURING  CORP. 

15602  CwitaiMr  Laiw,  Hwrtiniton  Buck,  CA  92649 
(714)896-5515  (213)598-5548  niEX  655307 


The  simplified  keyboard  and  added 
memory,  make  the  VDT  2000  more  com¬ 
patible  with  most  general  newsroom  and 
text  processing  environments.  The  VDT 
2000  display  screen  measures  15  inches 
diagonally  with  an  8  by  10.5-inch  useable 
area.  To  improve  viewing  comfort,  a  spe¬ 
cial  filter  over  the  screen  eliminates  glare 
and  reflection  and  enhances  contrast. 
The  one-fourth-inch  high  characters  can 
be  read  easily  from  several  feet  away. 
The  screen  can  be  split  into  two,  three,  or 
four  segments,  allowing  a  reporter  to 
compare  wire  versions  to  story  while 
writing  it  or  scroll  smoothly  through  any 
story  while  the  other  stories  stay  display¬ 
ed  at  the  same  point. 

The  2000  features  a  complete  set  of 
editing  functions  including  insert,  define, 
delete,  move,  as  well  as  boldface  and  true 
italics  on  the  screen.  Insertions  are 
underlined  and  deletions  are  struck 
through  in  the  edit  mode — and  this  “edit 
trail”  can  be  displayed  or  hidden  when 
viewing  the  edited  story  on  the  VDT.  The 
systems  also  have  password  protection  at 
sign-on  and  a  series  of  security  levels  that 
permit  operators  to  write,  edit,  read  only, 
or  get  only  those  stories  for  which  they 
are  authorized. 

Being  modular,  both  systems  can  be 
configured  with  two  Tandem  processors 
and  a  small  number  of  VDTs  or  up  to 
sixteen  Tandem  processors  and  hundreds 
of  terminals.  All  parts  of  the  system  have 
back-up,  and  reconfiguration  is  automa¬ 
tic  in  the  event  of  a  failure. 

Raypubs  and  Rayedit  systems  also  fea¬ 
ture  a  common  data  base  so  that  reporters 
and  operators  don’t  have  to  go  through 
complicated  retrieval  procedures  to  dis¬ 
play  a  particular  story  at  their  terminals. 

Micro  software  runs 
on  Apple  II/48K  unit 

Addison-Wesley  Publishing  Co.  of 
Reading,  Mass.,  announced  recently  a 
software  package  called  Micro-DSS/FI- 
NANCE  (DSS/F).  The  program  is  de¬ 
signed  for  microcomputers  and  is  the  ini¬ 
tial  publication  in  Addison-Wesley’s  new 
Practical  Computing  Series  of  software. 

DSS/F  microcomputer  software  pro¬ 
vides  the  financial  manager/analyst  with 
virtually  90%  of  the  features  most  time¬ 
sharing  users  will  ever  need. 

A  number  of  financial  functions  are 
built  into  DSS/F,  providing  automatic 
calculations  such  as:  depreciation;  inter¬ 
nal  rate  of  return;  net  present  value; 
amortization;  break-even  analysis;  tax 
table  lookup;  and  tax  loss  carry-forward. 
The  software  will  even  calculate  when  is 
the  best  time  to  switch  from  one  type  of 
depreciation  to  another,  and  it  is  capable 
of  solving  simultaneous  equations.  It  also 
allows  the  user  to  change  data  in  a  model 
without  changing  the  model  itself. 

The  software  has  a  flexible  report  wri¬ 
ter  feature  which  allows  the  user  to  design 


reports  to  meet  his  or  her  specifications, 
and  which  has  automatic  decimal  place¬ 
ment  reporting,  commas  inserted  be¬ 
tween  thousands,  brackets  around  nega¬ 
tive  numbers,  and  centered  headings,  all 
designed  to  make  financial  reports  look 
less  like  computer  printouts  and  more  like 
financial  reports. 


MICRO-DSS/FINANCE  is  the  financial 
software  package  from  Addison-Wesley 
Publishing  that  runs  on  a  microcomputer, 
Apple  II/48K  with  Pascal,  and  is  priced  at 
$1500. 

The  program  also  helps  the  financial 
manager  analyze  past  performance  and 
monitor  current  performance;  forecast 
future  developments;  redesign  and  for¬ 
mat  financial  reports  to  fit  current  needs; 
ask  “what  if’  questions;  do  strategic 
planning;  make  presentations  to  col¬ 
leagues  or  clients  with  the  self-contained 
graphics  package  (including  color 
graphics  and  a  slide-presentation  capabi¬ 
lity);  and  it  provides  managers  who  are 
not  computer  specialists  with  a  private 
“computer  workshop”  environment  that 
enables  them  to  experiment,  manipulate 
data,  redesign  reports,  and  construct  pre¬ 
sentations. 

Micro-DSS/FINANCE  is  currently 
available  for  the  Apple  1I/48K  with  Pas¬ 
cal.  Other  versions  of  the  software  are  in 
development.  The  complete  package  in¬ 
cludes  a  5 'A  inch  diskette  containing  DSS/ 
F  (and  a  duplicate  copy  for  backup),  an 
introduction  that  serves  as  a  beginner's 
guide  to  solving  business  problems  with 
DSS/F,  a  user  reference  manual,  and  a 
graphics  display  control  that  permits 
“slide-show”  presentations  of  graphics 
on  the  monitor.  Micro-DSS/FINANCE 
was  developed  as  RCS  by  Ferox  Mic¬ 
rosystems  before  its  publication  from 
Addison-Wesley  for  shipment  in  July  (in 
the  U.S.  and  Canada)  with  a  suggested 
retail  price  of  $1500  (U.S.). 

10  SSC  units  to  print 
color  supplements 

North  Bay  (Ontario)  The  North  Bay 
Nugget  has  ordered  lO  Goss  Community 
press  units  and  a  578  mm  (22-y4  inch) 
cutoff  SSC  folder.  The  25,000  p.p.h. 
Community  SSC  press  will  be  used  for 
production  of  color  supplements  and  pre¬ 
printed  inserts  as  well  as  printing  the 
24,000  circulation  daily. 
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NIOSH  recommends 
VDT  work  breaks 

The  National  Institute  for  Occupation¬ 
al  Safety  and  Health  (NIOSH)  has  issued 
formal  recommendations  on  steps  to  be 
taken  to  minimize,  correct  or  prevent 
health  hazards  in  working  on  video  dis¬ 
play  terminals. 

NIOSH  indicated  that  its  tests  showed 
a  greater  level  of  emotional  distress 
among  VDT  operators  which  could  have 
potential  long  term  health  consequences. 
NIOSH  also  said  the  level  of  emotional 
distress  experienced  by  VDT  operators 
“is  quite  likely  .  .  .  more  related  to  the 
type  of  work  activity  than  the  use  of 
VDTs.” 

To  minimize  the  visual  and  muscular 
problems  of  VDT  operators,  NIOSH  re¬ 
commended  certain  work  breaks.  The  in¬ 
stitute  said  that  while  there  is  no  research 
evidence  that  this  work-rest  schedule  will 
be  sufficient  to  deal  with  all  of  the  re¬ 
ported  problems,  it  recommended  that  it 
be  tried  before  more  disruptive  schedules 
such  as  job  rotation  are  implemented. 
The  formal  recommendations  include; 
t  Work  breaks  of  15  minutes  after  ev¬ 
ery  two  hours  of  continuous  VDT  work 
for  operators  working  under  moderate 
visual  demands  and/or  work  loads. 

^Vision  examinations  for  employes  be¬ 
fore  they  begin  to  work  on  terminals  and 
periodically  thereafter. 

tWork  areas  adaptable  to  individual 
operators,  including  adjustable  chairs, 
keyboards  and  screens,  and  machines 
with  brightness  and  contrast  controls. 

1:Room  lighting  adjusted  and  controlled 
and  terminals  positioned  to  reduce  glare 
and  associated  visual  problems. 

The  recommendations  are  expanded 
and  revised  to  some  extent  from  those 
announced  last  summer  in  preliminary  re¬ 
ports. 

2  Canadian  unions 
to  vote  on  contracts 

Two  of  the  three  Canadian  unions  on 
strike  in  British  Columbia  are  expected  to 
ratify  at  the  end  of  this  week  contracts 
that  call  for  wage  boosts  of  15%  and  13% 
over  two  years.  The  unions  are  the  Cana¬ 
dian  Paperworkers  and  the  International 
Woodworkers  of  America. 

The  third  union.  Pulp,  Paper  and 
Woodworkers  of  Canada,  with  5,500 
members  has  recommended  rejection  of 
the  two  year  contract  calling  for  15%  and 
13%  wage  increases. 

The  province-wide  strike  began  on  July 
13,  when  the  38,000  union  members  of  the 
International  Woodworkers  of  America 
rejected  contract  offers  that  called  for  a 
14%  wage  increase  in  the  first  year  and  a 
12%  hike  in  the  second  year. 

EDITOR  &  PUBLISHER  for  August  22.  1981 


Port  expander  unit 
aids  external  input 

Epic  Technology  of  Boca  Raton,  Flor¬ 
ida,  has  developed  and  is  marketing  a  new 
peripheral  device  called  a  port  expander. 
This  equipment  allows  remote  bureau 
data  or  other  external  data  sources  to  be 
received  and  shared  by  a  wire  service 
port,  a  remote  bureau  port  or  any  avail¬ 
able  input  port.  The  only  requirement  is 
that  the  software  on  the  main  frame  be 
conditioned  to  accept  AN  PA  standard 
text  transmission. 

Some  of  the  features  include:  two  data 
inputs  and  one  output,  all  asynchronous; 
32K  or  optional  64K  buffer  storage;  all 
three  ports  are  switch  selectable  to  300, 
1200,  2400, 4800  or  9600  baud;  the  ability 
to  mix  data  rates  (input  port  1  and  the 
output  port  operate  at  the  same  rate,  but 
input  port  2  can  be  independently  set); 
and  a  Z80  microprocessor  which  tempor¬ 
arily  stores  one  message  in  the  buffer 
memory  while  another  passes  through  to 
the  CPU  input  port. 

Applications  include  solutions  to  either 
cumulative  baud  rate  limits  or  CPU  com¬ 
munications  ports  limitations.  By  allow¬ 
ing  the  port  expander  to  share  the  load  of 
handling  incoming  data,  this  allows  the 
“expanding”  of  the  main  frame  port.  An 
example  would  be  a  wire  service  feeding 
into  the  port  expander  at  1 200  baud ,  while 


a  remote  bureau  transmits  in  at  300  baud. 
The  expander  handles  both,  transfers  one 
through  to  the  CPU  communications  port 
at  1200  baud  while  holding  the  second 
until  the  first  is  through.  Then  the  second 
message  is  dumped  into  the  CPU  port 
also  at  1200  baud. 

The  results  will  mean  more  efficient 
use  of  existing  main  frame  communica¬ 
tions  ports  without  extensive  CPU  hard¬ 
ware  and  software  expenses. 

New  facility  costs 
$31  a  square-foot 

Although  its  new  12,200  square-foot 
facility  has  been  in  use  about  four 
months,  the  Kerrville  (Tex.)  Daily  Times 
held  recently  an  open  house  for  the  com¬ 
munity.  The  publisher  and  editor  of  the 
6,600  evening  and  7,900  Sunday  circula¬ 
tion  paper  is  William  E.  Dozier  Jr. 

The  paper  has  two  Goss  Community 
press  units  with  an  SC  folder  and  over¬ 
head  former.  Other  equipment  includes: 
3M  Company’s  Pyrofax  platemaking 
system;  a  Kirk-Rudy  inserting  machine; 
and  a  seven  terminal  Mycro-Tek  front- 
end  system. 

The  building  has  a  steel-studded  Raco 
system  of  partitions  that  are  movable. 
Construction  cost,  according  to  Dozier, 
was  approximately  $31  a  square-foot. 


how  to  boost 
your  ad  linage 
for  only  $20 

Now  you  can  increase  your  ad  linage  with  eight  11  x  15-inch 
pages  of  reproduction  quality  bowling  features,  eye  catching 
photographs,  PBA  profiles  and  fascinating  bowling  news  items. 
Use  this  effective,  camera-ready  editorial  material  as  the 
framework  for  your  own  pre-season  bowling  supplement. 

Fast  food  chains,  beverage  bottlers  and  distributors,  spxDrting 
goods  stores,  bowling  center  proprietors,  automobile  dealers 
and  many  other  retailers  love  to  advertise  in  high  readership 
sports  supplements  like  this. 

Cash  in  on  this  profit-making  supplement  material  for  only  $20. 
Just  send  your  check  or  money  order  to  the  National  Bowling 
Council,  1919  Pennsylvania  Avenue,  N.W.,  Washmgton,  D.  C.  20006. 

can’t  go  wrong!  Here’s  my  $20,  please  send”] 

I  NBC’s  bowling  supplement  package  to:  I 

I _ ! 

I  Name  I 


Syndicates 


By  Lenora  Williamson 


New  comics  concoction  stars  ie  grand  chef 


Le  Grand  Chef  Pierre  conducting  one  of  his  cooking  lessons.  Brian  Fray 

Le  Grand  Chef  Pierre  of  Le  Restaurant  next  step  was  for  Fray  to  open  Le  Res-  class  artist  from  grammar  school  through 
is  not  your  usual  French  Chef.  taurant  as  a  comic  strip.  James  F.  Cher-  high  school  in  Toronto.  He  studied  art  at 

However,  Pierre  and  his  staff  most  rier,  manager  of  the  Toronto  Star  Syndi-  Queen’s  University  and  the  University  of 

likely  will  become  more  widely  known  cate,  and  Peter  E.  Morris,  assistant  man-  Guelph,  emerging  with  a  1970  honors  de- 
than  the  real  ones  once  they  appear  in  ager,  saw  the  potential  from  the  first  out-  gree  in  fine  art. 

U.S.  and  Canadian  newspapers  begin-  lines.  They  asked  the  Chicago  Tribune-  Back  in  Toronto,  he  worked  principally 

ning  this  September.  New  York  News  Syndicate  to  work  on  in  sculpting  and  abstract  painting  with  his 

Pierre  and  Le  Restaurant  staff  are  the  developing  the  strip.  work  shown  in  Toronto  and  Ottawa  gal- 

inventive  creations  of  Toronto  cartoonist  And  the  credits  for  the  debut  Septem-  leries.  For  a  wider  audience.  Fray  started 
Brian  Fray,  a  real-life  sculptor,  painter,  ber  21  duly  read  Chicago  Tribune-New  a  greeting  card  company,  but  production 
sketcher  and  printmaker,  who  claims  to  York  News  Synd,  Inc./Canada:  Toronto  and  distribution  problems  were  more 
have  gone  into  cartooning  for  the  same  Star  Synd.  CTNY  has  worldwide  rights,  than  he  wanted  to  handle;  he  sold  the 
reason  Willie  Sutton  went  into  bank  rob-  excepting  for  Canada.  company  and  turned  to  freelancing.  It 

bery:  that  is  where  the  money  is.  Fray  created  a  staff  of  deliciously  awe-  was  then  that  the  personage  of  Pierre 

Le  Grand  Chef  Pierre  did  not  start  out  some  incompetents  for  the  restaurant  emerged  in  work  for  the  cooking  school, 
as  a  comic  strip.  In  fact,  he  came  into  headed  by  Pierre.  Each  is  a  parody  of  the  Pierre  continues  the  cooking  school 
being  on  a  diploma  Fray  designed  for  a  types  often  found  in  joints  food  critics  tradition  in  his  new  role  as  he  regularly 
cooking  school  and  became  the  poster  hit  write  about.  Fray’s  talent  emphasizes  features  “today’s  cooking  lesson”  which 
of  an  international  gourmet  show  in  visual  humor  in  a  departure  from  one-  could  only  be  concocted  in  the  mind’s  eye 
Toronto.  Next  came  aprons,  cookbooks  liner  gag  strips.  of  a  cartoonist. 

and  calendars,  in  a  reversal  of  the  order.  In  addition  to  Pierre,  leading  charac-  The  Chicago  Tribune-New  York  News 
where  comic  strip  characters  in  this  coun-  ters  are  maitre  d’  Basil  and  Lola,  the  wai-  Syndicate  began  selling  the  strip  after  its 
try  become  hits  on  newspaper  pages  and  tress.  They  are  not  confined  to  the  res-  July  sales  meeting  and  has  such  charter 
then  get  licensed  for  all  sorts  of  en-  taurant — the  cartoonist  pushes  them  out  suhscribers  as  the  Philadelphia  Inquirer, 
deavors.  into  the  bumbling  world.  Baltimore  News- American,  Sacramento 

So,  in  this  unusual  success  story,  the  Fray  began  drawing  as  a  kid,  being  the  Bee,  Los  Angeles  Herald  Examiner, 


to  be  SO  successful? 


Wc  think  so.  And  we  don’t  feel  it’s  improper  for  us  to  boast  that  this  unique 
etiquette/humor  column  appears  in  some  of  the  classiest  newspapers  in  America 
including:  The  Washington  Post,  Dallas  Times-Herald,  Newsday, 

Cleveland  Plain  Dealer,  Seattle  Times,  Philadelphia  Bulletin,  Milwaukee  Journal, 
Detroit  Free  Press  and  Miami  Herald. 

Three  times  a  week. 

Interested  in  giving  your  readers  a  trendy  lifestyle  feature? 

Then  call  CHRIS  PIERSON  today  at  1-800-221-4816 
for  rates  and  availability  of  MISS  MANNERS  in  your  area. 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue 
New  York,  N.Y.  10166 
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Cleveland  Plain  Dealer,  Tucson  Star  and 
Buffalo  Evening  News. 

The  Toronto  Star  Syndicate  has  sold 
the  new  strip  in  every  major  Canadian 
market. 

Le  Grand  Chef  Pierre  debuts  daily  on 
September  21,  with  the  Sunday  bow  on 
the  27th. 

:(c  Jtc  # 

Diane  E.  Heine  and  Kim  Shapiro  have 
joined  United  Media  Enterprises  as  pub¬ 
licity  manager  and  publicity  associate  re¬ 
spectively. 

Heine  will  handle  publicity  campaigns 
for  all  divisions  of  UME  and  expand  con¬ 
tacts  in  the  trade  and  general  media.  Sha¬ 
piro  is  responsible  for  print  and  broadcast 
publicity  for  United  Features  Syndicate 
and  Newspaper  Enterprise  Association 
columnists  and  cartoonists. 

Heine  was  with  the  American  Cancer 
Society  in  public  information  and  educa¬ 
tion  for  two  years  and  previously  spent 
four  years  as  publicity  associate  at  Har- 
court.  Brace,  Jovanovich  and  Doubleday 
&  Co.  Shapiro  began  her  career  at  the 
New  York  Times  and  moved  into  public 
relations  as  an  account  coordinator  in  the 
consumer  products  division  of  Manning, 
Selvage  &  Lee. 

4c  ](c  « 

Independent  News  Alliance,  the  fea¬ 
ture  agency  of  United  Feature  Syndicate, 
has  bought  serial  rights  to  “Paper 
Money”,  the  best-seller  by  Adam  Smith 
(Summit/Simon  &  Schuster).  The  agency 
will  distribute  a  six-part  serialization  for 
release  the  weekend  of  August  22-23. 

“Adam  Smith”  is  the  pen  name  for 
George  J.W.  Goodman,  author  of  “The 
Money  Game”  and  “Supermoney.”  In 
the  new  book  he  tells  why  people  are 
thinking  more  and  more  about  money 
while  enjoying  it  less  and  less. 

4c  4c  ♦ 

Dr.  Karen  Blaker,  whose  three-a-week 
advice  column  is  syndicated  by  News¬ 


paper  Enterprise  Association,  has  begun 
hosting  a  two-hour,  call-in  program  on 
WOR  Radio,  New  York,  Saturdays  from 
4  to  6  p.m. 

Dr.  Blaker,  who  has  experience  in 
teaching,  individual  and  group  therapy, 
suicide  prevention  and  crisis  counseling, 
practices  in  Tarrytown,  N.Y.,  and  New 
York  City,  and  is  a  consultant  in  the  city 
to  Help  Line  Center,  a  24-hour  crisis- 
phone  manned  by  volunteers  and  super¬ 
vised  by  professionals. 


AAort  Olshan 


While  the  split-season/second-season 
or  whatever  of  the  baseball  season  winds 
up,  football  stands  ready  to  capture  news 
space  even  in  syndication.  Beginning  Au¬ 
gust  31,  Mort  Olshan’s  Gold  Sheet  High¬ 
lights  will  resume  for  its  25th  anniversary 
season  via  Inter-Continental  Press  Syndi¬ 
cate  of  Glendale. 

ICPS  will  distribute  four  weekly  fea¬ 
tures  taken  directly  from  The  Gold  Sheet, 
Olshan’s  sports  advisory  service,  includ¬ 
ing  The  Gold  Sheet  Line,  Gold  Sheet  Top 
Ten,  Gold  Sheet  College  Forecast  and 
Gold  Sheet  Pro  Forecast. 

The  syndicate  sends  the  highlights 
package  air  mail  special  delivery  from 
Los  Angeles  early  Monday  evening  with 
camera-ready  press  proofs. 


“Jet  Lag:  The  Running  Commentary  of 
a  Bicoastal  Reporter”  by  Richard  Reeves 
will  be  published  in  October  by  Andrews 
and  McMeel,  Inc.  The  publishing  com¬ 
pany  is  an  arm  of  Universal  Press  Syndi¬ 
cate,  which  distributes  Reeves’ column. 

The  forthcoming  book  is  a  series  of 
original  and  previously  published  pieces 
in  which  Reeves  also  writes  on  what  he 
considers  is  America’s  modern  civil 
war — a  political  and  cultural  rivalry  be¬ 
tween  the  east  and  west  coasts  affecting 
the  whole  nation.  The  columnist  divides 
his  time  between  New  York,  Los 
Angeles,  and  Washington,  D.C. 

♦  «  * 

Mark  Shields,  a  political  consultant 
turned  columnist  and  broadcast  commen¬ 
tator — and  now  a  Washington  Post  col¬ 
umnist — is  being  syndicated  twice  week¬ 
ly  by  the  Chicago  Tribune-New  York 
News  Syndicate. 

A  graduate  of  Notre  Dame,  Shields  got 
his  political  education  in  Boston,  his 
hometown.  His  first  political  job  was  as 
legislative  assistant  to  Senator  William 
Proxmire  in  1964.  After  that  he  helped  run 
35  campaigns,  including  the  presidential 
bids  of  Robert  Kennedy,  Edmund  Mus- 
kie,  George  McGovern  and  Morris  Udall. 

He  taught  a  year  at  Harvard  Universi¬ 
ty’s  Kennedy  Institute  of  Politics  and  also 
taught  campaign  management  at  the  Uni¬ 
versity  of  Pennsylvania’s  Wharton 
School.  Shields  and  his  wife,  Anne,  and 
daughter  Amy  live  in  Washington.  Mrs. 
Shields  is  an  attorney  with  the  Justice 
Department. 

Beginning  in  September,  Shields  will 
appear  on  the  PBS  television  program, 
“Inside  Washington.”  He  currently  does 
commentaries  on  public  radio. 

Among  newspapers  already  running 
Shields’  column  are  the  Boston  Globe, 
Philadelphia  Inquirer,  Cleveland  Plain 
Dealer  and  the  Los  Angeles  Herald  Ex¬ 
aminer. 


Soap  opera  watchers 
turn  to  TUNE  IN 
TOMORROW! 


TUNE  IN  TOMORROW  by  Jon-Michael  Reed  is  the  number 
one  soap  opera  column  in  the  country.  Forty  million 
housewives,  college  students  and  men  from  all  walks  of  life 
are  hooked  on  the  “soaps.”  And  when  your  newspaper 
starts  running  TUNE  IN  TOMORROW,  these  loyal  fans  will 
be  hooked  on  it  too! 

Available  three  times  a  week. 

For  rates  call  Chris  Pierson 
toll  free  at  1-800-221-4816 


Why  wait  any  ionger?  Start  giving  the  soap  opera  buffs  in 
your  audience  Jon-Michael  Reed’s  twice-weekly  columns 
of  news,  Q  &  A’s  and  interviews,  and  a  third  column  sum¬ 
marizing  the  action  of  the  previous  week’s  soaps.  Join  the 
New  York  Daily  News,  Chicago  Tribune,  Washington  Post 
and  more  than  150  other  newspapers  and  run 
TUNE  IN  TOMORROW. 

UNITED  FEATURE  SYNDICATE 

200  Park  Avenue 
New  York,  N.Y.  10166 
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N.Y.  News 

(Continued  from  page  10) 

Weighart  said  the  afternoon  reader 
wants  something  light  and  unchallenging 
to  read.  He  said  the  News  would  be  aban¬ 
doning  attempts  to  reach  the  upscale 
readers  of  the  Times.  “We’re  going  back 
to  the  old  Daily  News’  feisty,  brash 
irreverence  toward  the  establishment.’’ 

Many  of  the  editorial  staffers  to  be  let 
go  are  those  who  joined  the  News  a  year 
ago  to  work  on  the  Tonight  edition.  De¬ 
spite  denials  from  News  management, 
there  was  always  some  degree  of  friction 
between  staff  members  of  Tonight  and 
those  of  the  regular  News  editions. 

The  News  brought  in  former  Esquire 
and  New  York  Magazine  head  Clay  Fel- 
ker  to  run  Tonight  and  Ed  Diamond,  who 
worked  with  Felker  at  New  York  Maga¬ 
zine,  to  give  it  editorial  direction.  Many 
of  the  hard  news  reporters  at  the  News 
resented  the  wordy,  magazine  length  fea¬ 
ture  stories  on  lifestyle  trends  that  were 
put  out  by  the  new  Tonight  edition  staf¬ 
fers. 

Recently,  it  was  announced  that  Felker 
was  “leaving”  Tonight.  He  was  replaced 
as  the  man  in  charge  of  Tonight  by 
Richard  Oliver,  assistant  managing  editor 
of  the  News. 

When  it  was  announced  that  Tonight 
was  folding,  Oliver  was  in  the  process  of 
abandoning  the  magazine  flavor  the  even¬ 
ing  edition  become  known  for,  and  was 
turning  it  into  a  paper  filled  with  hard 
news  and  flashy  headlines.  Tonight  and 
the  Post  got  into  a  front-page  headline 
war  and  it  became  a  contest  to  see  who 
could  come  up  with  the  most  eye  catching 
Page  1  design. 

Hunt  said  plans  do  not  call  for  a  revival 
of  the  News’  Night  Owl  edition.  Instead, 
the  News  will  be  going  to  press  at  mid¬ 
night  and  will  stop  printing  when  its  1.3 
million  morning  circulation  copies  are  off 
the  presses. 

Of  the  320  employees  among  the  4,000 
at  the  News  to  be  laid  off,  295  are  to  be 
union  members.  Of  that  total,  125  are  to 
be  Guild  members  in  editorial,  advertis¬ 
ing  or  circulation  capacities  and  1 50  are  to 
be  craft  union  members.  In  addition, 
another  20  union  positions  currently 
vacant  will  not  be  filled.  A  total  of  25 
management  personnel  will  also  be  let  go. 
Many  of  the  management  employees  re¬ 
ceived  their  layoff  notices  the  same  day 
as  Hunt  announced  the  cutback  plan. 

The  News  has  no  control  over  which 
union  members  are  laid  off.  Under  the 
Guild  contract,  the  last  hired  would  be  the 
first  to  go.  The  craft  unions  have  their 
own  procedures  for  reducing  manning. 

Among  the  management  or  exempt  em¬ 
ployees  who  have  been  laid  off  or  who  left 
the  News  are  Felker;  Diamond;  Carol 
Kramer,  who  edited  Tonight’s  Manhat¬ 
tan  section;  Neil  Cahill,  personnel  direc- 
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tor  for  editorial;  Bill  Rolleri,  public  rela¬ 
tions  manager;  Roger  Director,  Claudia 
Cohen  and  Bernice  Kanner,  columnists. 

News  vicepresident  and  marketing 
director  Les  Bridges  said  the  News  would 
not  announce  the  employees  who 
madeup  the  list  of  25  laid  off  employees. 

O’Neill  was  not  available  for  comment 
amidst  rumors  among  newsroom  em¬ 
ployees  that  Weighart  would  now  be  run¬ 
ning  the  day-to-day  operation  of  the 
editorial  department.  Hunt  dismissed 
rumors  about  the  possible  dismissal  of 
O’Neill  as  being  “unfounded.”  He 
praised  O’Neill  for  being  “one  of  the 
most  outstanding  editors  in  this  nation.’’ 

Bridges  also  denied  any  of  O’Neill’s 
editorial  authority  was  being  taken  away. 
He  said  O’Neill  will  still  set  the  “tone  and 
direction”  of  the  Daily  News. 

Hunt  also  dismissed  a  rumor  that  the 
News  was  up  for  sale  and  that  Post  owner 
Rupert  Murdoch  had  expressed  interest. 
“This  newspaper  has  not  been  up  for 
sale,  is  not  up  for  sale.  .  .  and  I  am  con¬ 
fident  it  will  not  be  up  for  sale.” 

Hunt  added  that  Murdoch  had  not 
offered  to  buy  the  News,  nor  did  News 
management  offer  to  sell  it  to  Murdoch. 

Bridges  ruled  out  the  possibility  of  the 
News  entering  into  a  Joint  operating 
arrangement  with  either  the  Post  or  the 
Times.  “Ifl  were  a  betting  man.”  he  said, 
“I  would  give  that  (possibility)  mighty 
long  odds.” 

Hunt  said  despite  the  News’  financial 
losses,  it  is  not  in  as  bad  shape  as  the 
recently  folded  Washington  Star  or  the 
financially-troubled  Philadelphia  Bulle¬ 
tin,  which  announced  this  week  it  would 
continue  operating  after  the  unions 
agreed  to  manpower  and  pay  cutbacks. 

Both  of  those  newspapers,  he  said,  had 
experienced  declining  advertising  re¬ 
venues  over  the  years.  The  News,  he 
said,  generated  $330  million  in  advertis¬ 
ing  and  circulation  revenue  last  year, 
ranking  it  third  among  all  U.S.  newspap¬ 
ers  in  that  category.  In  addition  to  that, 
the  News  is  the  largest  circulated  daily 
newspaper  in  the  country,  he  said,  de¬ 
spite  the  fact  that  circulation  has  been 
steadily  declining  over  the  past  several 
years. 

In  citing  the  News  as  the  circulation 
leader,  with  1 .3  million  copies  daily.  Hunt 
said  he  considers  the  Wall  Street  Journal 
a  national  business  daily,  not  a  general 
news  daily  serving  a  single  city.  If  you 
combine  the  circulation  of  all  the  Wall 
Street  Journal  regional  editions,  it  totals 
more  than  the  News. 

Hunt  said  the  News  has  adequate  re¬ 
venue  but  must  get  its  in-house  “cost  cen¬ 
ters”  more  in-line. 

Hunt  said  the  decision  to  not  revive  the 
Night  Owl  edition  was  made  because  of  a 
decline  in  readership  of  the  News  in  the 
afternoon. 

He  cited  a  survey  which  showed  that 
between  1966  and  1981,  the  afternoon¬ 


evening  circulation  of  the  News  declined 
by  76%. 

Rumors  that  the  Tonight  edition  would 
be  folding  leaked  out  on  August  13,  a  day 
before  Hunt  made  the  announcement  at  a 
press  conference.  Throughout  the  day. 
News  executives  refused  to  comment  on 
the  reports.  The  rumor  was  confirmed  to 
be  factual  by  News  gossip  columnist  Liz 
Smith  in  segment  on  WNBC-tv’s  “Live 
at  Five”  nightly  news  program.  The  tv 
news  program  then  began  promoting  its 
11  p.m.  news  by  telling  how  Smith  re¬ 
ported  “exclusively”  on  the  earlier  news 
show  that  Tonight  would  fold. 

Right  about  the  same  time  Smith  was 
revealing  details  of  the  closing  on  televi¬ 
sion,  the  News’  public  relations  depart¬ 
ment  was  contacting  press  organizations 
to  announce  a  press  conference  for  the 
next  morning. 

The  press  conference,  held  in  a  small 
room  on  the  fourth  floor  of  the  News 
building,  was  conducted  under  tight 
security.  In  order  to  gain  entry,  reporters 
had  to  pass  two  check  points  and  their 
names  had  to  be  on  a  list  prepared  the 
night  before. 

Hunt  met  with  union  leaders  about  an 
hour-and-a-half  before  the  press  confer¬ 
ence  and  read  them  the  same  statement 
that  was  released  to  the  news  media 
covering  the  closing. 

After  the  press  conference,  members 
of  the  news  media  were  not  allowed  into 
the  newsroom  of  the  News  and  tv  camera 
crews  were  eventually  allowed  in,  but 
only  to  film  staffers  at  work.  No  inter¬ 
views  with  any  News  staffers  was  per¬ 
mitted. 

Some  News  reporters  questioned 
where  the  money  the  News  takes  in  from 
renting  out  its  high  rise  building  is  going. 
Among  the  tenants  are  United  Press  In¬ 
ternational  and  WPIX-tv.  Bridges  said 
that  compared  to  the  millions  the  News  is 
looking  to  cut  from  its  expenses,  the 
amount  of  rent  taken  in  is  “insignifi¬ 
cant.” 

The  News’  parent  Chicago-based  Tri¬ 
bune  Company  reported  a  net  income  for 
the  second  quarter  of  1981  of  $23.4  mil¬ 
lion,  a  16%  decrease  from  the  record 
$27.9  million  it  recorded  during  the  same 
period  in  1980. 

Second  quarter  revenues  increased 
1 1%  to  $351.2  million. 

First  half  net  income  declined  20%  to 
$37.2  million  and  revenues  in  the  first  six 
months  of  1981  increased  12%  from  last 
year  to  $676.3  million. 

The  Tribune  Company  attributed  the 
net  income  drop  to  operating  losses  at  the 
New  York  News  and  a  reduction  in  oper¬ 
ating  profit  of  the  company’s  newsprint/ 
forest  products  group.  The  reductions 
were  partially  offset  by  a  higher  operating 
profit  at  the  company’s  other  newspaper 
properties  and  a  lower  effective  tax  rate 
due  to  investment  tax  credits  from  the 
new  production  facilities  in  Chicago  and 
Orlando.  Florida. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS  J 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 


ASTOUNDING  OFFER!  Truly  unique  stories, 
ridiculously  low  prices.  P.E.P.,  Box  8453, 
Riverside  dA  92515. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  Iwic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

SQUARE  DANCING:  32  years  of  research  and 
expertise.  Weekly  columns:  magazine  articles. 
Harriet  Miles,  305  S  Val  Vista  No.  269,  Mesa 
CA. 

VINYL  VAGABOND  covers  record/tape  all  cate- 


WIDE  SELECTION!  Humor,  info,  puzzles,  fil¬ 
lers,  cartoons.  CatalogSl.  Dickson-Bennett  In¬ 
ternational,  17700  Western  69,  Gardena  CA 
90248. 


NORMAN  G.  MEYERS 

Golf  Editor.  Lecturer,  Official,  authority  on  golf 
rules.  Weekly  and/or  monthly  column  on  the 
rules  of  golf.  PO  Box  1232,  Oracle  Station, 
New  York  NY  10028. 


HARDLY-ABLE  ACRES-You  will  laugh  at  this 
popular  central  Florida  column.  Everybody  else 
does.  8th  year.  $6  each  or  4  for  $20.  Free 
samples.  Box  J,  Ft  McCoy  FL  32637. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  monn-saving  news.  Proven  results.  Camera- 
ready.  Mmoles,  Mike  LeFan,  1802  S  13th, 
Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 


WHERE  ARE  THEY  NOW:  Weekly  profiles  on 
Rock  n'  Roll  Jazz,  Blues  and  Soul  ledgends. 
Samples.  Almost  Slim,  4213  Perrier,  New 
Orleans  LA  70115. 


PUZZLES-COMIC  STRIPS-AND  SPECIAL  FEA¬ 
TURES.  Wide  selection  to  choose  from.  Write: 
Dickson-Bennett,  PO  Box  265,  St  Joseph  MO 
64502  or  phone  (816)  279-9315  or  (213) 
515-5047. 


_ REAL  ESTATE _ 

HOUSE  CALLS— National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  7th  y^r,  major  dailies. 
College  teacher,  broker,  journalist.  240 
Hemingway,  Rochester  NY  14620;  (716)  271- 
6230. 


PARTNERS,  investors,  managers  needed  to  ac¬ 
quire  several  Southeast  dailies  (North  Carolina, 
South  Carolina,  Georgia)  grossing  60M-250M. 


MEMO  TO:  All  Feature  Writers  and 
Artists 

FROM:  E&P  Classified  Department 


(803)  585-3678.  | 

START  YOUR  OWN  WEEKLY— Extensive  how-  I 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 


AWARD-WINNING  religion  reporter  takes 
evangelical  look  at  news  in  A  CHRISTIAN 
PERSPECTIVE.  Jim  Merkel,  123  S  4th  St, 
Lewisburg  PA  17837. 


VOICE  FROM  THE  WOODS  is  an  editorial  col-  S',®, 
umn  for  readers  troubled  by  our  inapt  energy-  '"V- 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314.  "5 


FEATURES  WANTED 

WANTED— For  sale  overseas  -  illustrated  biog¬ 
raphies  in  strip  form  of  people  in  the  (world) 
news  and  of  historical  personages.  Box  2989, 
Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 

NEWSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  oublications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE  ! 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
National  Press  Builditw 
Washington  DC  20045 
(202)  NAtional  8-1133 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St.  Southboro  MA  01772 
(617)  481-8562 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL.  "Norton  Office" 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office." 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


SYO  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

*Sell  or  Buy  a  Weekly  Newspaper. 

*0ver  20  listings  nationwide. 
‘Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 

NEWSPAPER  CONSULTANTS 

I  OWN  one  of  the  most  successful  weekly  news- 
'  papers  on  the  East  (X>ast.  I  can  help  your  busi- 
I  ness  increase  in  volume.  Reasonable  rates— 
call  Steve  Kozak  (914)  623-1060  or  write  16 
Fisher  Av,  Nanuet  NY  10954. 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E&P  CLASSIFIEDS 
(212)  752-7050 


RE:  JOINING  THE  SYNDICATE 

If  you’re  involved  in  selling  a  column,  cartoon,  comic 
strip  or  other  feature  material  to  weekly  or  daily  news¬ 
papers,  that’s  strictly  syndicate  business.  That’s  why 
we  think  it  would  be  wise  for  you  to  be  represented  in 
the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a 
large  percentage  of  America’s  editors  and  publishers. 
And,  you  can  save  with  our  low  contract  rates.  Use  the 
order  blank  in  this  issue  or  call  us  for  more  information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 
(212)  752-7050 


ATTENTION 

ADVERTISERS 

Due  to  the  Labor  Day  Holiday, 

Editor  &  Publisher  will  be  CLOSED 
on  Monday,  September  7,  1981. 

We  would  appreciate  it  if  you  would  submit 
your  copy  early! 

Thank-You 

E&P  CLASSIFIEDS 
(212)  752-7050 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE  \ 


ARIZONA  WEEKLY,  WIDE  AREA,  underde¬ 
veloped,  needs  man/wite  team  with  ad  know¬ 
how.  Asking  $125,000,  near  gross.  Must  have 
$40,000  cash  or  no  reply. 

HORSE-ORIENTED  MAGAZINE,  national 
appeal,  needs  experienced  magazine  owner, 
real  chance  for  expansion.  Priced  at  gross  of 
$250,000,  made  $37,000  last  year. 

KANSAS  EXCLUSIVE  WEEKLY,  one  of  best  in 
state,  $240,000  on  $193,000  gross; 
$67,500  cash  down  or  nor  reply. 

KANSAS  WEEKLY,  big  area,  $100,000  gross, 
$100,000  price.  Owner  taking  $26,000:  must 
have  $25,000  cash  or  no  reply. 

MICHIGAN  WEEKLY  at  gross.  Near  lake,  gross 
$301 K,  price  $300K,  owner’s  "take"  near  | 
$35K.  Must  have  $75K  or  no  reply. 

NEW  MEXICO  WEEKLY,  alone  in  big  country, 
gross  of  $60K  way  too  low.  should  do  over 
llOOK.  Asking  $120,000  including  $80,000 
building  or  $60,000  without,  above  average 
equipment.  $20K  cash  or  no  reoly. 

OHIO  WEEKLY,  NO  COMPETITION,  town  of 
over  6000  population,  only  2600  circulation, 
so  woefully  underdeveloped.  Could  do 
$250,000  but  does  only  $135,000;  result  ag¬ 
ing  publisher.  $325,000  with  building,  or 
$170,000  without.  High  appreciation  poten- 


Marion  R  Krehbiel 
Box  88 

Norton  KS  67654. 


COLORADO  RESORT  AREA  weekly  and  shop¬ 
per,  gross  $213,000,  profitable,  competitive, 
terms. 

OKLAHOMA  exclusive  weekly  in  town  of  5123, 
gross  $140,000.  $155,000,  $45,000  down. 
ZONE  5  EXCLUSIVE  DAILY,  7000  circulation, 
gross  $619,000,  very  profitable.  Priced  at 
$1.3  million,  includes  building.  $300,000 
down,  20  year  payback  at  12%  interest. 

For  figures  and  report: 

ROBERT  N  BOLITHO 
PO  Box  7133 

Shawnee  Mission  KS  66207 


COUNTY  SEAT  Midwestern  weekly,  competi¬ 
tive,  with  5000  circulation  will  sell  majority 
control  with  low  down  payment  and  long-term 
payout.  Send  letter  giving  full  deaths  about 
yourself.  Include  a  resume.  Detail  financial  re¬ 
sources.  Box  2964,  Editor  &  Publisher. 

ESTABLISHED  NEW  JERSEY 
COMMUNITY  WEEKLY  NEWSPAPER 
WRITE  BOX  2959,  EDITOR  &  PUBLISHER. 


ESTABLISHED  southwest  Oregon  weekly  avail¬ 
able.  9000  free  circulation.  $100,000.  Wayne 
Chancey  Consultants,  PO  Box  86,  Headland  AL 
36345;  (205)  693-2619, 

HIGHLY  PROFITABLE  Zone  4  newspaper/pub- 
lishing company.  Growth  near  5  million  dollars. 
Owner  retiring.  Call  or  write  Wayne  Chancey 
Consultants,  PO  Box  86,  Headland  AL  36345; 
(205)  693-2619. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NORTHERN  CALIFORNIA  SHOPPER  with 
strong  growth  record,  sales  $625,000,  profit¬ 
able  with  excellent  potential.  Box  2784,  Editor 
&  Publisher. 

NEW  YORK  weekly  for  sale.  1980  gross  over 
$170,000  and  rising.  Terms  available.  Reply 
Box  2842,  Editor  &  Publisher. 

NEWSPAPER 

OPPORTUNITIES! 

MICHIGAN — County-seat  weekly  in  beautiful 
area  of  national  forests.  Year-round  recreation, 
hunting,  fishing.  $128,000  includes  building. 
$40,000  down. 

INDIANA— Nets  $30,000  on  $90,000  gross. 
$160,000  includes  building.  $56,000  down. 
KANSAS — Small  town  weekly  with  unusual 
profit  structure.  Excellent  opportunity  for  prin¬ 
ter,  or  man-wife  team. 

ILLINOIS — Combination  weekly  and  shopper 
in  wealthy  agricultural  tourist  area.  Over 
$300,000  gross.  $250,000  with  $75,000 
down. 

ILLINOIS — 5500  circulation  paper  and  7500 
distribution  shopper  in  town  of  7000  within  96 
minutes  of  Chicago.  One  of  best  properties  in 
state.  $100,000  down. 

IOWA— Shopper  in  town  of  32,000,  Will  net 
over  $40,066  this  year.  $350,000. 

Roy  Holding  &  Associates 
PO  Box  212,  Galva  IL  61434 
(309)  932-2270  days  (309)  879-2412 


PARTNERS,  investors,  managers  needed  to  ac¬ 
quire  several  Southeast  dailies  (North  Carolina, 
South  Carolina,  Georgia)  grossing  60M-250M. 
Immediate  reply.  N  J  Babo,  Community  News- 


(803)  585-3678. 

SMALL  COMMUNITY  SHOPPER,  established 
1931.  Long  history  of  profitability.  Lovely  city 
in  upper  Zone  5.  $190,000  gross.  Box  2940, 
Editor  &  Publisher. 

SOUTH  TEXAS  SEMI-WEEKLY.  TMC.  Gross 
$600M.  Price  $870M.  James  White,  Box  109, 
McMinnville  TN. 

TWO  award-winning  weeklies  in  boomtown 
area.  Zone  9. 1980  gross,  $252,000.  Priced  to 
move  at  $175,000.  Reply  Box  2834,  Editor  & 
Publisher. 

WEEKLY.  Second  class  1962.  Palm  Beach 
County,  Florida.  Composing  equipment,  dar¬ 
kroom,  no  presses.  PM  or  weekends,  owner 
(305)  622-3577. 


WELL  ESTABLISHED  semi-weekly  and  central 
off-set  plant,  daynamic  Dallas/Ft  Worth  area. 
Direct  mail  (TMC).  Grossing  over  $75,000 
monthly  and  growing.  Newspaper.  $450,000, 
plant  $200M.  Price  firm  with  29%  down  and 
10-year  payout.  Would  sell  newspaper  only. 
Must  furnish  financial  ability.  Also  have  5-day 
daily  and  plant  with  real  estate.  Grossing 
$845M  in  Zone  6.  Contact  Fred  W  Janca,  3014 
Hillcrest  Ct,  Grapevine  TX  or  (817)  481-4650. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $3.50  per  line. 

2  weeks — $3.20  per  line,  per  issue 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks — $1.80  per  line,  per  issue. 


Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editpr  ft  P«blish«r 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


THREE  WEEKLIES  in  Zone  3  to  trade  for  one 
daily  or  stock  interest  in  large  daily.  No  brokers. 
Box  2835,  Editor  &  Publisher. 


WELL-ESTABLISHED  Anglo-Jewish  weekly 
with  excellent  earning  record.  Potential  unli¬ 
mited.  $2.2  million.  Box  2889,  Editor  &  Pub¬ 
lisher. 


WEEKLIES  FOR  SALE 

Montana  weekly,  business  and  plant  is  im¬ 
maculate.  Unique  and  beautiful  location. 
$137,000  gross.  $200,000  terms  or 
$160,000  cash. 

Idaho  county  exclusive  weekly  with  building. 
$155,000  gross,  $250,000  with  terms. 

John  N.  Jepson,  Broker 
PO  Box  B 

Townsend  MT  59644 
(406)  266-4223 


WEEKLY  NEWSPAPER  in  northern  Vermont  in¬ 
cludes  4-bedroom  home.  Current  years  sales, 
$115,000.  Operating  profit  $40,000  plus. 
Price  $135,000  excellent  owner  financing. 
Contact  Country  Business  Senrices,  130  S  Wn- 
lard  St,  Burlin^on  VT  05401. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er,  Please  send  information  to  Box31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


YOUNG  COUPLE  seeks  small  weekly  in  Zones  2 
or  3.  Not  afraid  of  challenge.  Net  must  provide 
wage  and  payments.  Box  2952,  Editor  &  Pub¬ 
lisher. 


PERSONALS 


FIRST  AMENDMENT  MATCHBOOKS 
ET  Cassidy 

PO  Box  969,  New  York  NY  10013 


PUBUCATIONS  FOR  SALE 


BUSINESS  NEWSPAPER  serving  advertising 
executives  and  CEO’s.  Blankets  major  Eastern 
market  with  27,000  circulation  gross,  includ¬ 
ing  cash  plus  barter,  about  $400,000.  Excel¬ 
lent  for  mmor  company  entrepreneur,  or  allied 
business.  Terms  acceptable,  but  requires  firm 
$100,000  down.  Box  2970,  Editor  &  Pub¬ 
lisher. 


SPECIAL  regional  monthly  publication.  Covers 
several  Southeastern  states.  Well  established 
with  unlimited  potential.  Ideal  for  weekly  paper 
with  extra  time  and  production  facilities  or  cou¬ 
ple  with  newspaper  and  ad  experience. 
$120,000  firm  $45,000  down.  Balance  over 
20  years  at  10%.  Box  2876,  Editor  &  Pub¬ 
lisher. 


INDUSTRY  SERVICES 


CONSULTANTS 


COST  REDUCTION  SERVICE 
See  my  ad  under  Positions  Wanted 
Administrative.  Bob  Douglass. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


STARTING  A  TMC  PROGRAM? 
DO  IT  RIGHT  THE  FIRST  TIME! 

Target  Marketing  Communications 
will  analyze  your  rrxjrket,  recommend 
me  most  cost-efficient  delivery  and 
show  you  how  to  do  it  . . .  Right 
the  first  Time! 

Save  valuable  time  and  money. 

Call  the  TMC  Professionals  today 
at  Target  Marketing  Communications. 
Stan  Cheren  -  (714)  556-4460. 


INDUSTRY  SERVICES 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006;  Phone  (202) 
659-2726,  Home  (301)  924-4589. 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban.  Presi¬ 
dent  and  Oeative  Director. 


OFFICE  DESIGN 


INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan¬ 
ning  and  design  for  journalism  offices.  Contact; 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501; 
(816)  279-8567. 


REPRESENTATIVES 


REPRESENTATION  AVAILABLE— Tampa,  St 
Petersburg  and  Clearwater,  Florida.  Experi¬ 
enced  company.  PK  Anthony  Enterprises,  PO 
Drawer  Q,  St  Petersburg  FL  33731. 

EQUIPMENT 
&  SUPPLIES 

BUSINESS  SYSTEMS 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
for  more  information  (913)  381-1109,  or  write 
CDS,  Inc,  do  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  F^rk  KS  66212. 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


LOG-E-FLO  LD-24BQ  24"  processor.  In  excel¬ 
lent  shape.  iVi  years  old.  Not  in  use  last  6 
months  because  of  Profax  system.  $8000.  Box 
2895,  Editor  &  Publisher. 


ROBERTSON  432  vertical  camera.  Log-E-Flow 
LD-18  processor.  Carlson  L&T/O&C  gammat- 
rol.  Call  Dave  Hamrock  (201)  686-7700. 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


VGC  cps  520  CAMERA 
Perfect  condition.  Purchased  March,  1979. 
$3600.  Gary  Thomas  (312)  492-7206. 


COMPUTER  SOFTWARE 


SMALL  DAILIES  AND  WEEKLIES 
Now  you  can  computerize  your  business  and 
circulation  systems  for  under  $60,000  with 
sophistication  formerly  available  only  to  large 
dailies.  Our  economical  software  package  com¬ 
bines  with  the  IBM  Systems  34  to  provide  you 
with  application  in: 

Circulation 
Display  Receivables 
Classified  Receivables 

Payroll,  Accounts  Payable  and  General  Ledger 
Your  newspaper  can  now  obtain  immediate  on¬ 
line  information  with  the  convenience  of  multi¬ 
ple  "CRTS",  all  at  a  very  cost-effective  price 
and  without  the  need  to  create  a  burdensome 
data  processing  department.  For  more  informa¬ 
tion,  call  collect  (913)  381-1109,  or  write 
CDS,  Inc.  do  Sun  Publications.  Interstate  435 
at  Metcalf  Av.  Overland  Park  KS  66212. 


EQUIPMENT  ft  SUPPLIES  i 
COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "coluinn  inches."  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments.  will  calculate  "service  charge,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer,  For  sample  reports,  phone  or  write; 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166:  (715)  526-6188. 


ACCOUNTS  RLCLIVABLL  SYS  I LM 
Developed  by  a  multi-faceted  publisher  to  { 
handlealltypesofreceivablesfrominvoicingto  | 
statement  generation.  Fully  capable  with  our 
general  ledger,  payroll  and  accounts  payable 
programs.  Sales  analysis,  aging  and  service 
charge  calculations  are  all  supported.  Requires 
radio  shack  model  to  equipment.  Programs  can 
be  modified  to  meet  your  needs  and  size  re¬ 
quirements.  For  further  information  contact  i 
Bob  Melcher,  1303  Mary  Jane,  Memphis  TN 
38116;  (901)  396-1444. 


COMPUTERS 


IBM  S/32  Computer  for  sale,  24K,  14  mega-  I 
bytes  disk.  120  CPS  printer  with  accounts  re-  i 
ceivable  and  ABC  circulation  programs.  $20M.  I 
On  IBM  maintanence  contract.  FOB  (^llup. 
(505)  863-681 1  Bob  Zollinger. 


MAILROOM 


ADDRESSOGRAPH  EQUIPMENT.  Includes 
addresser,  platemaker,  frames,  plates,  rib¬ 
bons,  large  frame  file  cabinet,  3  small 
cabinets.  Excellent  condition.  Maintained 
under  service  agreement.  $1400,  or  best  offer.  ! 
Carteret  County  News-Times,  Morehead  City 
NC;  (919)  726-7081.  1 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Oabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAflE  &  INDlJSTRIES 
(213)  257-7557 


CHESIRE  for  newspapers  and  magazines. 
Addressograph  and  Elliot  machines.  2  Iteks 
18x24  and  20x24.  ATF  chief  17VSx22  W.  Cur¬ 
tis,  (202)  628-5696. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfly  table. 
Folded  edge  first  delivery  system  for  Sheridan 
inserter. 

Muller  229  inserter. 

Ferag  H500  Counter  Stacker. 

Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  Counter  Stacker  with  spare  parts. 
Sheridan  5  knife  trimmer. 

Baum  quarter  folder. 

Guilmont  quarter  folder. 

Saxmayer  tying  machine. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately. 

Graphic  Management  Associates.  Inc. 
Newspaper  Mailibem  Systems  Division 
11  Main  St.,^uthboro  MA  01772 
(617)  481-8562 


SHERIDAN  INSERTER  with  three  knige  trim¬ 
mer,  $17,500.  Jeff  Weber,  (216)  729-2858, 
Box  318,  Gates  Mills  OH  44040. 


MISCELLANEOUS 


BALDWIN  DOCUMENT  CONVEYOR,  single 
channel  three  feet  high,  85  to  90  running  feet 
with  two  45  dewee  turns.  Less  than  6  months 
in  classified.  Like  new.  Make  us  an  offer.  (919) 
323-0610. 


ELECTRONIC  NEWSPAPER— Less  than 
$5000  starts  your  newspaper  in  electronic 
journalism  with  local  cable  tv  company.  For 
information  write  VISCOM,  PO  Box  1470,  Pitt¬ 
sfield  MA  01202. 


FOR  SALE — 20,000  black  steel  city  road  run¬ 
ner  motor  route  tubes.  Price  is  negotiable.  Ex¬ 
cellent  condition.  Quick  sale  necessary.  Bill 
Johnson,  Record  Publishing,  123  N  Prospect, 
Ravenna  OH  44266;  (216)  296-8414, 


MERGER  of  2  plants  makes  available: 
Muller  227-E  inserter,  master  and  one  station; 
LogE  RC  18"  throat  processor,  like  new, 
$3500;  CG  7200  with  fonts,  $1800.  Contact 
Weber  Austin,  Salamanca  PreK,  NY  14779. 


EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


PROTECT  AGAINST  WATER  DAMAGE.  Light¬ 
weight  plastic  newsprint  pallets  for  storage  of 
40-42  inch  diameter  rolls.  Designed  for  ease  of 
movement  and  storage— 6000  pound  capac¬ 
ity.  Will  send  for  $30  each.  200  available.  Call 
Don  Skaggs  (309)  829-9411. 


NEWSPRINT 


CANADIAN  AND  USA  NEWSPRINT 
AT  LOWEST  MARKET  PRICE 
DIRECT  MILL  SHIPMENTS 
BOX  2442,  EDITOR  &  PUBLISHER 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT— Specialties-colors-converting. 
David  F  Hoy-Paper  Sales,  Mill  Agent;  Affili¬ 
ated:  The  Paper  Group,  Inc,  Cortaro  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  NorthfieM  IL 
60093;  (312)  446-7017. 


NEWSPRINT  ROLLS 
DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST.  NEW  YORK  NY  10022 

(212)  688-3020 


NEWSPRINT— Quick  deliv^  special  pricing. 
We  can  supply  your  fill-in  requirements. 
Philadelphia  Papers  Inc  (215)  649-5400. 


PHOTOTYPESEHING 


AM  (X)MPSET  3510  used  less  than  3  months. 
Paid  $18()0-sacrifice  $1300  cash  or  terms. 
(305)  994-8777. 


COMP  I.  $2000.  Comp  II,  $2500.  Comp  IV. 
$5700.  Comp  7200.  $1500.  Execuwriter  II, 
$500.  Two-4961's.  $1500.  Unisetter  HR, 
$9000.  Edit  2750,  $5500.  Edit  7500  HR, 
$9950.  Comp  88,  $5500.  MOT  350,  $3450. 
RCP  101,  $1950.  VIP  3-drum  Servo  HS 
$17,900.  Jeff  Weber,  (216)  729-2858,  Box 
413,  Gates  Mills  OH  44040. 


IF  YOU  ARE  LOOKING  FOR  a  low  cost  VDT 
system  that  can  directly  drive  your  existing 
typesetter,  then  look  no  further.  We  have  sys¬ 
tem  to  suit  every  need  and  budget.  Full  editing 
capability  and  disk  storage  is  standard,  not 
optional.  Full  communications  capabilities 
available  too! 

Consulting  available  for  special  projects  or  in¬ 
terfaces. 

For  information  and  brochure  call  or  write: 

First  Main  Computer  Systems 
8700  King  George  Dr.  Suite  103 
Dallas  TX  75235 
(214)  634-2860 


A  REQUEST 
I  TO  ALL 
ADVERTISERS: 

To  help  US  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number  in 
all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


MERGER  of  two  weekly  newspaper  groups 
makes  this  Systems  Integrators  news/display/ 
classified  advertising  front-end  sntem  sur¬ 
plus.  Sll  system  22  includes  twoCPU’sand  two 
VCU’s  for  complete  redundency,  and  Texas  In¬ 
struments  printer  for  reports  and  classified  bil¬ 
lings:  20  terminals  and  4  Teleram  P1888  re¬ 
mote  terminals.  Purchased  in  June  1979  and 
updated  with  2  new  80  megabyte  drives  in  June 
1981.  Original  cost  $300,000,  can  be  had 
now  for  $170,000.  Can  be  seen  in  operation 
during  the  next  2  weeks.  Also  for  sale,  Compug- 
raphic  IV  TG  Compuwriter,  S/N  4824  with 
cards;  Compugraphic  RCPIOI  processor,  S/N 
910690,  model  58197;  Compugraphic  2750 
editing  terminal,  S/N  03202;  Mmpugraphic 
7900  terminal;  Harris  1256  Microster,  1 
megabyte,  S/N  ME0009;  Harris  multi-plexer 


Minute  Man  Corp,  Acton  MA.  Please  call  (617) 
263-3761  and  ask  for  Joseph  Stuart  or  Lou 
McGrew. 

MARK  I  P-16,  5  lenses:  MARK  I  updated  to 
MARK  IV,  13  lenses,  MARK  V,  13  lenses,  and  5 
AKI-CIT-70  keyl^rds.  Priced  to  sell.  Please 
call  Jim  Heidenreich  (305)  377-3721. 

ONE  SYSTEMS— Complete  front  end  system, 
16  terminals,  2  remotes,  output  printer,  wire 
service  terminals,  spare  parts,  daily  paper  went 
out  of  business,  must  sell,  may  trade.  (405) 
737-9494. 

PHOTOTYPESETTING  EQUIPMENT.  Buy  & 
Sell.  10%  commission — our  only  tee.  Jeff  We¬ 
ber  (216)  729-2858,  Box  413,  Gates  Mills  OH 


SWITCHING  to  8600.  Have  three  editwriter 
7500s.  2  high  range,  1  low  range.  One  high 
range  for  immediate  possession,  others  avail¬ 
able  October  1981.  (505)  265-6401. 

THREE  (3)  ELECTROSETS  perforating 
keyboards,  6-level  punch  for  w'  perforator 
taM.  Excellent  condition.  $800  each  or  best 
offer.  Box  2966,  Editor  &  Publisher. 

BRPE  PUNCHES 
for  paper  tape 

Los  Angeles  Times  (213)  972-5186 

COMPUWRITER  PACKAGES.  JR,  I,  II,  IV, 
7200  with  processor,  strips,  supplies.  $2495 
&  Up.  Jeff  Weber  (216)  729-2858,  Box  413, 
Gates  Mills  OH  44040. 

3  MOT  350's  with  format  option  and  MDR- 
works  on  any  CG  Photo  Unit  with  tape  input. 
Call  or  write  Graph-X,  Inc,  17  Bucknell  Ct, 
Bethlehem  PA  18015;  (215)  867-2002. 


PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION 
PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  Completed 
George  R  Hall,  Inc 
(800)  321-3109 

_ PRESS  PARTS _ 

BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalog.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 


GOSS  URBANITE 
AVAILABLE 
JANUARY  1982 

1 1  units  (5  stacked)  -  9  (2  arm)  auto¬ 
matic  reel  stands  (substructure)  - 
folder  -  upper  former  -  22%”  cutoff  - 
direct  print  couples  -  2  (150  HP) 
drive  motors  -  'A  folder. 

May  be  seen  in  operation 
$2,000,000  U.S.  -  As  is,  where  is 
Edmonton  Sun 
9450  50th  St 

Edmonton,  Alberta,  CANADA 
(403)  468-5111 
Al  Jack 


EQUIPMENT  &  SUPPLIES 


COLOR  KING  4  units  KJ6  folder— 1973. 

News  King  2  units.  News  King  folder— 1966. 
Baldwin  count-o-veyor  model  104A. 

Stobb  stacker  bundler,  model  PBC. 

Stobb  stacker  bundler,  model  PCI. 

Roller  plate  coater. 

Lincoln  ink  pump. 

Compressor  2  HP  rebuilt  1980,  like  new. 

All  equipment  located  in  our  Orlando  ware¬ 
house.  Available  immediately. 

InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-747 1 

GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 


EQUIPMENT  &  SUPPLIES 


HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  units,  1973. 

Cottrell  V-25,  Vx  and  VS  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  Vi". 

Fincor  motor  and  controls. 

Harris  M-IOOOA,  4  units  23V7  1972. 

Harris  845,  22%,  5  units,  1973. 

Harris  8  units,  34VS  x  50. 

Fairchild  Newsking  2  units,  1972. 

Colorking  folder  KJ-6. 

Goss  P-50  34 Vs  X  50,  6-unit. 

WANTED;  Newspaper  equipment  and  com¬ 
plete  plants. 


IPEC,  INC. 


IPEC,  INC 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 

GOSS  C38  FOLDER— VARIABLE  SPEED 
COMBINATION  FOLDER 
(213)  885-5995 

GOSS  SUBURBAN — Urbanite  roll  stand.  4- 
position,  2  high.  Brass  bushing  style.  $5000. 
Call  Sid  Simon  (215)  365-1155. 

GOSS  SC  COMMUNITY 
6  units,  SC  Vs  /  Vx  folder,  40  HP,  new  1969. 
Operating  now;  available  September  1.  ONE/ 
Atlantic  (404)  321-3992. 

THE  WEB  SPECIALIST 
Goss  Community,  4  units,  1972, 

Goss  Community  units,  1968-69-70-71. 

Goss  Urbanite,  6  units,  2  3/C’s, 

Harris  V25,  8  units,  2  JF25's,  1977. 

Harris  V22,  4  units,  JFl,  2  MEG 
autosplicers,  1969. 

Harris  VISA,  6  units,  JF7,  1978. 

Color  King,  6  units,  KJ,  1978. 

Gregg  sheeter,  2  webs,  22%”. 

Butler  autosplicers,  3. 

ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 


HARRIS  EQUIPMENT 
6  UniU  -  2  Folders  -  V15A 
4  Units  -  2  Folders  -  V25 
8  Units  -  3  Folders  -  V25 
Can  be  seens  in  operation! 

We  are  agents  only.  Guarantee  our  finder's  fee, 
then  make  your  own  deal  with  the  owners. 

UNIVERSAL  PRINTING  EQUIPMENT  CO,  INC 
PO  Box  455 
Lyndhurst  NJ  07071 
(201)  438-3744 


LETTERPRESS  INK  Dentist  System,  40  units, 
|oi^^condition.  Los  Angeles  Times  (2 13)  972- 

S  &  H  COMBO  FOLDER,  45V(t  x  36-digest,  Vx 
fold,  tabloid  products,  up  to  4  webs,  1250 
FPM,  currently  on  Urbanite.  Len  Thomas  (313) 
921-4560. 

LINOTYPE  Newsmaster  offset  newspaper 
press,  5  units  (4  units  are  3/c  units),  45V7" 
(22%”  cut-off)  X  36  web  width,  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC,  INC, 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press;  portable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon;  104A  coun¬ 
ter  stacker;  forklifts  with  rotating  roll  clamps. 
We  have  or  can  get  what  you  need  for  your 
pressroom  or  mailroom.  We  do  machinery  mov¬ 
ing  and  erecting. 

NORTHEAST  STORAGE  AND 
INDUSTRIES  INC. 

(213)  257-7557 

GOSS  URBANITE  PRESSES 
6  unit  Goss  Urbanite  press,  SN  U-892, 

Mfg  1971. 

6  unit  Goss  Urbanite  press,  SN  U-640, 

Mfg  1968.  Used  to  print  15,000  daily 
newspaper. 

Both  presses  have  been  well  maintained  and 
are  available  for  immediate  delivery 

Offered  exclusively  by 
Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Or,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


EQUIPMENT  &  SUPPLIES 


PRESSES 


AB  DICK  369,  $3500.  Davidson  600,  $3600. 
AB  Dick  143  camera  platemaker,  $25(}0.  Jeff 
Weber,  (216)  729-2858,  Box  413,  Gates  Mills 
OH  44040. 

WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (20 1 )  289-7900,  AMS,  1 290 
Central  Av,  Hillside  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 
WANTED 

WEB  OFFSET  PRESSES 
We  sold  44  printing  units  and  1 3  folders  during 
the  first  quarter  1981.  Let  Inland  sell  your 
press  on  an  exclusive  basis  or  purchase  your 
press  outright. 

Call,  write  or  wire 

INUND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  ana  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 

WANTED  TO  BUY— Mergenthaler  303-TC24 
typesetter  in  operating  condition.  Contact  Tho¬ 
mas  J  Parn/,  Production  Manager,  The  Daily 
News,  (717)  272-5611. 


HELP  WANTED.  .  . 


ADMINISTRATIVE 


CONTROLLER— For  26,000  daily  newspaper. 
Accounting  degree  with  3-5  years  experience. 
Send  resume  and  salary  history  to  General  Man¬ 
ager,  700  Monument  St,  Danville  VA  25451. 


RURAL/SUBURBAN  newspaper  with  over 
100,000  circulation  in  Zone  5  is  looking  for  a 
growth  oriented  general  manager.  Must  be 
sharp  salesperson  with  ability  to  manage,  hire, 
train  and  develop  staff  of  14  covering  11  re¬ 
gional  sales  offices.  Please  send  resume  to  Box 
2885,  Editor  &  Publisher. 


WANTED:  General  manager  with  strong  adver¬ 
tising  and  circulation  background  for  Zone  5 
daily,  circulation  under  7000.  We  offer  a  retire¬ 
ment  program  and  excellent  fringe  package. 
Salary  and  bonus  arrangements  wlTl  be  discus¬ 
sed  uppn  interview.  Write  to  Box  2894,  Editor 
&  Publisher. 


ADMINISTRATIVE 


SUPERVISE  ACCOUNTING  (hands  on)  with 
publications  and  data  processing  experience. 
Good  typist,  ten  key.  6  person  de^rtment. 
Send  resume  and  salary  history  to:  Phil  Turner, 
General  Manager,  (marked  personal).  Daily 
Variety  (division  of  New  York  Variety),  address 
1400  N  Cahuenga  Blvd,  Hollywood  CA  90028. 
Do  not  phone!  We  offer  all  benefits  package, 
permanency,  and  excellent  salary. 

_ ADVERTISING _ 

ADVERTISING 

SALES 

MANAGER 

Weekly  California  nevrspaper  chain  seeks  dyna¬ 
mic  sales  manager  to  lead  staff  of  12  in  com¬ 
petitive  market.  Strong  in  sales  and  sales  man¬ 
agement.  Excellent  salary  plus  bonuses,  liberal 
benefit  package  including  profit  sharing.  Send 
resume  including  salary  history  to  Box  2937, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR 

For  40,000  combination  Am-PM  daily  and  Sunday 
in  excellent  market. 

Qualifications 

•  Advertising  Experience 

•  People  Management 

•  Relocate  into  Top  Management 

•  Promotion  and  Market  Knowledge 

Send  resume  to  Publisher,  The  News  &  Advance, 
PO  Box  10129,  Lynchburg  VA  24506. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  wanted  for  three 
day-a-week  college  newspaper.  Salary  to 
$15,000  with  incentives,  good  benefits.  Must 
be  able  to  recruit,  train  and  direct  student  sales 
staff.  Bachelors  in  advertising  or  marketing  re¬ 
quired.  Experience  in  newspaper  sales  is  pre¬ 
ferred.  Deadline  September  15.  Send  resume 
to  the  University  of  Alabama  Employment 
Office,  PO  Box  6163,  University  AL  (Tusca¬ 
loosa)  35486.  An  equal  opprotunity  employer. 


AD  DIRECTOR  for  59,000  circulation  Zone  5 
daily.  Staff  management  experience  required. 
Box  2976,  Editor  &  Publisher. 


CLASSIFIED  TELEPHONE  SALES  MANAGER 
Join  a  growing  80,000  daily  with  career  oppor¬ 
tunity.  Manage  entire  phone  department, 
voluntary  and  contract.  Department  status  re¬ 
ports  directly  to  ad  director.  Must  be  creative, 
self-starter,  experienced  administrator,  moti¬ 
vator  and  trainer.  Excellent  salary,  bonus  plan, 
all  fringes.  Department  to  be  expanded.  Right 
person  should  earn  mid  to  high  twenties  and 
more.  Send  resume  to  Box  2924,  Editor  &  Pub¬ 
lisher.  Include  background  experience  and 
qualifications. 


CUSSIFIED  MANAGER,  northern  Zone  9,  7 
paper  suburban  twice  weekly,  over  90,(X)0  cir¬ 
culation.  Seeking  experienced  classified  man¬ 
ager  who  seeks  challenge,  loves  a  competitive 
market,  goal  oriented,  born  achiever  with  track 
record  of  success.  Person  who  can  assemble, 
train,  motivate  a  result  oriented  sales  team. 
Your  abilities  with  our  tremendous  growth 
situation  makes  an  excellent  opportunity  for 
the  right  person.  Box  2928,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Medium-sized  Zone  1  daily  seeks  a  seasoned 
pro  to  fill  this  newly  created  position.  The  right 
person  must  be  strong  on  reorganizational  and 
motivational  skills.  Summarize  track  record, 
requirements  in  first  reply.  Box  2977,  Editor  & 
Publisher. 


DISPLAY  SALES  MANAGER  for  expanding 
TMC  weekly  shopper  (Zone  3).  Applicants  must 
have  demonstrated  ability  in  salestraining,  em¬ 
ployee  motivation  and  proven  track  record  in  a 
competitive  market.  Major  company  affiliation 
and  benefits.  Forward  resume  including  salary 
requirements  in  confidence  to  Box  2926,  Edi¬ 
tor  &  Publisher. 


DISPLAY  AD  SALES  POSITION  available  on 
19,000  daily  circulation  newspaper  in  central 
Pennsylvania.  Salary  and  commission.  Write 
Box  2942,  Editor  &  Publisher. 


NEED  AD  PERSON  for  interesting  part  time 
work,  servicing  established  special  pages  in 
numerous  newspapers  in  South  and  South¬ 
west.  Generous  commission.  Cooperative 
Advertising  Service,  PO  Box  3122,  Lake 
Charles  LA70602i  (318)  477-2084. 


PROGRESSIVE  SOUTHEAST  publishing  firm 
looking  for  general  manager  candidates  from  ad 
manager  ranks.  We're  an  expanding  group  of 
shopping  guides  in  need  of  added  talent.  You'll 
have  bottom  line  responsibility  in  a  highly  com¬ 
petitive  environment.  Must  be  well  organized 
and  a  self  starter.  We  offer  healthy  base  pay, 
excellent  bonus,  car  allowance,  benefits.  Send 
full  details  of  yourself,  work  and  personal  his¬ 
tory  to  Box  2898,  Editor  &  Publisher  if  you 
thrive  on  hard  work,  join  us  in  the  Sunbelt. 


RETAIL  SALES 

MAJOR  ACCOUNT  RESPONSIBILITY 
New  Jersey's  largest  and  America's  15th 
largest  newspaper  is  in  need  of  an  experienced, 
professional  newspaper  sales  representative  to 
accept  total  responsibility  for  retail  food  and 
general  merchandise  stores.  Person  accepted 
must  have  a  thorough  knowledge  of  both  the 
newspaper  sales  profession  and  the  retail  busi¬ 
ness.  Experience  in  calling  on  major  accounts 
highly  desirable. 

As  part  of  the  NewYork  A.O.I.,  our  highly  com¬ 
petitive  market  demands  hard  working,  skillful 
sales  people  to  maintain  and  increase  market 
share.  Ability  to  relate  to  people  at  all  levels  a 
must. 

This  is  a  key  position  in  our  organization  offer¬ 
ing  the  right  person  a  great  competitive  chal¬ 
lenge.  If  you  enjoy  a  fast  paced,  performance 
oriented  selling  situation,  send  current  resume 
including  income  history  to  THE  STAR- 
LEDGER,  Box  P-205,  Newark  NJ  07101. 


SALESPERSON  needed  for  independently 
owned  northern  Ohio  group.  Our  employees 
know  of  this  ad.  Apply  by  resume  to  Box  2958, 
Editor  &  Publisher. 


HELP  WANTED 

ADVERTISING 

ADVERTISING  MANAGER 

Upper  Midwestern  12,000  daily  with  TMC  is 
seeking  an  advertising  manager  to  lead  our  ad 
department  by  example  and  hands-on  lead- 
er^ip.  You  must  have  the  ability  to  motivate  a 
routhful  staff  in  a  competitive  market.  If  you 
iave  management  experience  or  are  presently 
an  advertising  salesperson  with  a  minimum  of 
five  years  experience  and  ambition  to  soar  with 
a  growing  company,  send  your  resume  and  sal¬ 
ary  history  to  Box  2877,  Editor  &  Publisher 
today! 

ADVERTISING  SALES  REP  wanted  for  daily 
newspaper.  Applicants  must  show  3  years  ex¬ 
perience,  preferably  in  print  sales.  Send  re¬ 
sume  and  salary  r^uirements  to:  Personnel 
Manager.  Daily  Camera,  PO  Box  591,  Boulder 
CO  80306. 

ADVERTISING  SALES  JOB  open  in  Florida  for 
experienced  self-starter  with  lots  of  good  ideas. 
Salary  or  commission.  Send  full  resume  to  Box 
2896,  Editor  &  Publisher. 

ADVERTISING  SALES  MANAGER  TRAINEE. 
The  Daily  World,  a  6  day  15,000  circulation 
daily,  in  Opelousas,  Louisiana  is  seeking  an 
experienced  advertising  sales  person/manage¬ 
ment  trainee.  Good  opportunity  for  advance¬ 
ment.  Full  benefits.  Send  resume  to  the  Daily 
World,  PO  Box  1179,  Opelousas  LA  70570  or 
call  (318)  942-4971.  Will  Pitre,  Advertising 
Director. 

ADVERTISING  sales  consultant  for  community 
newspaper  in  New  Hampshire.  Commuting  dis¬ 
tance  to  all  sports  and  cultural  activities.  Must 
have  proven  record  in  sales.  We've  won  awards 
and  we're  growing.  Send  a  complete  resume, 
(tompensation  open  for  discussion.  Write  Box 
2932,  Editor  &  Publisher. 

ADVERTISING  MANAGER 

We're  an  award-winning  daily  in  a  recession- 
resistant  Midwestern  community.  We're  seek¬ 
ing  new  top  management  for  our  advertising 
department.  We  want  someone  who  can  edu¬ 
cate,  motivate  or  terminate — whatever  the  indi¬ 
vidual  situations  require — members  of  an  staff 
who  have  become  complacent  under  their  cur¬ 
rent  leadership.  Our  ownership  of  other  media 
and  properties  offers  unusual  possibilities  in 
the  future  for  the  person  selected  tor  this  job. 
Tell  us  succinctly  why  you're  the  one  for  us. 
Send  your  references  and  salary  history,  in  con¬ 
fidence,  with  your  reply  to  Box  2939,  Editor  & 
Publisher. 

ADVERTISING  MANAGER— Immediate  open¬ 
ing  in  sunny  southern  California.  Individual 
must  be  aggressive,  innovative  leader  able  to 
direct  sales  staff  of  2  dailies  and  4  weeklies  in 
competitive  market.  Excellent  compensation 
package.  Call  collect  (213)  244-1130. 

THE  SEARCH  IS  ON.  Sales  manager.  3  weekly 
newspapers,  training  of  new  sales  people, 
agency  calls,  making  some  calls  on  larger 
accounts,  salary  plus  commission.  Casper, 
Wyoming.  (307)  265-3870  John. 

ART/GRAPHICS 

ENERGETIC  AD  PRODUCTION  MANAGER  for 
weekly  tabloid  newspaper  in  Sun  Valley,  Idaho. 
In  charge  of  ad  specs,  paste-up  and  production 
of  200  ads  weekly,  supen/ise  two  artists.  Need 
2-3  years  experience  and  knowledge  of  layout, 
ad  specs,  Compugraphic  typesetting  equip¬ 
ment,  process  camera.  Salary  $11,500  to 
$13,0()0.  Send  resume  and  clips  to  Idaho 
Mountain  Express,  PO  Box  1013,  Ketchum  ID 
83340.  Deadline  September  10. 

POSITION  on  a  major  metro  daily  for  person 
with  newspaper  experience.  Must  have  strong 
skills  in  graphics,  illustrations,  retouching.  Ex¬ 
cellent  salary  and  fringes.  Box  2987,  Editor  & 
Publisher. 

CIRCULATION 

CIRCULATION 

The  Port  Arthur  News,  a  division  of  (tox  Enter¬ 
prises.  is  seeking  a  city  circulation  manager.  As 
part  of  a  young  management  team,  you  will  be 
responsible  for  managing  one  half  of  the  cir¬ 
culation  department.  The  ability  to  establish 
and  achieve  department  goals,  coupled  with 
effective  human  relations  skills  are  a  must. 
Competitive  salary  and  benefits  plus  a  gooc 
career  opportuniN.  Send  resume  to;  Michae 
Laosa,  PO  Box  789.  Port  Arthur  TX  77640. 

EXPERIENCED  CIRCULATION  MANAGER 
wanted  by  4000-circulation  5  day  daily  in 
Arkansas.  Contact  Orville  Richolson,  Daily  In¬ 
dependent,  Newport  AR  72112;  phone  (501) 
523-5855. 


HELP  WANTED 


CIRCULATION 


PROMOTION  SALES  MANAGER 
Medium-sized  daily.  Zone  2,  has  opportunity 
for  aggressive  professional.  Must  have  prior  ex¬ 
perience  in  telephone,  crew  and  carrier  sales 
promotion.  Excellent  salary,  incentives,  be¬ 
nefits  for  qualified  applicants.  Send  resume 
and  salary  history  to  Box  2967,  Editor  &  Pub¬ 
lisher. 


CIRCUUTION  MANAGER 
30,000  central  Zone  5  7-day  AM  and  PM.  Be  a 
part  of  total  re-orranization  with  news  circula¬ 
tion  computers.  Excellent  opportunity  with  a 
qualtiy  newspaper.  This  position  reports  to  cir¬ 
culation  director.  Send  resume  and  cover  letter 
to  Box  2796,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  small  newspaper 
group  in  Zone  6,  south  of  Houston.  5-d^  AM 
daily,  3  weeklies,  2  shoppers.  Good  salary, 
bonuses,  fringe  benefits.  Send  resume,  with 
references,  to  The  Citizen,  PO  Box  57907, 
Webster  TX  77598. 


CIRCULATION  MANAGER  for  Monday-Friday 
daily  65  miles  south  of  St  Louis.  Beautiful  area. 
Member  Scripps  League  Newspapers.  Phone 
(314)  431-2(510  for  John  Shields.  Write  Box  A, 
Flat  River  MO  63601. 


CIRCULATION  MANAGER  for  7  day.  10,000 
circulation  paper  in  Illinois.  Experience  in  sales 
contests,  crewing  and  motor  routes  necessary. 
Good  salary,  bonus  and  benefits.  Send  letter 
and  resume  to  Box  2950,  Editor  &  Publisher. 


CIRCULATION  MANAGER  wanted  for  small 
Texas  daily.  We  are  seeking  a  promotion 
oriented  individual  willing  to  work  with  the 
troops.  Send  resume  with  references  and  salary 
history  to  Gary  Augsburger,  Box  1390,  Rosen¬ 
berg  TX  77471. 


CIRCULATION — National  publisher  needs 
aggressive  and  knowledgeable  circulation 
director,  strong  on  subscription  promotion  and 
fulfillment,  wholesale  distribution  and  direct 
retail  single  copy  promotion  and  ligistics.  Must 
also  know  computers  and  the  US  postal  system. 
Zone  1.  Write  in  confidence.  Please  state  ex¬ 
perience  and  salary  history  in  first  letter.  Box 
2990,  Editor  &  Publisher. 


DIVISION  CIRCULATION  MANAGER 
The  Rumbus,  Ohio  Dispatch  has  an  opening 
for  a  division  circulation  manager  to  direct  and 
supervise  the  day  to  day  operations  of  district 
managers  within  a  city  division  zone.  Position 
has  responsibility  for  sales,  service,  and  collec¬ 
tion  within  the  division  area.  We  are  looking  for 
an  individual  with  excellent  communication 
skills  and  good  analytical/problem-solving  abi¬ 
lities,  as  well  as  five  years  circulation  experi¬ 
ence,  preferably  at  the  district  or  division  man¬ 
ager  level.  Prefer  supervisory  experience  in  a 
union  environment.  Equivalent  combination  of 
education,  training  and  experience  will  be  con¬ 
sidered.  The  Columbus  Dispatch  is  a  progres¬ 
sive,  growing  organization  that  offers  an  excel¬ 
lent  starting  salary  and  an  outstanding  benefits 
package.  Please  submit  resume,  references, 
and  salary  history  in  confidence  to  P  Krivda, 
The  Dispatch  Printing  Co,  Department  of  Em¬ 
ployee  and  Labor  Relations.  34  S  Third  St, 
Columbus  OH  43216. 


SALES  CONSULTING  FIRM  seeks  experienced 
telephone/crew  manager.  Must  be  capable  of 
hiring,  training,  managing.  Outstanding  oppor¬ 
tunity.  Can  lead  to  equity  position.  Box  2973, 
Editor  &  Publisher. 


DATA  PROCESSING 


ASSISTANT  SYSTEMS  MANAGER 
Excellent  opportunity  for  a  people-oriented 
manager  with  experience  in  systems  and  nevrs- 
room  operation.  Must  have  knowledge  of  com¬ 
puterized  typesetting^  Prefer  someone  with  ex¬ 
perience  on  DEC  1 1/70  equipment,  peripheral 
and  TMS-1 1  software.  If  you  meet  these  qual¬ 
ifications,  please  send  resume,  references  and 
salary  requirements  to  Box  2984,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


ASSOCIATE  EDITOR-HEALTH 
Fast  growing  national  health  magazine  group 
based  in  Southeast  needs  a  solid,  creative  edi¬ 
tor  to  conceptualize,  assign,  and  edit  freelance 
material  for  health  and  family-centered  pub¬ 
lications.  Seeking  either  health  specialist  or 
strong  generalist  with  health  interest.  Must 
have  three  to  four  years  editorial  experience 
and  ability  to  work  well  in  collaborative,  coop¬ 
erative  environment,  (kmpetitive  salary  com¬ 
mensurate  with  experience.  Relocation  ex¬ 
penses  paid.  Send  resume  and  samples  in  con¬ 
fidence  to  13-30  dorp.  Box  2923,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  NEWS  (layout)  editor  by  competi¬ 
tive  Florida  metro.  Must  be  strong  on  editing, 
visual  packaging/layout,  graphics  use.  Experi¬ 
ence  required.  Send  tearshe^,  resume,  refer¬ 
ences  to  Bor  2920,  Editor  &  Publisher. 


DIRECTOR  OF  NEWS  RELATIONS 
AND  EDITORIAL  SERVICES 


Montana  Power  Company  has  immediate  open¬ 
ing  for  director  of  news  relations  and  editorial 
services.  Position  involves  directing  news  rela¬ 
tions  and  press  releases.  Will  direct  writing 
staff  on  wide  range  of  assignments,  and  be 
responsible  for  house  organs. 

Applicants  must  have  a  BA  in  journalism  or  a 
related  field;  five  to  seven  years  journalistic 
experience  with  minimum  of  three  years  in 
print  as  writer  and/or  editor;  managerial  experi¬ 
ence  required.  Demonstrated  organizational 
ability  necessary. 

Based  in  Butte.  Montana.  Travel  required. 

Excellent  salary  and  benefits  package.  Send 
resume  by  September  4,  1981  to; 

Dennis  Doherty 
Montana  Power  Company 
40  East  Broadway 
Butte  MT  59701 

An  Equal  Opportunity  Employer 


ENTRY-LEVEL  REPORTER/salesperson 
trainee  needed  for  Zone  5  community  news¬ 
paper.  If  you  can  spell,  type,  write  with  high 
competence  and  have  abiliW  to  rise  to  top  man- 
agernent,  we'd  like  to  hear  from  you.  Write  Box 
2737,  Editor  &  Publisher. 


EDITOR  wanted  for  award-winning  weekly  (The 
Catholic  Bulletin,  foundeo  1911,  official  paper 
of  the  Archdiocese  of  Saint  Paul  and  Minneapo¬ 
lis).  weekly  circulation  56,000,  position  avail¬ 
able  August  6,  1982.  Send  resume,  clips,  sal¬ 
ary  history  to; 

Rev  Thomas  E  (tomber,  CSP,  Publisher,  1201 
5th  St,  SE.  Minneapolis  MN  55414. 


EDITORIAL  WRITER  for  mid-size  7-day  AM 
with  moderate  views.  Attract  maximum  -ead- 
ership  with  concise  editorials  and  attractive 
page  layout.  Abreast  of  current  events,  concern 
about  community  problems.  Imaginative  and 
outgoing.  Salary  open.  Send  resume  to  The 
Johnstown  Tribune-Democrat,  Personnel  Man¬ 
ager,  425  Locust  St,  Johnstown  PA  15901. 


EDITOR/WRITER  with  strong  background  in  fi¬ 
nance  and  economics  sought  as  assistant  edi¬ 
tor  of  International  Monetary  Fund's  twice- 
monthly  IMF  Survey.  At  least  5  years'  experi¬ 
ence  required;  training  in  economics,  know¬ 
ledge  of  French  or  Spanish  desirable,  in  addi¬ 
tion  to  fluent  English  skills.  Opening  available 
October  1 .  Salary  depends  on  experience.  Rep¬ 
ly  to  Luc  Van  der  Veken,  Room  6-401,  Interna¬ 
tional  Monetary  Fund,  Washington  DC  20431. 


EXECUTIVE  EDITOR  to  take  charge  of  news¬ 
room  operations  at  60,0(X)  Zone  2  daily/Sun¬ 
day.  Competitive  market  requires  man/woman 
with  10  years  experience  of  serving  the  reader. 
Box  2919,  Editor  &  Publisher. 


EXPERIENCED  COPY  EDITOR  needed  im¬ 
mediately  for  lOO.CXX)  daily.  Must  be  able  to 
move  quickly  into  slot  on  universal  desk,  hand¬ 
ling  local,  wire,  biz,  editorial,  feature  and 
sports  copy.  Send  resume,  references  to  Dave 
Wohifarth,  The  Journal  Herald.  37  S  Ludlow  St, 
Dayton  OH  45401.  No  calls  please. 


EDITOR 

Unusual  opportunity  for  top  position  on  signifi¬ 
cant  professional  magazine  serving  the  medical 
field.  Knowledge  of  and  experience  with  phar¬ 
maceutical  and  laboratory  areas  helpful. 
Opportunity  for  a  present  assistant  or  managing 
editor  to  move  up  to  this  number  one  position. 
Write  in  confidence.  Box  2925,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  SUNDAY  EDITOR 
Our  Friday  recreation  and  entertainment  maga¬ 
zine  needs  a  creative  editor  with  a  flair  lor 
graphics  and  a  solid  editing  background.  He  or 
she  also  wilt  be  the  number  2  editor  of  our 
Sunday  paper,  which  has  grown  from  nothing  to 
almost  BO.ODO  in  its  12-year  history. 

We're  the  Times  Herald-Record:  a  prosperous 
tabloid,  65  miles  northwest  of  New  York  City. 
Send  resume  and  work  samples  to  Personnel 
Director,  Times  Herald-Record.  40  Mulberry 
St,  Middletown  NY  10940.  An  Equal  Oppor¬ 
tunity  Employer. 


EDITOR  &  PUBLISHER  for  August  22,  1981 
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HELP  WANTED 


EDITORIAL 


AGGRESSIVE  CITY  EDITOR  needed  to  lead 
bright,  eager  staff.  Strang  writer  and  idea  per¬ 
son  with  a  background  in  graphics.  We  are  a 
major  metro-region  75,000-80,000  PM  with 
heavy  local  emphasis.  Box  2991,  Editor&Pub- 
lisher. 


COPY  EDITORS 

Tough  editors  tor  Gulf  Coast  Florida  daily  (cir¬ 
culation  40,000).  Layout  experience  prefer¬ 
red.  Resume  to  Paul  Carty,  301  S  Myrtle  Av, 
Clearwater  FL  33517. 


COPY  EDITOR  to  27,000  daily  in  heart  of 
Texas.  Prefer  someone  from  Zone  6.  Emphasis 
on  good  spelling  and  interest  in  national/re- 
gional  news.  Also  have  opening  for  experienced 
reporter.  Contact  Dave  Hardin,  TEMPLE  DAILY 
TELEGRAM,  PO  Box  868,  Temple  TX  76503; 
(817)  778-4444. 


COPY  EDITOR  for  East  Coast  medium  sized 
daily.  Editing,  headline  writing,  good  layouts 
required.  Desk  experience  manadatory.  Write 
Box  2955,  Editor  &  Publisher. 


ARTS/ENTERTAINMENT  EDITOR  to  produce 
weekly  magazine-style  tabloid  and  daily  pages. 
Must  write  and  edit  well.  Must  be  able  to  plan 
and  execute  imaginative  layouts,  and  to  direct 
coverage  of  television,  music,  films,  art,  thea¬ 
ter.  Send  resume  and  examples  of  work  to  8  P 
Frassinelli,  Managing  Editor,  The  Express,  Box 
391,  Easton  PA  18042. 


GENERAL  ASSIGNMENT  REPORTER  for 
award-winning  South  Carolina  twice  weekly 
newspaper.  Quality  paper,  good  working  condi¬ 
tion.  Will  consider  recent  J-school  graduate. 
Send  resume  with  complete  information.  Box 
2978,  Editor  &  Publisher. 


IMMEDIATE  OPENING  fo  experienced  copy 
editor.  Send  resume,  references,  tearsheets 
and  salary  history  to  Ben  Wood,  Managing  Edi¬ 
tor  tor  news,  Colorado  Springs  Gazette  Tele- 
|ra|h,  PO  Box  1779,  Colorado  Springs  CO 


IMAGINATIVE,  energetic  reporter  sought  for 
hard-working  weekly  in  tropical  south  Florida's 
sugar  cane  countiy.  Cover  letter,  clips,  resume 
to  J  A  Jones,  PO  Box  1236,  Clewiston  FL 
33440. 


IMMEDIATE  OPENING  for  general  assignment 
reporter  on  hard  hitting  15,000  circulaion  dai¬ 
ly.  Send  resume  and  clips  to  Robert  Stephens, 
Editor,  The  Sun-Journal,  PO  Box  1149,  New 
Bern  NC  28560. 


MANAGING  EDITOR— 10,000  Zone  7  daily 
seeks  hard-nose  leader  and  teacher.  Individual 
must  anticipate  news  and  know  your  newspaper 
real  strength  is  lively,  local  news.  Send  resume, 
clips,  salary  to  Box  2935,  Editor  &  Publisher. 


ASSXIATE  EDITOR  experienced.  Strong  col¬ 
umnist  too.  Canyon  Courier,  PO  Box  430,  Ever- 
gree  CO  80439. 


WANTED: 

MAGAZINE  EDITOR 

Experienced  journalist  who  is  con¬ 
cerned  about  medio  issues  to  be¬ 
come  editor  of  The  Quill,  30,000- 
circulation  monthly  publication  of 
The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi.  Chica¬ 
go-based  editor  will  be  responsi¬ 
ble  for  total  editorial  product; 
must  be  able  to  write,  edit  copy, 
generate  ideas,  develop 
graphics,  recruit  authors,  under¬ 
stand  deadlines,  production  and 
budget.  Salary  commensurate 
with  experience.  Send  resume,  re¬ 
cent  work  samples,  references  to: 
Search  Committee,  Society  of 
Professional  Journalists,  840  N 
Lake  Shore  Dr,  Suite  801 ,  Chica¬ 
go  IL  6061 1 .  Application  dead¬ 
line  is  September  11,  1981. 
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HELP  WANTED 


EDITORIAL 


EDITORIAL 

PUBLICATIONS 

DIRECTOR 

The  Associated  Students  of  University  of  Cali¬ 
fornia  at  Los  Angeles  seeks  an  individual  with 
proven  editorial,  printing,  advertising,  and 
business  ability  to  administer  and  advise  all 
aspects  of  student  publications,  including  the 
Daily  Bruin,  campus  radio,  yearbook,  literary 
and  other  campus  media. 

The  individual  we  seek  must  have  a  sound  jour¬ 
nalism  background  and  be  able  to  advise  with¬ 
out  restricting  our  student  editorial  freedom  or 
journalistic  enthusiasm.  Emphasis  is  on  the 
support  and  training  of  a  student  staff  of  over 
300.  Directly  supervises  a  5  member  profes¬ 
sional  staff  and  oversees  all  financial  planning, 
budgeting  and  cost  control  procedures  for  a  $1 
million  budget. 

UCLA  wants  the  best  possible  Publications  Pro¬ 
fessional  for  this  key  position.  Previous  experi¬ 
ence  with  a  campus  publication  program,  in¬ 
cluding  typesetting,  layout  and  production 
techniques,  is  highly  desirable.  The  compensa¬ 
tion,  benefits  and  environment  are  outstand¬ 
ing— but  the  position  demands  a  high  energy 
administrator  with  exceptional  organizational, 
financial  management,  and  interpersonal 
skills.  Please  submit  resume  with  cover  letter 
and  salary  history  to: 

ASSOCIATED  STUDENTS  UCLA 
Personnel  Dept  -  lat 
308  Westwood  Plaza 
Los  Angeles  CA  90024 

An  Affirmative  Action  Employer 


EDITORIAL  WRITER  for  independent  Southern 
7-day  AM.  Mid-size  newspaper  seeks  writer 
with  concern  for  community  problems  and  in¬ 
formed  on  current  events.  Send  resume  to  Box 
2980,  Editor  &  Publisher. 


FLORIDA  DAILY  looking  for  strong  slot  person 
to  layout  bright,  imaginative  pages  and  direct 
staff  of  talented  reporters.  Send  non-returnable 
samples  of  your  layout  abilities.  Box  2960, 
Editor  &  Publisher. 


FINANCIAL  EDITOR  to  head  staff  of  four,  on 
100,000  AM  daily.  More  than  ‘nuts  and  bolts' 
coverage  of  local  business  community.  Must  be 
strong  manager/administrator  as  well  as  good 
writer,  business  analyst.  Salary  negotiable,  but 
we're  looking  for  someone  who  can  'hit  the  floor 
running.'  Send  resume,  references  to  Ed  Hen- 
ninger.  The  Journal  Herald,  37  S  Ludlow  St, 
Dayton  OH  45401.  No  calls  please. 


GENERAL  ASSIGNMENT  reporter,  night  shift, 
and  copy  editor,  day  or  night  shift,  needed  by 
top-quality,  medium-sized  Zone  5  daily.  Re¬ 
porting  job  requires  1-2  years  of  reporting  ex¬ 
perience,  with  strength  in  hard  news  coverage. 
Copy  editing  position  requires  experience  with 
VDT  system,  excellent  command  of  the  English 
language.  Reply  to  Box  2918,  Editor  &  Pub¬ 
lisher. 


PRODUCT  DEVELOPMENT 

Seeking  individual  with  3-5  years 
editorial,  project  control,  research 
or  product  development  experi¬ 
ence  with  a  technical  publisher, 
research  or  service  organization 
to  fill  product  development  posi¬ 
tion  for  published  lines. 

Exposure  to  regulatory  and  gov¬ 
ernment-affairs  subjects  helpful. 
Must  be  able  to  interface  with 
editorial,  production  and  market- 1 
ing.  Good  communication  skills 
essential. 

We  offer  an  excellent  compensa¬ 
tion  package,  a  stimulating  en¬ 
vironment  for  professional  growth, 
and  an  opportunity  to  participate 
in  a  meaningful  way.  If  interested, 
send  resume  and  history  to; 

Employment  Manager 
J.  J.  KELLER  &  ASSOCIATES,  INC. 
145  West  Wisconsin  Avenue 
Neenah,  Wl  54956 

Tcchnicol  Publishing  &  Regulotory  Strvic«s 


HELP  WANTED 


EDITORIAL 


ENERGETIC  REPORTER/PHOTOGRAPHER 
willing  to  work  up  to  responsibilities  of  editor. 
We  publish  3  issues  per  week  plus  free  shop¬ 
per.  Inquire  of  Gene  Gobczynski,  Times- 
Commoner,  120 SBroadway,  Salem  IL 62881. 


EXPERIENCED  GOLF  WRITER  with  ability  to 
head  editorial  department  of  fast  growing  week¬ 
ly  industry  leader.  Florida.  Box  2953,  Editor  & 
Publisher. 


EDITOR  wanted  for  lively  growing  Ohio  weekly. 
$16,000  plus  good  benefit  package.  Nice 
town,  30  minutes  to  city,  4  person  staff.  Send 
reply  to  Box  2969,  Editor  &  Publisher. 


EXPERIENCED  copy  editors  skilled  in  crisp 
headlines  and  tight  writing  and  seeking  work  in 
northwest  New  Jersey  should  apply  to  Kent 
Roeder,  Managing  Editor,  Daily  Record,  800 
Jefferson  Rd,  Parsippany  NJ  07054;  (201) 
386-0200. 


MANAGING  EDITOR.  Morning  daily  needs  ex¬ 
perienced,  conservative  newsperson,  qualified 
to  manage  a  22,000  plus  newspaper  in  its 
second  century,  although  modern  in  every  re¬ 
spect.  Would  be  expected  to  manage  and  direct 
staff  of  approximately  20.  Send  resume  in¬ 
dicating  availability,  education,  experience, 
family  situation,  and  other  details  considered 
essential  to  evaluate  qualifications,  together 
with  references.  Salary  depends  upon  pertinent 
factors.  Applications  to  John  E  Scott,  Editor, 
The  Anderson  Herald,  Box  1090,  Anderson  IN 
46016. 


NEWS  EDITOR— Take  charge  type  for  county 
seat  weekly.  Circulation  4000.  Write  Pub¬ 
lisher,  PO  Box  449,  Bay  Springs  MS  39422. 


NEWS  EDITOR  with  some  experience  for  5-day 
daily.  $11,440  to  start.  Vinita  Journal,  Vinita 
OK  74301, 


NEWS  EDITOR  sought  by  6-day,  14,000  PM. 
Key  position  entailslayout,  assignments,  some 
writing.  Opportunity  for  creative,  aggressive 
person.  Experience  mandatory.  Send  resume, 
salary  history,  samples  to:  Timothy  Zgonina, 
Daily  News,  Effingham  IL  62401. 


NEWS  EDITOR,  14,000  daily.  Zone  4.  Solid 
opportunity  for  young  news  person  ready  to 
move  up.  Good  salary  and  benefits.  Need  VDT 
experience.  Send  resume  to  Box  2974,  Editor 
&  Publisher. 


PHOTO  EDITOR— Experienced  photographer 
with  good  news  judgment  for  40,000  daily  in 
Zone  9.  Three  years  daily  newspaper  ex;^ri- 
ence,  able  to  work  well  with  staff  and  capable  of 
running  and  building  photo  department.  Send 
resume  and  references  to  Box  2936,  Editor  & 
Publisher. 


REPORTER/SPORTSWRITER  wanted  to  fill 
position  on  growing  Utah  semi-weekly.  General 
photography  skills  needed.  Would  have  plenty 
of  room  for  advancement.  Send  resume,  clips 
and  expected  salary  range  to  Sun  Advocate,  ra 
Box  X,  Price  UT  84501. 


REPORTER/PHOTOGRAPHER 
The  National  Center  for  Appropriate  Technolo¬ 
gy,  located  in  the  innermountain  region  of 
southwest  Montana,  midw»  between  Yellow¬ 
stone  and  Glacier  National  Parks,  seeks  to  hire 
two  reporters  for  its  national  Appropriate  Tech¬ 
nology  newspaper.  Responsibilities  include  re¬ 
searching  and  writing  articles,  features,  and 
columns  on  various  aspects  of  A.T.  Qualifica¬ 
tions  include  good  communication  skills,  with 
emphasis  on  clear,  concise,  accurate  and  read¬ 
able  writing.  Professional  experience  in  jour¬ 
nalism  is  required.  Photography  skills  and 
familiarity  with  A.T.  news  sources  preferred. 
Salary  range  $12,000-$16,000.  Excellent 
fringe  benefits  pacl^ge.  Send  resume  and  writ¬ 
ing  samples  by  September  11  to  Personnel 
Office,  NCAT,  TO  Box  3838,  Butte  MT  59702; 
(406)  494-4572.  AA/EEO  employer. 


REPORTERS  sought  for  22,000  circulation 
daily  in  Virginia  suburbs  of  Washington  DC. 
Send  resume  and  clips  to  Jeff  Byrd,  Potomic 
News,  14010  Smoke  Town  Rd,  Potomic  VA 
22192. 


REPORTER 

Immediate  opening  at  The  Los  Angeles  Daily 
Journal,  the  nation's  largest  daily  legal  affairs 
newspaper,  for  reporter  with  strong  experience 
in  law  and  journalism.  Send  resume  and  clip¬ 
pings  to  Editorial  Department,  Los  Angeles  Dai¬ 
ly  Journal,  210  S  Spring  St,  Los  Angeles  CA 
90012, 


SPORTS  REPORTER  for  suburban  zoned  edi¬ 
tions  for  Pacific  Northwest  daily.  Minimum 
three  years  daily  experience  required.  Salary, 
benefits  and  working  conditions  are  among  the 
best  in  the  business.  Apply  to  Box  2880,  Editor 
&  Publisher. 


HELP  WANTED 


EDITORIAL 


PRIZE-WINNING  PM  and  Sunday  daily,  9000 
circulation,  has  opening  for  wire  editor.  Jour¬ 
nalism  degree,  desk  experience  desired. 
Friendly  Mississippi  Delta  community.  Good 
hunting.  Good  fishing.  Good  living.  Contact: 
John  Emmerich,  (601)  453-5312,  Greenwood 
Commonwealth,  TO  Box  549,  Greenwood  MS 
38930. 


SEEKING  MANAGING  EDITOR  for  6-day, 
8600  circulation  county-seat  newspaper.  Mam 
duties  would  be  to  supervise  staff  of  6,  main¬ 
tain  high  quality  and  standards  of  good  local 
newspapering  and  still  be  able  to  assist  in 
coverage  of  local  news.  VDT  experience  help¬ 
ful.  Clean,  modern,  air-conditioned  plant  in 
good  area  of  Ohio.  Strong  newspaper  in  friendly 
city  of  10,000.  Will  consider  person  who  has 
not  been  editor  of  daily  newspaper,  but  who  has 
necessary  experience  and  ability.  Send  resume 
to  Box  2986,  Editor  &  Publisher. 


TWO  EDITORS  NEEDED— We  are  an  award¬ 
winning,  50,000  circulation  PM  in  a  highly 
competitive  market.  Our  presses  begin  rolling 
at  9am,  so  we  produce  a  lot  of  overnight  copy. 
We're  restructuring  our  5pm  to  1 :30am  opera¬ 
tion  and  need  a  layout/news  editor  and  a  copy 
editor  to  join  a  3-editor  desk.  The  job:  copy 
editing,  head  writing,  and  layout  for  business 
page,  tv  page,  entertainment  page  and  local 
news  pages.  The  requirements:  minimum  3 
years  experience  in  desk  work,  ability  to  copy 
edit  well  and  write  above  average  heads,  and 
package  stories  well,  plus  VDT  experience. 
Send  resume,  salary  history,  wide  selection  of 
tearsheets  to  William  M  Dowd,  Managing  Edi¬ 
tor,  Knickerbocker  News,  8ox  15-627,  Albany 
NY  12212.  Absolutely  no  phone  calls  ex¬ 
cepted. 


WE  ARE  LtXlATED  in  Arizona's  White  Moun¬ 
tains  and  we  need  a  weekly  newspaper  editor 
and  sports  editor  in  this  resort  area  for  our 
award-winning  newspapers.  Applicants  should 
be  recreation  minded,  community-oriented. 
Good  pay  and  benefits.  Write:  Stan  Usinowicz, 
Editor  and  General  Manager,  White  Mountain 
Publishing  Co,  PO  Box  678,  Show  Low  AZ 
85901.  No  calls. 


WRITER/EDITOR 

Leading  magazine  for  professionals  needs  a 
disciplined,  versatile  wordsmith  who's  equally 
at  home  writing  major  stories  on  socioeconomic 
topics  or  sharpening  other  writers'  manu¬ 
scripts.  Ideal  candidate  will  have  a  deft,  anec¬ 
dotal  writing  touch,  ability  to  come  up  with 
solid  story  ideas,  and  a  knack  for  honing  copy 
until  it's  crisp,  clear  and  accurate.  Excellent 
salary  and  fringes  plus  plenty  of  chance  for 
growth.  Send  a  resume,  but  sell  your  candidacy 
best  with  a  strong  letter. 

Box  2988 
Editor  &  Publisher 


ZONE  6.  Senior  writer  is  needed  by  a  top  pr 
firm.  You'll  have  diversified,  meaty  assign¬ 
ments  for  blue  chip  clients.  Some  experience  is 
necessary.  Send  letter,  resume  and  clips  to  Box 
2981,  Editor  &  Publisher. 


FREELANCE 


OPPORTUNITY  KNOCKS  TWICE  A  MONTH  for 
professional  writers,  photogry hers— also  edi¬ 
tors/publishers.  Since  1969  Freelancer's 
Newsletter  has  provided  profitable  information 
to  freelancers  across  the  country.  Bonus:  com¬ 
puterized  resume  and  referral  service!  For  sam¬ 
ple  copy,  send  self-addressed,  stamped  No.  10 
enveloiie  to:  Freelancer's  Newsletter;  Dept  N 
307  Westlake  Dr,  Austin  TX  78746. 


JOB  LEADS 


PR/EDITORIAL  jobs.'  Monthly  subscription 
rates.  Other  job  aids.  M  Sternman,  68-38  Yel¬ 
lowstone,  Forest  Hills  NY  11375, 


MAILROOM 


MAILROOM  FOREMAN 
Two  daily  newspapers  and  several  weeklies. 
Zone  5.  (Jversee  large  mailroom  staff,  assistant 
foreman,  and  delivery  trucks.  Modern  counter 
stackers  amd  Signode  strappers.  Position  re¬ 
ports  to  circulation  director.  Send  resume,  cov¬ 
er  letter  to  Box  2797,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in  central 
Illinois.  Must  have  ability  to  copy  read,  write 
features,  take  photos,  run  darkroom.  Must  have 
own  camera  and  car.  Send  salary  requirements 
resume  and  clips  to  Observer,  5717  N  Hum¬ 
boldt.  Peoria  IL  61614. 
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POSITIONS  WANTED.  .  . 


HELP  WANTED 


PRESSROOM 


GROWING  14,000  PM,  Midwest  paper  looking 
for  experienced  press  foreman  to  supervise  4- 
person  crew.  Must  be  preventative  mainte¬ 
nance  minded  and  can  easily  train  others.  We 
have  a  8-unit  Goss  Community  with  3  stacked 
color  units.  Experience  with  small  job  press 
helpful.  Box  2888,  Editor  &  Publisher. 


GROWING  OHIO  WEB  PRINTER  seeks  a  Goss 
Suburban  maintenance  chief.  Excellent  be¬ 
nefits,  retirment  plan,  located  in  nice  small 
town.  Send  resume  and  salary  requirements  to 
Box  2968,  Editor  &  Publisher. 


JOURNEYMAN  or  knowledgeable  advanced 
apprentice  offset  pressperson  for  4  unit  Goss 
Metro  operation.  Previous  experience  or  aspira¬ 
tion  for  supervisory  position  desirable.  Mecha¬ 
nical  or  electrical  capabilities  a  plus.  Zone  3, 
33,000  daily.  Reply  to  Box  2954,  Editor  & 
Publisher.  Equal  opportunity  employer. 


NIGHT  PRESS  FOREMAN— East  Tennessee, 
four-unit  Goss  metro  newspaper  looking  for  in¬ 
dividual  with  supervisory  and  web  offset  experi¬ 
ence  to  lead  young  crew.  Experience  should 
irrclude  maintenance  and  training  ability  of 
personnel.  Send  resume  to  MC  Adams,  Kings¬ 
port  Times-News,  Box  479,  Kingsport  TN 
37662.  All  replies  strictly  confidential.  No 
phone  calls  please. 


PRESSPERSON,  experienced  on  Harris  1650 
a  plus.  Excellent  benefits.  Comparatively  new 
West  Coast  plant.  Send  resume  to  Box  2893, 
Editor  &  Publisher. 


WANTED  DEAD  OR  ALIVE 
WEB  OFFSET  PRESSPERSON 
Position  open  for  a  top-notch  first  pressperson 
with  a  minimum  of  6  years  web  experience 
capable  of  doing  good  processed  color  and 
directing  press  crew  of  5  people  on  a  Color  King 
press,  mis  company  offers  excellent  pay  and 
benefits  to  the  right  candidate.  Please  send 
detailed  resume  to  Box  2961,  Editor  &  Pub¬ 
lisher. 


WANTED — Experienced  web  pressperson  to 
work  on  7  unit  Urbanite  in  San  Luis  Obispo, 
California.  Contact  Production  Manager,  Tele¬ 
gram  Tribune  (805)  543-1901. 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER  for  PM 
daily  Zone  5.  Leadership  experience  very  vital. 
Knowledge  of  typesetting  computers,  offset 
press,  and  camera  a  must.  Sala^  commensu¬ 
rate  with  ability.  Excellent  community.  Send 
resumes  with  references,  in  confidence  to  Box 
2'  i9.  Editor  &  Publisher. 


ASSISTANT  COLD  TYPE  MANAGER  tor  grow¬ 
ing  consumer  shopper  chain  newspaper  in  San 
Francisco  Bay  area.  All  phases  of  cold  type  from 
layout  to  negatives  desired.  Excellent  salary 
and  benefits.  Mail  resume  with  salary  history  to 
Box  2985,  Editor  &  Publisher. 


PRODUCTION  SUPERINTENDENT  for 
45,000  suburban  AMs  in  mid-Atlantic  region. 
Demonstrated  leadership  a  must,  plus  experi¬ 
ence  with  front-end  systems.  Knowledge  of 
offset  presses  important,  but  not  crucial  for 
right  person.  This  is  a  lean  production  opera¬ 
tion  with  current  1 .9  hours  per  page,  but  a  goal 
of  1.5  for  all  composing  room  functions  up  to 
platemaking.  Excellent  salary,  benefits  in  di¬ 
verse  community  that  offers  rural  or  city  living. 
Send  resume  with  references  to  Box  2828,  Edi¬ 
tor  &  Publisher. 


PRODUCTION  MANAGER.  10,000  North 
Dakota  AM  daily.  Demonstrated  leadership  a 
must,  plus  experience  in  maintaining  Harris 
front-end  system  and  Compugraphic  equip¬ 
ment,  Send  resume  to  Ed  Hauck,  Dickinson 
Press,  PO  Box  1367,  Dickinson  ND  58601. 


PUBUC  INFORMATION 


INFORMATION  OFFICER 
Bachelor  degree  or  equivalent  in  science,  en¬ 
gineering  or  journalism.  Position  encompasses 
public  information/media  functions,  writing 
and  editing  articles  pertaining  to  technical  sub¬ 
jects. 

TECNICAL  WRITER 

Bachelor  degree  or  equivalent  in  science,  en¬ 
gineering  or  journalism.  Position  encompasses 
tecnical  writing,  public  information,  editing 
and  publications.  Technical  background  in 
energy  related  or  nuclear  field  desirable. 

Salary  commensurate  with  qualifications  and 
experience.  Forward  resume,  writing  samples 
and  salary  history  to  Prmect  Management  Com, 
Attn.  Personnel,  PO  Box  U,  Oak  Ridge  TN 
37830.  An  Equal  Opportunity  Employer. 


ADMINISTRATIVE 


(X)ST  REDUCTION  SPECIALIST  with  20  years 
of  results  in  all  areas  of  small  to  large  dailies. 
Fee  based  on  expenses  and  negotiable  precen- 
tage  of  savings  effected.  For  references,  more 
information  and  a  confidential  no  obligation 
product  evaluation,  send  two  copies  of  a  repre¬ 
sentative  current  issue  to  Bob  Douglass.  PO 
Box  712,  Grand  Junction  Co  81502  or  call 
(303)  245-4837. 

EXPERIENCED,  AWARD-WINNING  editor  with 
12  years  on  daily,  twice-a-week  paid  and  sub¬ 
urban  group  ready  for  challenging  publications 
or  public  relations  management  position  in  Col¬ 
orado.  Box  2897,  Editor  &  Publisher. 

SUCCESSFUL  MANAGER  of  both  weekly  and 
daily  newspapers  can  improve  your  bottom  line 
and  is  available  now.  Complete  knowledge  of 
the  game.  Great  asset  to  publisher  who  seeks 
some  relief.  Capable  of  filling  any  management 
position.  Box  2855,  Editor  &  Publisher. 

ADVERTISING 

AD  DIRECTOR — Experienced  pro  available. 
Top  revenue  producer  and  staff  trainer.  Strong 
on  promotions!  Prefer  Zone  4,  6,  8,  9.  Box 
2930,  Editor  &  Publisher. 

AD  PRO— Heavy  newspaper,  agency  sales,  de¬ 
sires  position  in  competitive  market:  Califor¬ 
nia,  Nevada,  Arizona.  G  Ratner,  629  White 
Oak,  Thousand  Oaks  CA  91360. 

RESPONSIBLE  SLOT  in  quality  paper.  Zone  8 
or  9.  All  advertising  disciplines,  management, 
general  newspaper  experience.  (316)  321- 
2264  or  write  Box  2887,  Editor  &  Publisher. 

CARTOONIST 

CARTOONIST-ILLUSTRATOR  looking  for  a 
position  on  newspaper  or  magazine  staff.  Have 
been  freelancing  since  graduation  from 
Brigham  Young  IJniversity.  Ready  to  settle 
down  and  work  hard  for  one  employer.  Samples 
of  work  and  resume  upon  request.  Willing  to 
locate  anywhere.  Write  to:  Gregory  Kearney, 
New  Sharon  ME  04955. 

DATA  PROCESSING 

SYSTEMS  PROFESSIONAL  with  18  years  of 
management  and  technical  experience.  Box 
2907,  Editor  &  Publisher. 

EDITORIAL 

IMAGINE  HOW  MUCH  FUN  it  is  to  work  at  the 
Daily  News  ...  and  then  be  laid  off!  Top  prize¬ 
winning  feature  writer/editor  seeks  growth  posi¬ 
tion  in  New  York  City.  Idea  person.  Quick,  thor¬ 
ough  reporting.  Clean  lively  copy.  Strong  edit¬ 
ing  skills.  10  years  experience.  Box  2992,  Edi¬ 
tor  &  Publisher. 

MANAGING  EDITOR  or  city  editor.  15  years  in 
business.  News  savvy  with  a  solid  photo  and 
computer  background.  Extensive  knowledge  of 
cable  possibilities  in  news.  Strong  editorial  and 
graphics.  Acommunity oriented  newsman.  Box 
2892,  Editor  &  Publisher. 

MATURE,  professional  newspaperman,  repor¬ 
ter  to  managing  editor,  seeks  ^propriate  posi¬ 
tion  on  small-medium  daily.  Top  credentials, 
references.  (402)  463-1287. 

To  antwor  box  numbor  adt  In 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  in  the  ad,  do  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response 
to  an  ad.  Include  only  mate¬ 
rial  which  can  be  forwarded 
in  a  large  manilla  envelope. 


EDITORIAL 


AGGRESSIVE  SPORTSWRITER— 6  years 
sports  editor  experience,  creative  writer,  solid 
knowledge  ofall  sports,  la^t,  seeks  challenge 
on  medium  or  large  daily.  Zone  9  or  8  preferred. 
Phone  (805)  73M502. 


AWARD-WINNING  REPORTER.  11  years  ex¬ 
perience  on  major  metro  dailies,  seeks  change. 
Strong  short  feature  writer.  100,000  circula¬ 
tion  or  above.  Any  Zone.  Box  2983,  Editor  & 
Publisher. 


COPY  EDITOR,  43,  seeks  job  on  rim  or  in  slot. 
14  years  as  newspaperman,  more  than  5  years 
on  metros.  VDT  know-how.  Howard  Harmening, 
1500  Royal  Crest,  Apt  102,  Austin  TX  78741. 
Phone  (512)  447-1887. 


COPY  DESK  CHIEF,  metro  AM,  looking  for  a 
change,  US  or  Europe.  Box  2874,  Editor  & 
Publisher. 


EXPERIENCED  EDITOR  seeks  challenging 
managing  editor  or  editor  position.  Solid  edit¬ 
ing,  writing,  management  experience.  Looking 
for  better  job  with  permanent  future.  Call  (507) 
238-4502. 


I  PRODUCE 

Starting  Sunday  edition?  Going  to  VDT’s?  New 
weekend  magazine?  Skilled,  swift  editor,  48, 
has  done  this  and  much  more.  Can  do  news¬ 
room  leader,  budget  squeezer.  Top  references. 
Southern  Zone  2,  Eastern  Zone  3.  Long-term 
situation  desired.  Box  2972,  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR,  news  editor  or  similar 
post  on  medium  daily  sought  by  newsman,  40, 
now  on  national  desk  of  large  metre.  Skilled  at 
telegraph,  slot,  layout,  supeniision.  Prefer 
Zones  1,  2,  3.  Box  2971,  Editor  &  Publisher. 


NEED  YOUNG  TALENT?  I've  done  features, 
general  assignment,  sports,  reviews,  beats, 
columns.  Want  entry-level  paper  job.  Daily, 
weekly,  wire  experience.  Joumalism/sociolo^ 
BA,  VDT,  lawut.  Varied  background.  Great 
clips.  Box  2982,  Editor  &  Publisher. 


PULITZER  PRIZE-WINNING  news  executive 
seeks  challenge.  Clean  operation  a  must.  A  free 
hand  would  be  nice  too.  Prefer  Northeast,  will 
consider  all.  Don’t  reply  if  you  can't  afford  me. 
Box  2921,  Editor  &  Publisher. 


PULITZER-PRIZE  WINNING  INVESTIGATIVE 
REPORTER,  28,  seeks  employment  with  on- 
the-move  metropolitan  daily  or  news  service. 
Livability  of  city  (preferably  near  water)  is  factor 
as  is  assurance  ^'11  fully  use  talents.  Strong 
investigative  and  government-beat  back¬ 
ground.  Solid  writer.  Write  for  clips.  Robert 
Lowe,  5680  E  32nd  St,  Tucson  AZ  85711. 


PHOTO  EDITOR/MANAGER  or  assistant.  Six 
years  as  a  photographer  and  2V2on  news  desk 
have  given  me  an  understanding  of  the  prob¬ 
lems  each  faces  and  the  potential  each  has.  I 
believe  in  planning,  organization  and  com¬ 
munication,  and  in  Ktting  the  most  out  of 
available  resources.  Prefer  medium-size  daily 
in  Florida  or  the  Northeast.  Box  2993,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


REVIEWER:  Smart  but  not  siKxXy  pro;  10  di¬ 
verse  years  writing  and  editing  news  and  fea¬ 
tures  for  metro  dailies.  Know  books,  film, 
theater;  prefer  to  go  deeply  into  one  area  in 
competitive  market.  Box  2582.  Editw  &  Pub¬ 
lisher. 


SPORTSWRITER,  24,  did  it  all  for  3  years  on 
small  daily  and  now  ready  to  move  up.  Prep  and 
pro  experience.  Will  relocate.  Box  2853,  Editor 
&  Publisher. 


SPORTSWRITER:  J-school  grad  seeks  start 
with  small-medium  daily.  One  year  experierKe 
on  daily,  7  years  coveriiw  preps,  collets.  Can 
do  news,  layout,  VDT.  Zones  1-6.  Box  2917, 
Editor  &  Publisher. 


SPORTSWRITER — I  spent  2  years  as  sports 
editor  on  quality  semi-weekly,  have  interned  for 
sports  promoters,  edited  college  newspaper 
and  written  local  and  natiortal  pop  music 
umns.  I  have  a  flair  for  off-beat  features  and 
hard  sports  news,  and  have  layout,  editing  and 
photo^phic  experience.  I'll  work  any  sports 
beat  on  any  daily  anywhere.  Dave  Sorter,  37 
Washington  Sq,  New  York  NY  10011;  (212) 
674-6279. 


SPORTS  DESK  PERSON — Veteran  sports  edi¬ 
tor  seeks  position  as  sports  desk  person.  Box 
2859,  Editor  &  Publisher. 


TALENTED,  blossoming  reporter  who  has  out¬ 
grown  present  job  seeks  general  assignment, 
government  or  political  reporting  job  with 
medium  or  large-size  daily.  Has  one  year  ex¬ 
perience  with  weekly,  two  with  daily.  As  lone 
reporter  with  weekly  and  chief  reporter  with 
daily,  has  covered  the  gamut.  Knovrs  what  it  is 
to  work  hard.  National  award-winner.  VDT  ex¬ 
perience.  Box  2947,  Editor  &  Publisher. 


PHOTOGRAPHER 


NEWS  PHOTOGRAPHER,  4  years  experience 
daily,  weekly.  Stringer  for  top  wire  service.  Ex¬ 
cellent  references,  portfolio.  Seeking  newspaj}- 
er  position,  will  relocate  anywhere.  Dennis 
Dunleavy,  3  Brookside  Av,  Newburgh  NY 
12550;  (914)  561-5191. 


PHOTOJOURNALISM 


INTUITIVE  AND  IMAGINATIVE  photojoumal- 
ist,  33  years  old  with  freelance  experience  on 
newspapers  and  4  years  with  UPl  as  a  "strin¬ 
ger”  and  practical  experience.  National  Guard 
photography  officer.  Bachelor  of  Fine  Arts  with 
photography  degree.  Seeks  newspaper  posi¬ 
tion.  Will  relocate.  Dennis  Mosso,  Maple  St, 
Vintondale  PA  15961;  (814)  749-8257. 


PHOTOGRAPHER  (emphasis:  design)  seeks 
positions  with  newspaper  or  magazine.  6  years 
advertising  and  editorial  shooting.  Work 
selected  for  both  1981  PHOTOGRAPHIS  and 
GRAPHIS  POSTER  ANNUALS.  Peter  Beck, 
400  1st  Av,  N,  Minneapolis  MN  55401  or  col¬ 
lect  (612)  339-3579. 


PRODUCTION 


SEASONED,  accomplished  production  mana¬ 
ger  with  excellent  p^le,  cost,  computer  sys¬ 
tems  and  engineering  skills.  Box  2908,  Editor 
&  Publisher. 
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By  Robert  U.  Brown 


Shop  Talk  at  Thirty 


The  Jefferson  Scandals 

Virginius  Dabney,  editor  of  the  Rich¬ 
mond  Times-Dispatch  from  1936  to  1969, 
Pulitzer  Prize  winning  editorial  writer, 
and  writer  of  many  books  on  the  history 
of  the  State  of  Virginia,  has  taken  on  the 
task  of  clearing  the  good  name  of  Thomas 
Jefferson  and  defending  him  against 
allegations  he  had  taken  a  slave  as  his 
mistress  and  fathered  her  five  children. 

It  is  a  large  and  difficult  task  with  the 
cards  stacked  against  him,  but  editors 
should  be  aware  of  his  new  book  “Tho¬ 
mas  Jefferson;  A  Rebuttal  (Dodd,Mead 
156  pages,  $8.95.) 

The  story  about  Jefferson  began  when, 
according  to  Dabney,  a  disappointed 
office-seeker  named  James  Callender  dis¬ 
seminated  to  the  nation  in  1802  (when 
Jefferson  was  President)  that  he  had  the 
slave  Sally  Hemings  as  his  concubine. 
The  story  was  referred  to  many  times 
during  the  intervening  years  but  was  not 
accepted  too  seriously  until  the  publica¬ 
tion  of  two  books  recently. 

The  late  Fawn  Brodie,  author  of  the 
biography  “Thomas  Jefferson:  An  Inti¬ 
mate  History,”  and  Barbara  Chase- 
Riboud,  who  wrote  the  novel  “Sally 
Hemings,”  said  categorically  that  Jeffer¬ 
son  had  Sally  for  his  concubine  during  38 
years  producing  five  children.  Their 
volumes  were  chosen  by  major  book 
clubs  and  reprinted  in  paperback  edi¬ 
tions.  Their  allegations  were  distributed 
widely  in  this  way  and  picked  up  by  news¬ 
papers  and  periodicals. 

Just  this  week  a  television  program 
(Meeting  of  Minds)  on  public  television 
had  host  Steve  Allen  interviewing  a  simu¬ 
lated  Thomas  Jefferson  who  admitted  as 
“fact”  the  story  about  Sally  Hemings. 

Dabney’s  book  does  not  have  the  wide 
distribution  of  a  book  club  selection  so  his 
attempt  to  correct  that  bit  of  history  has 
three  strikes  against  it.  Maybe  his  numer¬ 
ous  friends  in  the  American  Society  of 
Newspaper  Editors,  which  he  served  as, 
president  in  1957,  will  see  that  his  rebuttal 
is  read  and  heard. 

Dabney’s  refutation  of  the  myth  is  bril¬ 
liantly  done  and  has  brought  praise  from, 
among  others,  Henry  Steele  Commager 
who  wrote  he  is  impressed  with  “Dab¬ 
ney’s  vindication  of  Jefferson's  moral 
and  aesthetic  integrity.” 

Dabney  concludes  the  charge  against 
Jefferson  is  “unproved  and  unprovable.” 
Indeed,  “of  greater  and  epoch-making 
significance  are  Jefferson’s  contributions 
to  posterity  in  the  realms  of  politican 
democracy  and  intellectual  and  religious 
freedoms.”  He  mentions  also  his  con¬ 
tributions  to  architecture,  education,  sci¬ 
ence,  agriculture,  and  law. 

It  is  impossible  to  tarnish  Jefferson’s 
reputation  or  detract  from  his  place  in 
40 


history,  Dabley  concludes.  His  final 
words  are; 

“In  the  grave  at  Monticello  lie  the 
bones  of  one  whose  fame  is  secure,  no 
matter  what  slanderous  falsehoods  were 
spread  against  him  long  ago  by  a  dis¬ 
appointed  and  unscrupulous  office- 
seeker  burning  for  revenge.” 

Phone  campaign 
adds  1,000  subs 

A  telephone  sales  campaign  has  added 
over  1 ,000  new  subscribers  to  the  Newton 
(N.C.)  News-Enterprise. 

The  campaign  was  the  brainchild  of 
John  Cash,  general  manager  of  the  Park 
newspaper. 

In  all,  9,339  telephone  calls  were  made 
to  numbers  listed  in  the  Newton — Con¬ 
over  telephone  book.  The  calls  also  co¬ 
vered  the  townships  where  Park  pub¬ 
lishes  the  Maiden  Times. 

Four  high  school  girls,  selected  for 
their  telephone  personalities,  asked  re¬ 
spondents  if  they  were  subcribers  to  the 
Observer-News-Enterprise.  If  they 
answered  “yes”  they  were  asked  for  sug¬ 
gestions  and  comments. 

Non-subscribers  were  asked  if  they 
would  like  to  receive  the  paper  for  one 
month  free  of  charge.  Almost  3,000  said 
“yes,”  about  400  less  than  the  paper’s 
total  circulation  at  the  start  of  the  year. 

Of  those  who  accepted  the  free  sub¬ 
scription,  1,031  have  gone  on  to  pay  for 
the  paper  from  three  to  six  months. 

The  campaign  is  continuing  on  a  lower 
key.  One  of  the  students  makes  calls  from 
the  paper  from  5  to  6  p.m.,  four  nights  a 
week.  The  calls  are  bringing  in  an  average 
of  15  new  starts  a  night.  Circulation  is 
expected  to  pass  4,500  soon. 


Time  Inc.  exec  dies 

Arthur  W.  Keylor,  61 ,  who  retired  last 
year  from  Time  Inc.,  died  August  17.  As 
vicepresident  in  charge  of  Time’s  maga¬ 
zine  group,  Keylor  presided  over  the  in¬ 
troduction  of  People  magazine,  re¬ 
vamped  Fortune,  and  reintroduced  Life. 
He  also  raised  the  prices  for  all  magazines 
so  that  circulation  revenues  produced  a 
greater  share  of  a  magazine’s  income. 

Publisher  dies 

Andrew  P.  Palmer,  73,  publisher, 
Woonsocket  (R.I.)  Call,  died  August  10. 
Survivors  include  two  sons,  Merrett  and 
Drew,  who  are  both  executives  of  the 
newspaper. 


Donald  Wright  Vance  Stickell 

Newsday’s  Wright 
to  head  LA.  Times 


Donald  Wright,  president  and  chief 
operating  officer  of  Long  Island  (N.Y.) 
Newsday,  will  become  president  and 
chief  operating  officer  of  the  Los  Angeles 
Times  effective  January  1,  1982.  Both 
newspapers  are  owned  by  the  Times  Mir¬ 
ror  Group. 

At  the  same  time,  Vance  Stickell  was 
named  executive  vicepresident,  market¬ 
ing,  for  the  Times.  Stickell  previously 
served  as  vicepresident,  sales,  for  the 
Times. 

Wright  will  report  directly  to  Tom 
Johnson,  publisher  and  chief  executive 
officer  of  the  Times,  and  will  be  responsi¬ 
ble  for  all  operations  with  the  exception 
of  editorial  and  news  policy.  William 
Thomas,  editor  and  executive  vicepresi¬ 
dent  of  the  Times,  will  continue  to  report 
to  Johnson  on  all  editorial  and  news  poli¬ 
cies,  and  on  long-range  expenditures  and 
product  planning. 

Wright  joined  the  Minneapolis  Star  and 
Tribune  Co.  in  1957.  He  was  named  re¬ 
search  planning  director  in  1971,  opera¬ 
tions  director  in  1973  and  executive  editor 
of  the  Minneapolis  Star  in  1975. 

He  joined  Times  Mirror  in  1977  as  ex¬ 
ecutive  vicepresident  and  general  mana¬ 
ger  of  Newsday.  He  was  promoted  to 
president  and  chief  operating  officer  in 
1978. 

Comes  back 

Mark  Mulholland  has  rejoined  the 
advertising  staff  of  the  Roanoke  (Va.) 
Times  &  World-News  as  sales  develop¬ 
ment  manager,  a  new  position.  He  left 
Roanoke  in  1979  and  worked  for  news¬ 
papers  in  Greensboro,  N.C.,  and  Jack- 
.son.  Miss.,  until  he  returned  August  10. 


Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

26  Years  of  Nationwide  Personal  Service 
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Mount  paste-up  on  copyboard.  Out  come  Deadliner  plates. 


Deadner 


Contact  Les  Curtis,  Printing  Products 
Division/3M,  223-2N  3M  Center,  St. 
Paul,  MN  55144  (612)  733-4041 


The  Proven  Electrostatic 
Newspaper  Platemaking  System 


□  You  get  tough 
plates . . .  fast . . . 
economically . . .  with 
no  silver. 

□  Plates  fit  all 
presses. 

□  100-line 
halftones . . . 
double-trucks . . . 
process  color . . .  spot 
color. 


3M  Hears  You . . . 


Join  the  growing  family  of 
Pyrofax  and  Deadliner  plate  Users. 


Anatomy  of 
aaimewave 


One  of  the  roles  of  a  doily  newspaper  is  to 
inform  readers  on  the  serious  issues  affecting 
their  lives.  In  Hollywood,  Fla.,  a  serious  issue 
is  crime.  There  homicides  for  1981  have  al¬ 
ready  surpassed  the  total  recorded  for  all  of 
1980. 

The  Hollywood  Sun-Tattler  assigned  reporter 
Gary  Robbins  to  dissect  the  problem.  For 
four  weeks  he  interviewed  victims,  police,  judges,  community  lead¬ 
ers,  and  a  number  of  persons  convicted  of  crimes. 


ROBBINS 


On  July  4,  in  a  three-page,  32-story  report,  skillfully  illustrated 
with  photos  and  graphs,  readers  of  the  Sun-Tattler  gained  for 
perhaps  the  first  time  an  understanding  of  what  is  behind  the  fear 
in  their  community. 


Hollywood  Sun-Tattler 

a  Scripps-Howard  newspaper 


Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 
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